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Šimunić, Maja; Pilepić Stifanich, Ljubica; Perišić Prodan, Marina
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Impact of online students' engagement on satisfaction and loyalty in higher education.  // 48th International Scientific Conference on Economic and Social Development Development – "Managerial Issues in Modern Business" / Przygoda, Miroslaw ; Misevic, Petar ; Machrafi, Mustapha (ur.).
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Teaching through social networks in higher education: is there impact on students' engagement?.  // 49th International Scientific Conference on Economic and Social Development Development – "Building Resilient Society" / Dukic, Darko ; Studzieniecki, Tomasz ; Grzinic, Jasmina (ur.).
Zagreb: Varazdin Development and Entrepreneurship Agency and University North in cooperation with Faculty of Management University of Warsaw, Faculty of Law, Economics and Social Sciences Sale - Mohammed V University in Rabat, Polytechnic of Medimurje in Cakovec, 2019. str. 186-193. (https://www.bib.irb.hr:8443/1039357) (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Šimunić, Maja; Pilepić Stifanich, Ljubica; Perišić Prodan, Marina
The level of hotel reservation synchronization processes using information technology tools.  // Interdisciplinary management research XIV / Barković, Dražen ; Crnković, Boris ; Dernoscheg, Karl – Heinz ; Pap, Norbert ; Runzheimer, Bodo ; Wentzel, Dirk (ur.).
Opatija: Josip Juraj Strossmayer University of Osijek, Faculty of Economics in Osijek Croatia, Postgraduate Doctoral Study Program in Management ; Hochschule Pforzheim University ; Croatian Academy of Sciences and Arts, 2018. str. 451-470 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Perišić Prodan, Marina
Stakeholder collaboration: implications for improving tourist destination marketing activities.  // 36th International scientific conference on economic and social development – "Building resilient society" / Veselica, Rozana ; Dukic, Gordana ; Hammes, Khalid (ur.).
Zagreb: Varazdin Development and Entrepreneurship Agency in cooperation with University North Faculty of Management University of Warsaw Faculty of Law, Economics and Social Sciences Sale - Mohammed V University in Rabat, 2018. str. 436-444 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Lončarić, Dina; Perišić Prodan, Marina; Dlačić, Jasmina
Exploring millennials' memories: setting the course for destinations' attractiveness.  // Congress Proceedings of the 24th Biennial International Congress "Tourism & Hospitality Industry 2018: Trends and Challenges" / Milohnić, Ines ; Smolčić Jurdana, Dora (ur.).
Opatija: Fakultet za menadžment u turizmu i ugostiteljstvu Sveučilišta u Rijeci, 2018. str. 202-213. (https://www.bib.irb.hr:8443/952099) (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Lončarić, Dina; Perišić Prodan, Marina; Dlačić, Jasmina
Co-creating tourist experiences to enhance customer loyalty and travel satisfaction.  // Proceedings of 4th International Scientific Conference ToSEE - Tourism in Southern and Eastern Europe 2017: "Tourism and Creative Industries: Trends and Challenges" / Marković, Suzana ; Smolčić Jurdana, Dora (ur.).
Opatija: University of Rijeka, Faculty of tourism and hospitality management, 2017. str. 321-334 doi:10.20867/tosee.04.43 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Perišić Prodan, Marina; Lončarić, Dina; Ribarić, Ivana
Modeli upravljanja u funkciji unapređenja marketinga turističke destinacije.  // Peta međunarodna znanstveno-stručna konferencija o leadershipu Liderstvo kroz partnerstvo : zbornik radova = 5th PAR international leadership conference (PILC 2016) Leadership through partnership : proceedings / Rosić, Vladimir (ur.).
Rijeka: Visoka poslovna škola PAR, 2016. str. 31-43 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Srnec, Tonia; Lončarić, Dina; Perišić Prodan, Marina
Family Vacation Decision Making Process: Evidence from Croatia.  // Congress Proceedings of the 23rd Biennial International Congress "Tourism & Hospitality Industry 2016: Trends and Challenges" / Helga Maškarin Ribarić, Dora Smolčić Jurdana (ur.).
