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Creating and testing a logo design for a new brand 

Kreiranje i testiranje idejnih rješenja za dizajn nove robne marke 

Abstract 
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1. INTRODUCTION

1.1. Research questions
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2. METHODOLOGY

2.1. Design solutions

 

Figure 1: Three design solutions used in the experiment 

 

2.2. Variables

2.3. Questionnaire
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3. RESULTS

Table 1: Results of the Friedman test for perceived professionalism 

 Red Orange Yellow 

 

Table 2: Results of the Friedman test for perceived progressiveness 

 Red Orange Yellow 

Figure 2: Box plot of perceived professionalism
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4. DISCUSSION

5. CONCLUSIONS
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