%&,,y = 37\4\&)
J.J. STROSSMAYER HI
UNIVERSITY III ef.os

OF OSIJEK

FACULTY OF
ECONOMICS
IN OSIJEK
CROATIAN . .

UNIVERSITY ACADEMY OF . . .
IN MARIBOR ARTS AND SCIENCES . . . . ‘
Faculty of The Institute for K
Economics UNIVERSITYIN scientific and art research - . . . .

TUZLA work in Osijek

and Business g ) ‘ .
Economics in Tuzla . . . . ®
o
[

9" International Scientific Symposium

REGION
ENTREPRENEURSHIP
DEVELOPMENT




SVEUCILISTE J. J.
STROSSMAYERA

U OSIJEKU

J. J. STROSSMAYER

UNIVERSITY
OF OSIJEK

i’ efos

EKONOMSKI
FAKULTET
U OSIJEKU

FACULTY
OF
ECONOMICS
IN OSIJEK

UM g
ANR 7,
<& %,

1y oo W

$
ot
§
=
H
%,
3
9,

5,

).
Mpcca®

HRVATSKA
AKADEMIJA
ZNANOSTI 1
UMJETNOSTI
Zavod za
znanstveni i
umyjetnicki rad u
Osijeku

CROATIAN
ACADEMY OF
ARTS AND
SCIENCES
The Institute for
scientific and art
research work in
Osijek

9th

UNIVERZA  UNIVERZITET

v U
MARIBORU TUZLI
Ekonomsko- Ekonomski

poslovna fakultet u Tuzli

fakulteta

UNIVERSITY  UNIVERSITY

IN MARIBOR IN
Faculty of TUZLA
Economics Faculty of

and Business Economics in
Tuzla

INTERNATIONAL SCIENTIFIC SYMPOSIUM
REGION, ENTREPRENEURSHIP, DEVELOPMENT

Under the auspices of:

REPUBLIC OF CROATIA
MINISTRY OF SCIENCE AND EDUCATION

Osijek, June 2020



Publishers
Josip Juraj Strossmayer University of Osijek,
Faculty of Economics in Osijek, Croatia

For the publishers

Mirna Leko Simié, PhD, Faculty of
Economics in Osijek, Croatia

Boris Crnkovi¢, PhD, Faculty of Economics
in Osijek, Croatia

Programme Committee

Boris Crnkovi¢, PhD, chairperson,

Josip Juraj Strossmayer University of Osijek,
Faculty of Economics in Osijek, Croatia
Marko Backovi¢, PhD, Serbia

Samo Bobek, PhD, Slovenia

SaSa Bosnjak, PhD, Serbia

Thomas Cleff, PhD, Germany

Ida Erscay, PhD, Hungary

Ulla Hytti, PhD, Finland

Safet Kozarevi¢, PhD, Bosnia and
Herzegovina

Drazen Kusen, PhD, Croatia

Dragan Milanovi¢, PhD, Croatia

Chris Pentz, PhD, South Africa
Academician Vlasta Pilizota, PhD, Croatia
Miroslav Rebernik, PhD, Slovenia
Bodo Runzheimer, PhD, Germany
Joaquina Sarrion Esteve, PhD, Spain
Oleg Sidorkin, PhD, Germany

Slavica Singer, PhD, Professor emeritus,
Croatia

Ermina Smajlovi¢, PhD, Bosnia and
Herzegovina

Karin Sirec, PhD, Slovenia

Zeljko Turkalj, PhD, Croatia

Bahrija Umihani¢, PhD, Bosnia and
Herzegovina

Organizing Committee

Mirna Leko Simié, PhD, Chairperson,
Josip Juraj Strossmayer University of Osijek,
Faculty of Economics in Osijek, Croatia
Katica Krizanovi¢, univ. spec. oec.,
Coordinator, Croatia

Suncica Oberman Peterka, PhD, Croatia
Mirela Alpeza, PhD, Croatia

Zsolt Bedo, PhD, Hungary

Drazen Cuéi¢, PhD, Croatia

Anamarija Deli¢, PhD, Croatia

Natasa Drvenkar, PhD, Croatia
Aleksandar Erceg, PhD, Croatia

Ivana Fosi¢, PhD, Croatia

Martina Harc, PhD, Croatia

Adela Has, mag. oec., Croatia

Tihana Koprivnjak, PhD, Croatia

Petra Mezuli¢ Juric, PhD., Croatia

Ivo Mijo¢, PhD, Croatia

Ana Pap, PhD, Croatia

Julia Peri¢, PhD, Croatia

Tunjica Petrasevi¢, PhD, Croatia

Ljerka Sedlan Konig, PhD, Croatia
Marina Stani¢, PhD, Croatia

Ivana Unukié¢, mag.oec, Croatia

Ana Zrni¢, univ.spec.oec., Croatia

Editors

Mirna Leko Simié, PhD, F aculty of
Economics in Osijek, Croatia

Boris Crnkovi¢, PhD, Faculty of Economics
in Osijek, Croatia

Print
Studio HS internet d.o.o., Osijek

ISSN 1848 — 9559
Previous editions of the Proceedings published under the title
Economy of eastern Croatia — Vision and Growth

Proccedings indexed in:

2 Clarivate

Analytics

ECOnPapers



9" INTERNATIONAL SCIENTIFIC SYMPOSIUM
REGION, ENTREPRENEURSHIP, DEVELOPMENT



v 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

Content

Foreword 15
Topics 16
R S 4 11) RN 17

Romina Alkier, Ervin Mihelj, Vedran Milojica:
INFLUENCE AND SIGNIFICANCE OF WOMEN FOR
DEVELOPMENT OF CROATIAN TOURISM 19