Opatija: Fakultet za menadžment u turizmu i ugostiteljstvu Sveučilišta u Rijeci, 2016. str. 432-445. (https://www.bib.irb.hr:8443/827475) (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Perišić Prodan, Marina; Lončarić, Dina; Ribarić, Ivana
Marketing planning: A key to successful business performance in the hospitality industry.  // Proceedings of the 12th International Conference on Energy, Environment, Ecosystems and Sustainable Development (EEESD '16) and Proceedings of the 4th International Conference on Management, Marketing, Tourism, Retail, Finance and Computer Applications (MATREFC '16) / Bulucea, Aida (ur.).
Venecija, Italija: WSEAS Press, 2016. str. 37-44 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Mrnjavac, Edna; Perišić, Marina; Kovačić, Nataša
CORRELATION BETWEEN NAUTICAL TOURISM DEVELOPMENT AND ROAD TRAFFIC IN PRIMORSKO-GORANSKA COUNTY.  // 7th International Scientific Conference "Management in the function of increasing the tourism consumption" / Fakultet za menadžment u turizmu i ugostiteljstvu (ur.).
Opatija: Fakultet za menadžment u turizmu i ughostiteljstvu, 2010. str. 173-188 (ostalo, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Perišić, Marina; Kovačić, Nataša
ROLE OF INTERNAL MARKETING AND LOGISTIC PROCESS MANAGEMENT IN THE HOSPITALITY INDUSTRY.  // 29th International Conference on Organizational Science Development: People and Organization / Kern, Tomaž et al. (ur.).
Portorož: Faculty of Organizational Sciences, 2010. (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Berc Radišić, Branka; Perišić, Marina; Berečić, Jelena
MARKETING IN SELLING THE HOTEL PRODUCT.  // Tourism & Hospitality Industry 2010 / Faculty of Tourism and Hospitality Management (ur.).
Opatija, 2010. str. 771-782 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Berc Radišić, Branka; Perišić Marina; Berc Vanja
Brand in the tourism offer of a destination.  // HOTELPLAN 2009, The Fourth Biennial International Congress, Hospitality and Tourism - Holistic Approach
Beograd, Srbija, 2009. str. 475-479 (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)

Berc Radišić, Branka; Perišić, Marina
Towards successful tourism through marketing.  // The influence of global economic recesion on tourism / Faculty of tourism and hospitality - Ohrid (ur.).
Ohrid: Faculty of tourism and hospitality - Ohrid, 2009. (predavanje, međunarodna recenzija, cjeloviti rad (in extenso), znanstveni)
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Percepcija posjetitelja integrirane marketinške komunikacije Parka prirode Velebit.  // Zbornik radova - Edukacija kao ključni faktor održivog i odgovornog razvoja ruralnog područja / Jurakić, Marko ; Barišić, Petra ; Požega, Željko ; Penezić, Nenad ; Koščak, Marko (ur.).
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Exploring relationships between tourism experience co-creation, life satisfaction and behavioural intentions: Empirical evidence.  // 9th EMAC Regional Conference: Marketing Challenges, Innovations and Trends in Emerging Markets / Antal, Jarolim ; Kral, Petr (ur.).
Prag: Oeconomia Publishing House, Prague, 2018. IFKMHMG_GJLMJH_KK0PK4NP, 7. (https://www.bib.irb.hr:8443/954798) (predavanje, međunarodna recenzija, sažetak, znanstveni)

Lončarić, Dina; Perišić Prodan, Marina; Ribarić, Ivana
The importance of websites in museum marketing practice.  // 24th CROMAR Congress Marketing theory and practice - building bridges and fostering collaboration : book of abstracts / Mihić, Mirela (ur.).
Split: University of Split, Faculty of Economics, 2015. str. 23-23 (predavanje, međunarodna recenzija, sažetak, znanstveni)
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