Martina Basarac Serti¢, Marija Beg, Martina Harc:
THE IMPACT OF CHINA ON EUROPEAN UNION INDUSTRY 34

Heri Bezi¢, Tomislav Galovi¢, Davorin Balaz:
THE COMPETITIVENESS AND ATTRACTIVENESS OF
INVESTMENT ENVIRONMENT IN CROATIA AND EX-

COMMUNIST COUNTRIES 49
Vlatka Bilas:

CHALLENGES OF BUILDING EFFICIENT REGIONAL

INNOVATION SYSTEMS 62

DrazZenka Birki¢, Silvija Podoljak, Paula Grgi¢:
THE BRANDING OF POZEGA-SLAVONIA COUNTRY BY MEANS
OF INTEGRAL QUALITY MANAGEMENT OF A TOURIST DESTINATION......... 74

Berislav Bolfek, Elzbieta Wronska-Bukalska, Jurica Bosna:
GARCH ESTIMATION OF CEE FINANCIAL INTEGRATION AS
COMPARED WITH GERMANY 90

Alaudin Brki¢, Jasmina Dzafi¢, Alem Merdic:

POSSIBILITIES AND LIMITATIONS OF IMPROVING

FACTORING IN BOSNIA AND HERZEGOVINA: LEGAL AND

ECONOMIC ASPECTS 104

Mihaela Broni¢:
ECONOMIC AND FINANCIAL CRISIS AND LOCAL
GOVERNMENT UNITS’ BUDGETS IN CROATIA 116

Iva Buljubasi¢, Josipa Mijoc, Ivana Jobst:
THE EFFECTIVENESS OF UNCONVENTIONAL MARKETING IN
THEATRES: TOP MANAGEMENT THEATRE PERSPECTIVE 130

Drazen Cuéi¢, Ivona Srnec, Dominik Papari¢:
POTENTIALS OF ACTIVE TOURISM IN THE AREA OF SLAVONIA
AND BARANJA 143




REGION, ENTREPRENEURSHIP, DEVELOPMENT \%

Lena Duspara:

THE INFLUENCE OF TRADITION AND NUMBER

OF EMPLOYEES ON THE COMPETITIVENESS AND

PROFITABILITY OF ENTERPRISES IN THE METAL PROCESSING INDUSTRY155

Kristian Dokié¢, Katarina Stavli¢, Katarina Potnik Gali¢:
USING LOCATION-BASED SOCIAL NETWORKS FOR OPTIMAL
PLACEMENT OF TOURIST FACILITIES: ZAGREB CASE STUDY......cceeecrrueeee. 167

Tvrtko Gali¢, Zvonimir Tomac, Drazen Males:

DIGITAL TRANSFORMATION OF ACADEMIC SPORTS IN THE

ROLE OF RAISING THE QUALITY OF UNIVERSITY EDUCATION

— CASE STUDY OF FACULTY OF EDUCATION OSIJEK 2014-2019 .....ccccceeevuerenne 182

Tomislav Galovi¢, Petar MiSevi¢, Heri Bezi¢:
THE INTERNATIONAL COMPETITIVENESS OF THE EU
AUTOMOTIVE INDUSTRY 192

Maja Har3anji, Ivana Bestvina-Bukvié, Marija Sain:
BUDGET FUNDING AND ECONOMIC IMPORTANCE OF
CULTURAL AND CREATIVE SECTORS IN CROATIA 208

Jelena Kasap, ViSnja Lachner:

COLLECTION OF TESTAMENTARY NOTES AS AN INDICATOR

OF THE ECONOMIC SITUATION OF THE INHABITANTS OF THE

CITY OF OSIJEK IN THE PERIOD THE SECOND HALF OF THE

19TH CENTURY 224

Ivan Keli¢, Davorin Turkalj, Antun Bilos:
DESTINATION BRANDING: MEASURING TOURIST
PERCEPTION OF DESTINATION BILJE, EASTERN SLAVONIA 240

Anna Kubjatkova, Anna Krizanova, Jana Kliestikova:
MARKETING MOBILE COMMUNICATION OF COMMERCIAL
BANKS IN THE SLOVAK REPUBLIC 253

Jelena Lakus, Ines Horvat, Melita Aleksa Varga:
BOOK ADVERTISING IN NOVINE HORVATZKE, THE FIRST
NEWSPAPER IN CROATIAN LANGUAGE 263

Jelena Legcevié, Marija Prejac:
IMPACT OF PUBLIC DEBT ON THE ECONOMIC GROWTH OF
THE REPUBLIC OF CROATIA 280

Biljana Loncari¢:

NEW LAW ON TOURIST BOARDS AND PROMOTION

OF CROATIAN TOURISM IN FUNCTION OF TOURISM

DEVELOPMENT OF THE SLAVONIAN POSAVINA 291




VI 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

Antun Marinac, Mirela Mezak Matijevi¢, Karolina Stefanac:
ROLE AND POSITION OF EUROPEAN REGIONS - ECONOMIC,
POLITICAL AND LEGAL ASPECT 304

Mirela Mezak Matijevi¢, Antun Marinac:
ENVIRONMENTAL LAW TECHNIQUES — EASTERN CROATIA
VERSUS GLOBAL STANDARDS 319

Zoran Mihanovi¢, Tonka Smoljanovi¢, Ana Marija Sanader:
HISTORICAL REGION AS A BASE FOR BRANDING A
DESTINATION — THE CASE STUDY OF THE REPUBLIC OF POLJICA.............. 330

Ljubica Milanovi¢ Glavan, Lucija Ivanci¢:

EXPLORING THE RELATIONSHIP BETWEEN INFORMATION

TECHNOLOGY AND PROCESS ORIENTATION: CASE OF

CROATIAN COMPANIES 349

Ljubica Miskovi¢, Zvjezdana Hendjija:
STRATEGIC PLANS AND TOURISM DEVELOPMENT IN HALF
CENTURY PERIOD: THE CASE OF DUBROVNIK-NERETVA COUNTY ............ 360

Mario Pecari¢, Tino Kusanovié¢, Ante Tolj:

FOREIGN DIRECT INVESTMENT INFLOWS AND ECONOMIC

GROWTH IN CENTRAL AND EASTERN EUROPEAN COUNTRIES

— HETERODOX APPROACH 376

Tunjica Petrasevi¢, Tomislav Dagen, Marijana Majnari¢:
THE LEGAL EFFECTS OF THE Lex Agrokor ACT AND ITS

SIGNIFICANCE IN REGIONAL AND SECURITY CONTEXT 388
Damir Piplica:
ECONOMIC CONSEQUENCES OF CORRUPTION IN CROATIA 405

Irena Raguz Kristi¢, Marko Druzi¢, Marija Logarusic:
DETERMINANTS OF FIRM PROFITABILITY IN EASTERN CROATIA.............. 421

Melita Srpak, Silvija Zeman:
EXPLORATION AND EXPLOITATION OF MINERAL RESOURCES
IN ENVIRONMENTAL PROTECTION 443

Branko Stanié, Simona Prijakovié¢, Mihaela Broni¢:
WOMEN’S POLITICAL REPRESENTATION AND BUDGET
TRANSPARENCY IN CITIES AND MUNICIPALITIES OF EASTERN CROATIA454

Slavko Sodan, Ivana Perica, Maja Vojvoda:
AGGREGATE LEVEL OF FINANCIAL REPORTING
MANIPULATIONS IN COUNTRIES OF SOUTH-EAST EUROPE 469




REGION, ENTREPRENEURSHIP, DEVELOPMENT

Branka Tugkan Sjau$, Maja Mihelja Zaja:

CROATIAN BANKING AND INSURANCE INDUSTRY: OVERVIEW
OF COST EFFICIENCY PERFORMANCE AFTER ACCESSION TO
THE EUROPEAN UNION

VII

480

Ivana Varicak, Silvija Vitner Markovi¢, Mihovil Zokvié:
TOURIST EVALUATION OF THE EVENTS OF TOWN OF
KARLOVAC ACCORDING TO VISITORS’ EXPERIENCES

498

Antonio Vlahov, Danijela Ferjani¢ Hodak:
IMPORTANCE OF GASTRONOMY HERITAGE FOR TOURISM

DEVELOPMENT - THE CASE OF MEDITERRANEAN DIET IN CROATIA......

Ivona Vrdoljak Raguz, Aleksandra Krajnovi¢:

DEMARKETING AS A STRATEGIC TOOL FOR SUSTAINABLE
DEVELOPMENT OF TOURISM — THE CASE OF THE CITY OF
DUBROVNIK

508

520

Anna Zielinska-Chmielewska, Almir Alihodzi¢, Lubo$ Smutka:
THE MEASUREMENT OF TECHNICAL EFFICIENCY BY non-

radial NR-DEA model IN FOOD PROCESSING SECTOR

Mira Zovko, Vatroslav Zovko:

EXPLORING THE CONCEPT OF CIRCULAR ECONOMY AND
ECOINNOVATIONS IN THE CONTEXT OF THE REGIONAL
DEVELOPMENT

539

553

2. ENtrepreneurshiP. .. cccccnneeiicccnsnssnnniccsssssnssscssssssnnssssssssssssssssssssssssssssss

Zeljana Aljinovi¢ Bara¢, Marijana Curak:
INSIGHTS INTO VOLUNTARY DISCLOSURE OF CASH FLOWS
INFORMATION IN CROATIA

570

Filip Bartoluci, Iva Sundji, Dino Bartoluci:

AN ENTREPRENEURIAL APPROACH TO SUSTAINABLE
DEVELOPMENT OF SPECIFIC TYPES OF TOURISM IN THE
EASTERN CROATIA

580

Igor Cveci¢, Marko Tomljanovi¢, Samanta Boticki:
GLOBALIZATION AND DEVELOPMENT OF THE SMALL AND
MEDIUM ENTERPRISES IN THE EU

588

Teresa Dieguez, Paula Loureiro, Isabel Ferreira:
POSSIBLE GUIDELINES FOR ENHANCE ENTREPRENEURIAL
ECOSYSTEM

601




VIII 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

Marija Dragi¢evi¢ Curkovié:
IMPLEMENTATION OF VIRTUAL TECHNOLOGY IN MUSEUMS
AND ART GALLERIES 316

Lidija Gruber:

MAPPING LITERATURE REVIEW ON THE ROLE OF

CONSCIOUSNESS IN ENTREPRENEURSHIP COMPETENCE

DEVELOPMENT 622

Lidija Gruber:

THE ROLE OF CONSCIOUSNESS IN THE ENTREPRENEURSHIP
COMPETENCES DEVELOPMENT — TOWARDS EMPIRICAL

RESEARCH DESIGN 637

Domagoj Hruska, Damir Piplica, Tihomir Lukovi¢:
DRIVING FORCES OF ENTREPRENEURIAL DECLINE OF MAIN
URBAN AREAS IN EASTERN CROATIA: HISTORICAL PERSPECTIVE ........... 652

Veronika Jurickova, Elena Gregova:
INFLUENCE OF CROWDFUNDING'S INVESTMENT ON
COMPANY'S EARNINGS 669

Paula Loureiro, Isabel Ferreira, Teresa Dieguez:
SOCIAL ENTREPRENEURSHIP AS METHODOLOGY FOR
SKILLS IMPROVEMENT ON HIGHER EDUCATION STUDENTS.....cccccceeeresnnnes 678

Radojko Luki¢, BlaZzenka Hadrovi¢ Zeki¢, Dominika Crnjac Mili¢:

FINANCIAL PERFORMANCE EVALUATION OF TRADING

COMPANIES IN SERBIA USING THE INTEGRATED FUZZY

AHPTOPSIS APPROACH 690

Ljiljana Najev Cadija:
IMPACT OF MARKETING ACTIVITIES ON FUNDRAISING
SUCCESS TROUGH DONOR’S MOTIVATION 704

Ivana Plazibat, Stipe Marunica:
THE INFLUENCE OF GENDER IN M-RETAIL PURCHASING PATTERNS......... 719

Nada Raji¢, Mato Bartoluci, Alen Jerkunica:
ENTREPRENEURIAL ECOSYSTEM OF THE CITY OF ZAGREB
AND OPPORTUNITIES FOR IMPROVEMENT 728

Natasa Rupci¢:

REINFORCEMENT AND CRITICAL SUCCESS FACTORS OF ERP
IMPLEMENTATION: DOES THE SCOPE OF THE PROJECT PLAY

A ROLE? 741




REGION, ENTREPRENEURSHIP, DEVELOPMENT

Lenka Strakova, Pavol Durana:
APPRAISAL OF DETECTION APTITUDES OF EARNINGS

MANAGEMENT MODELS IN ENTERPRISES IN THE CZECH REPUBLIC

Eleni R. Theochari:
THE ROLE OF AFFECT AND COGNITION IN THE
ENTREPRENEURIAL THINKING AND ACTION

IX

....... 754

768

Eleni R. Theochari:
THE ROLE OF ENTREPRENEURSHIP EDUCATION IN THE

FORMATION OF ENTREPRENEURIAL MINDSET: ITS IMPACT
ON DECISION MAKING

781

R0 D L2 (010 11 1) 1L R

Marko Akmaci¢, Andreja Rudanci¢:

CAUSALITY OF THE DETERMINANTS OF GDP GROWTH RATE
TRENDS AND THE LABOUR MARKET SITUATION IN THE
REPUBLIC OF CROATIA

798

Filip Bari¢:
PATIENTS’ RELATIONSHIP MANAGEMENT PERFORMANCE
INDICATORS SUCCESS IN HEALTHCARE INSTITUTIONS

812

Filip Bari¢:
BUILDING CONFIDENCE IN PATIENTS UNDER THE

RATIONALIZATION OF HEALTH EXPENDITURE

Ivana Barkovi¢ Bojani¢, Vesna Vucemilovi¢:
BUSINESS ENTITY RELATIONSHIP WITH THE LOCAL

COMMUNITY AS PART OF CORPORATE SOCIAL RESPONSIBILITY

Ivana Beki¢, Nerma Saracevi¢, Katica Krizanovi¢:

COMPETITIVENESS AS A DETERMINANT OF MARKET SUCCESS

Ivana Bestvina Bukvié:
SIGNIFICANCE OF THE NATIONAL AND EU FUNDING IN

FINANCING A LONG-TERM INVESTMENTS OF THE ICT SECTOR

Mateja Brozovi¢, Sanja Sever Mali§, Lajo§ Zager:
FINANCIAL POSITION AND PERFORMANCE - TWO OPPOSING
CRITERIA?

828

.............. 843

.................. 855

.................. 872

886

Verica Budimir, Vesna Vasicek, Svjetlana Letini¢:

WHO HAS MORE DEVELOPED PERFORMANCE
MEASUREMENT IN CROATIA? PUBLIC HOSPITALS OR
HIGHER EDUCATION INSTITUTIONS

902




X 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

Domagoja Buljan Barbaca, Gina Lugovi¢, Ivana Beljo:
FINANCIAL BEHAVIOUR AND WELL-BEING ATTITUDES 917

Jan Chutka, Ladislav Vagner:
EFFICIENCY OF USING TECHNICAL INDICATORS AS A TOOL
FOR PREDICTING FUTURE PRICE MOVEMENTS 932

Lorena Dadi¢:
NON-PROFIT ORGANIZATIONS AS ASTAKEHOLDER IN

TOURISM DEVELOPMENT 939
Zarko Dobrié:

CREATING AND TESTING NEW SERVPERF QUESTIONNAIRE

ADJUSTED FOR ELEMENTARY SCHOOLS IN CROATIA 955

Martina Dragija Kosti¢, Davor Vasi¢ek, Sanja Broz Tominac:
ACCOUNTING INFORMATION IN THE FUNCTION OF COST
MANAGEMENT AT HIGHER EDUCATION INSTITUTIONS 967

Gordana Duki¢, Darko Duki¢, Goran Kozina:
ONLINE ADVERTISING: EFFECTIVENESS, INFORMATION
CONTENT AND ETHICAL ISSUES 976

Jelena Durkin Badurina, Daniela Soldi¢ Frleta, Ljiljana Kaliterna Lipov¢an:
INDICATORS FOR MEASURING TOURISM IMPACTS ON LOCAL
LEVEL: THEORY AND PRACTICE 990

Sanja Guti¢ Martin¢ic:
THE ROLE OF ORGANIZATIONAL FACTORS IN THE TRANSFER
OF KNOWLEDGE ......uuiiiiintininnninnnnessissesssssssssssssssssssssesssssesssssssssssssssessssssssssssssssss 1004

Jasna Horvat, Ivana Jobst, Ana Zrni¢:
MEASURING VOLUNTEER MOTIVATION IN THE CREATIVE
INDUSTRY POPULARIZATION PROJECT 1017

Ivana Jadri¢, Jasmina Dlaci¢, Bruno Grbac:

ANALYSING INFLUENCES ON SERVICE QUALITY IN HIGHER
EDUCATIONAL INSTITUTIONS: ROLE OF STUDENTS’

INTRINSIC AND EXTRINSIC MOTIVATORS 1032

Mirjana Jele¢ Raguz, Nikola Raguz, Karolina Stefanac:

THE ROLE OF QUALITY ASSURANCE SYSTEM IN INCREASING

THE QUALITY OF HIGHER EDUCATION IN THE REPUBLIC OF

CROATIA 1047

Sanja KneZevi¢:
THE IMPACT OF ECONOMIC MOTIVES ON THE TREND OF
EMIGRATION FROM THE REPUBLIC OF CROATIA 1063




REGION, ENTREPRENEURSHIP, DEVELOPMENT XI

Vanja Krajinovi¢:
RETHINKING CONTEMPORARY ROLE OF CARRYING
CAPACITY IN DEVELOPMENT OF TOURISM DESTINATIONS......cccecesueueenennes 1073

Natasa Luci¢, Katarina MaroSevic:
PROTECTION OF CHILD’S RIGHT TO A HEALTHY
ENVIRONMENT IN CONTEXT OF LOCAL DEVELOPMENT 1088

Ivana Mami¢ Sacer, Ivana Pavi¢, Mateja Brozovi¢:
THE IMPORTANCE OF ANNUAL REPORTS IN EVALUATING THE
PERFORMANCE OF LISTED ACCOMMODATION COMPANIES

IN CROATIA 1103
Ivo Mijo¢:

BUSINESS COMBINATIONS OF COMPANIES UNDER COMMON
CONTROL...uucuicriirininensansaissississiesssssssssssssssssissssssssssssssssssssssssssstsssosssssssssssssssssssnssssssns 1119

Alka Obadic¢, Hatidza Jahié:
IS GOOD GOVERNANCE IMPORTANT PREDICTOR OF
EDUCATION QUALITY 2..cuuiicnreicssanicssasesssasesssasssssassssssssssasssssasssssssssssassssssssssssssssassesss 1134

Martina Ostojic¢:

THE IMPACT OF MARKETING COMMUNICATION STRATEGY

ON BUILDING BRAND PERSONALITY OF A PRIVATE HIGHER

EDUCATION INSTITUTION ...cucinuiuisinricissessessesssssasssssssssesssssessesssssassssssssssssssnssssssssns 1149

Ana Pap, Ana Zivkovié, Jelena Franjkovié:
DEVELOPING DEMOCRACY WITH POLITICAL MARKETING -
THE ROLE OF PERCEIVED POLITICAL KNOWLEDGE ...........cccovceievvurecicnrcnnns 1159

Anita Papi¢, Katarina Knol Radoja, Igor AreZina:

LEGAL PERSPECTIVES ON POST-GDPR DEVELOPMENTS

AMONG LAW STUDENTS AND INFORMATION SCIENCE

STUDENTS AT UNIVERSITY OF OSIJEK ....uuuiiiiieniennisnnennnnesnnssessessessessesseses 1174

Veronika Paurova, Darina Chlebikova, Elena Gregova:
PRICE ADJUSTMENT STRATEGIES AS PART OF MARKETING
STRATEGIES ...ouuiiiiuiiiiniinnnnionsanisssssesssssessssssssssssssssssssassssssssossasssssssssssssssssasssssassssssssssans 1185

Anita Pavkovié, Roman Subi¢, Dario Hlupié¢ Radié:
CLOSE COOPERATION AS PATH TO THE SINGLE
SUPERVISORY MECHANISM.u...uciiinininicissinsecsessessssssssssssissssssssesssssassssssssssssssssssones 1194

Dubravka Pekanov Starcevic:
TOWARDS A LOW-CARBON ECONOMY AND GROWTH......uuueeeereeeecrrnnnneeeeenees 1211



XII 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

Hrvoje Percevi¢:

HAS THE IMPLEMENTATION OF EXPECTED CREDIT

LOSS MODEL AFFECTED ON FINANCIAL POSITION AND

PERFORMANCE OF BANKING SECTOR IN CROATIA? 1222

Martina Pezer:
COUPLES, GENDER AND INEQUALITY: THE CASE OF CROATIA.................. 1237

Barbara Pisker, Mirjana Radman-Funari¢, Hareesh N Ramanathan:
GLOBAL ISSUES IN GENDER INEQUALITY: A COMPARATIVE STUDY........ 1246

Monika Poradova, Boris Kollar:
CREATIVE ACCOUNTING AS A POSSIBLE SOURCE OF

FRAUDULENNT BEHAVIOUR IN COMMERCIAL CORPORATIONS.......cceeee.. 1261
Barbara Puh:

DESTINATION IMAGE: DIFFERENCES BETWEEN VARIOUS

TOURISTS SEGMENTS 1272

Aleksandar Racz, Dora Smolc¢i¢ Jurdana, Jasmina Grzini¢:
HOTEL MANAGERS’ BELIEFS ON THE RELATION BETWEEN
TOURISM AND CLIMATE CHANGE 1286

Aleksandar Racz, Dora Smolg&i¢ Jurdana, Zvonimira Sverko Grdié:

ECOLOGICAL AWARENESS OF MANAGERS IN TOURISM
ACCOMMODATION INDUSTRY RELATED TO CLIMATE

CHANGE ISSUES 1300

Lucija Rogi¢ Dumanci¢:
SUSTAINABILITY OF THE TRADE BALANCE OF GOODS IN THE
REPUBLIC OF CROATIA 1315

Lucija Rogi¢ Dumanci¢:

REWRITING THE EXPORT FUNCTION: THE ROLE OF NON-

PRICE COMPETITIVENESS FACTORS IN BOOSTING EXPORTS

IN THE REPUBLIC OF CROATIA 1326

Danijela Rogina, Ivana Sandrk Nukié:
GREEN ROOFS AND SUSTAINABILITY OF URBANISATION 1338

Zuzana Rosnerova, Dagmar Hraskova:
PRINCIPLES OF FINANCING OF NON-PROFIT ORGANIZATIONS
IN SLOVAK REPUBLIC 1353

Andreja Rudanci¢, Marko Akmaci¢, Petar MiSevi¢:

ANALYSIS OF TREND DYNAMICS IN RISK ASSESSMENT OF
MULTINATIONAL COMPANIES IN THE RENEWABLE ENERGY

SECTOR 1365




REGION, ENTREPRENEURSHIP, DEVELOPMENT XIII

Vesna Skare Ozbolt, Igor Bojani¢, Ivana Nobilo:
THE IMPORTANCE OF THE COMMUNICATION FOR THE
EFFICIENT COURT MANAGEMENT 1377

Ivo Tokié¢, Ksenija Toki¢, Lidija Sajatovi¢, Miroslav Katié:
THE CONTRIBUTION OF PUBLIC LIBRARIES TO THE
ECONOMIC DEVELOPMENT 1389

Daniel Tomi¢, Sasa Stjepanovi¢, Dean Uckar:
FROM GREEN GDP TO GREEN GROWTH - STYLIZED
MACROECONOMIC MODELLING 1403

Maja Vretenar Cobovic:
FINANCIAL EDUCATION OF THE POPULATION - A KEY
FACTOR FOR SUCCESSFUL PERSONAL FINANCE MANAGEMENT.............. 1418

Katarina Zager, Nikolina De¢man, Ana Rep:
THE IMPACT OF ARTIFICIAL INTELLIGENCE ON THE
ACCOUNTING PROCESS 1430

Daria Zupan Tadijanov, Jurica Lovrin&evié¢, Drazen Rastovski:

LIFE SATISFACTION OF STUDENTS OF DIFFERENT STUDY

PROGRAMMES AT THE FACULTY OF EDUCATION AS A

POTENTIAL FACTOR OF DEVELOPMENT 1445

Gratitude to sponsors 1456




208 9" INTERNATIONAL SCIENTIFIC SYMPOSIUM

A scientific paper
Maja HarSanji, PhD Student
Josip Juraj Strossmayer University of Osijek, The Academy of Arts and Culture in Osijek
E-mail address: majam@unios.hr

Ivana Bestvina-Bukvié, PhD, Assistant Professor
Josip Juraj Strossmayer University of Osijek, The Academy of Arts and Culture in Osijek
E-mail address: ibbukvic@aukos.hr

Marija Sain, PhD, Assistant Professor
Josip Juraj Strossmayer University of Osijek, The Academy of Arts and Culture in Osijek
E-mail address: mmihalje 1 @aukos.hr

BUDGET FUNDING AND ECONOMIC IMPORTANCE OF CULTURAL
AND CREATIVE SECTORS IN CROATIA

ABSTRACT

The cultural and creative sectors (CCS) are a sector whose activities are based on the
cultural values and creativity, whose value for national economy shows valuable effect, it is
prerequisite for development Creative economy and has strong impact on society. As well, the
New European Agenda for Culture and the New Work Plan for Culture 2019-2022
emphasizes the importance of CCS for innovation, job creation, cohesion and the well-being
of society.

The aim of this paper is to analyze the significance of the CCS for the Croatian economy and
the level of recognition by the policy makers which was measured through the level of
national support with the emphasize on the support directed towards financing of its
international cultural cooperation. The authors conducted the statistical analysis of official
data published by Eurostat, Croatian Bureau of Statistic and the Croatian Ministry of Culture
and gave the overview of the relevant literature in the field of the research.

It was found that the cultural employment and the number of entrepreneurs have decreased,
nevertheless they succeeded to achieve the growth of added value. As well, it was determined
that the national budget support for CCS has increased during the observed period, which
proves that the policy makers are recognizing their significance and developing models for
their support. Following, by the analysis of the recent literature, the authors gave the
recommendation of the model for support of further development of CCS, which covers
financial and other forms of support.

Key words: cultural and creative sectors (CCS), cultural employment, expenditure on culture,
international cultural cooperation.

1. Introduction

The Cultural and creative sectors (CCS) have been recognized as important contributors to
social development in different key European policy documents (EC, 2013, 6) where it is
positively influencing and promoting the European identity, culture and values (HarSanji et
al., 2018) to which, as well, the cooperation of project partners from different European
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countries on joint project, significantly contributes. According to Harsanji et. al (2018), some
of the value added created at European level through the international project co-operations
relates to development of a European mindset, enhancement of the quality of partnership
activities, creation and strengthening the networks and contacts for future co-operations and
development of a common European identity. For years the EU has been providing support
for European culture and the audio-visual sector through different financing programmes,
contributing to building European CCS. Within the new Creative Europe programme (2021-
2027) organisations in CCS will have the opportunity to realise technologically and
artistically innovative European transnational initiatives for the exchange, co-creation, co-
production and distribution of cultural and creative products and services that will be
available to a broader audience. Even though the implementation of the Creative Europe
programme so far has delivered a number of positive effects, the programme has its
disadvantages, such as an insufficient budget to meet the demand. However, the new budget is
additionally increased for 26.71% on € 1.85 billion (in the previous programming period it
was € 1.46 billion).

CCS’s activities are based on cultural values and/or artistic and other creative expressions,
irrespective of whether those activities are profit or non-profit oriented. These activities
include development, creation, production, dissemination and conservation of goods and
services that embody cultural, artistic or other creative expressions, as well as related
functions such as education or management. Bakhshi (2019) gave reasons why the CCS in
UK became recognized on policy level and accepted as industry. “These institutional factors
for the growing recognition of the UK’s creative industries are the product of years of
dedicated research directed toward policy agendas and impact.

e the creative industries are accepted by government as playing an integral role in the
digitisation of the economy and vice versa.

e policy-focused research has become much better at measuring the economic
contributions of the creative industries, including understanding the significance of
digital technology within it.

e the UK Government has placed R & D at centre stage of its industrial strategy, and
there has been initial success in making the case for public investment in creative
industries R & D.

e the sector has organised effectively to represent its interests to government, with
influential sector-wide bodies like the Creative Industries Council and, more recently,
the Creative Industries Federation” (Bakhshi, 2019, 27).

Following the analyzed relevant theory on the level of EU and member countries, the authors
wanted to investigate the situation in Croatia. Therefore the aim of this paper is to analyze the
significance of the CCS for the economy of Croatia and the level of their recognition by the
policy makers. For that reason, the authors have set the research statement that the importance
of the CCS is in growth and being recognized by the policy makers. For that purpose the
authors gave an overview of the relevant recent literature in the field of research and
conducted the statistical analysis of official publications of Eurostat and the Ministry of
Culture of the Republic of Croatia.

This paper is structured as following: the chapter two gives the recent literature review about
the importance of CCS for national economies as well as trends that are impacting its
development. Chapter three gives the methodology of the research whose results are presented
by the chapter four. The following chapters are giving the discussion and conclusion as well
as research limitations and the recommendations for the future research.
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2. Literature review

The CCS are structured by numerous micro and small enterprises, numerous non-
governmental organizations (NGOs) and local associations (Dovey et al., 2016), individual
artists (Hearn et al., 2004) who are usually non-conventional, have part-time employment,
temporary contracts, or are self-employment (Skoglund, 2012). The importance of NPOs in
CCS is, among other things, in “promoting culture and creativity across regions” (Zbuchea,
Leon, 2015 in Cruz et al., 2019, 2). The multidisciplinary nature of the cultural and creative
workforce is “moreover consistent with the literature identifying the competitive advantage
for companies that combine skills in art and science, the so called ‘fusion skills’” (Nesta,
2016). “On the economic side, CCS is growing fast and has shown to be resilient to the
economic crisis” (KEA, 2019a, 10). According to the EIF' (2019, 6), European CCSs have
had 6.7 million employees and more than 2.4 million companies in 2016. “Recent studies
from regional to European level have highlighted the considerable economic weight of the
CCS (number of businesses, added value, employment) as well as the significant spillover
effects that they generate for other industrial sectors” (EC, 2019a, 10). The innovative power
of CCS “is essential for further development of European economies and societies, because it:
generates well-being and cohesion;

shapes the public space used by millions of Europeans;

modernises industries and business sectors with new creative input and methods;
provides meaning and a sense of belonging;

upgrades urban and rural areas;

designs products and services;

produces and digitises content;

enriches visual experiences;

provides content for debates” (EC, 2018a, 6).

The development of CCS is nowadays increasingly influenced by different global megatrends,
including digitalisation. Activities like listening to music, playing video games, reading the
papers or watching films have become unimaginable without the internet, which is also
increasingly used for other culture-related purposes, such as buying cultural products like
books, magazines or concert tickets, or visiting virtual theatres and museums. “Digital
technologies are more than a ‘contextual factor’; they are often an ‘enabling factor’, or even a
radical step in the context of the new industrial revolution, changing the way culture and CCS
products and services are produced and accessed, and how knowledge is transferred” (EC,
2018a, 11).

The European Union (EU) supports CCS, among other things, through various funding
programmes, most importantly the Creative Europe Programme?®, which supports the
European culture and audio-visual sector. It also seeks to enhance European cultural and
linguistic diversity, promote European cultural heritage, and strengthen the competitiveness of
European organizations operating within CCS. Cultural exchanges can result in added
economic benefits. In that regard, the EU supports projects facilitating the interconnection of
CCS activities, including culture and audio-visual contents, using innovative technological
solutions in order to increase the competitive advantage of institutions in CCS. As well, “the
Ministry of Culture (on national level) and larger cities (on local level) are major founders of
international cultural cooperation projects and initiatives” (Compendium, 2016).

The number of non-profit organisations and public institutions that have access to co-
financing of cultural activities and programmes from public sources is in rise in Croatia.

! European Investment Fund
2 More information at https://ec.europa.eu/programmes/creative-europe/node_en (18 February 2020)
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Cultural and creative artists are also showing an increasing interest in international
cooperation, and Croatian cultural institutions, non-governmental organisations and other
professionals are active members of international organisations in culture and arts.

Given their undeniable significance the aim of this paper was to analyze the role of CCS for
the economy of Croatia, where the authors wanted to analyse whether the importance of the
CCS is recognized by the policy makers as well. This statement was tested through the
analysis of budget funding of culture during the period 2014 to 2018. The level of recognition
of the government was measured by the grant value and number of projects approved in the
observed period.

3. Methodology of the research

In the frame of this research the authors analyzed cultural employment, enterprises in cultural
sectors and expenditure on culture in Croatia. The authors conducted the statistical analysis of
official publications of Eurostat and the Ministry of Culture of the Republic of Croatia as
well; they gave an overview of the relevant recent literature in the field of research.
Information on the companies in CCS were analysed using two different statistical analyses,
“Structural Business Statistics” (SBS), which describes the structure, conduct and
performance of enterprises (e.g. value added, turnover, personnel costs) within the non-
financial economy and “Business Demography” (BD), which includes indicators such as
enterprise birth and enterprise death rates or enterprise survival rates, and cover the cultural
market-oriented activities. In the frame of mentioned methods, the authors have analysed the
following characteristics of CCS in Croatia:

the structure and number of cultural enterprises,

e cmployment in culture,

e engagement of the population in cultural activities,

e public expenditure on culture.

The general importance of international cooperation in culture and approved projects in
culture financed by the Croatian Ministry of Culture 2014 - 2018 are likewise discussed.
Projects within the Creative Europe programme are one of the important programme activities
which can be co-financed from the budget of the Ministry of Culture. Croatian programme
applicants who have received funds from EU budgets can also apply to the calls for funding
published by the Ministry of Culture.

For the purpose of conducting this study, the authors analysed data collected from the
publications of the European Commission and the Croatian Ministry of Culture, as well as
Eurostat’s statistical data. The methods which the authors used include induction and
deduction, analysis and synthesis, classification, and the statistical methods.

4. Analysis of CCS in Croatia

“Compared to other sectors of the economy, culture has an additional dimension — it not only
creates wealth but it also contributes to social inclusion, better education, self-confidence and
the pride of belonging to a historic community” (Titan et al., 2008, 930). At the same time,
“creativity and culture have a significant non-monetary value that contributes to inclusive
social development, to dialogue and understanding between peoples” (UN, 2020).

According to Sava et al. (2017, 79), “culture is the long-term runner for development. Also
culture can be seen both as cause and as effect of the economic development; as cause of the
economic development — it is the source of generating employment and revenues and as effect
- due to peoples’ habits of spending on culture when the incomes are higher”.

Since Croatian cultural policy underwent radical changes in the 1990s, the importance of the
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cultural sector only started to be recognized in the early 2000s, when the number of new non-
profit organisations in the CCS increased (specially in the field of music, film, audio-visual
arts etc). Considering that CCS only started to be noticed by the general public in the recent
years in Croatia, there is still no official framework that would provide an exact definition of
CCS or agreed unified model for support their development. The Croatian cluster of
competitiveness of creative and cultural industries (HKKKKI)* mapped cultural and creative
industries in Croatia in 2015 and determined that CCI in Croatia are composed of 45
industries divided into 12 subsectors.

The importance of these relativity new sectors is not only considering the people employed in
CCS, but it has more social and economic importance. According to Newbigin (2010, 28), the
real significance of the CCS “lies not only in their economic value, or even in their wider
social and cultural impact, but in that they provide a template for the way in which other
economic sectors need to change if they are to survive and prosper in the digital age”.

In the following chapters, the authors analysed the importance of CCS for the Croatian
economy and gave an overview of the impact of international (cultural) cooperation on its
development.

4.1. Cultural enterprises

“An enterprise is defined as an organisational unit producing goods or services which have a
certain degree of autonomy in decision-making; it can carry out more than one economic
activity and it can be situated at more than one location” (EC, 2019b, 101). Cultural
enterprises active in cultural (and creative) sector are classified according to economic
activity (NACE Rev. 2%). As mentioned in the previous chapter, the information on these
companies were analysed using two different statistical analyses, “Structural Business
Statistics” (SBS) and “Business Demography” (BD). The presented number of cultural
enterprises in Croatia 2014-2016, classified by their activities, was extracted from the
Eurostat publications, analysed using the SBS method and results presented through Table 1.

* For more information see https://hkkkki.eu/index.php/o-hkkkki/ (19 February 2020)
4 NACE is derived from the French title “Nomenclature générale des Activités économiques dans les
Communautés Européennes” (Statistical classification of economic activities in the European Communities).
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Table 1: Number of cultural enterprises in Croatia 2014 - 2016

213

Structural Number of companies Change
NACE Rev. 2 activities Business in 2016
Statistics (SBS) | 2014 | 2015 | 2016 | Vs 2014
cig | Printing and ‘reproduction of | y 1454 | 1,346 | 1291 | -11.20%
recorded media
M7111 | Architectural activities X 1,181 1,214 | 1,270 | 7.50%
M741 | Specialised design activities X 859 885 934 8.70%
Motion picture, video and
js9 | television prog.  production, | 587 610 | 633 | 7.80%
sound recording and music
publishing activities
Translation and interpretation
M743 s X 520 551 548 5.40%
activities
Other business activities: 2,057 {2,000 | 1,913 | -7.00%
M742 | Photographic activities X 497 508 505 1.60%
J5811 | Book publishing X 386 374 371 -3.90%
3212 Manufactgre of jewellery and X 287 263 250 12.20%
related articles
J60 Programming and broadcasting | v 216 210|202 | -6.50%
activities
Gazey | Retail sale of newspapers and | y 198 [ 190 | 175 | -11.60%
stationery in specialised stores
J5814 | Dublishing of  journals —and | o 187 | 184 [175 | -6.40%
periodicals
J5813 | Publishing of newspapers X 119 107 101 -15.10%
Gaze1 | Retail sale  of books in | s6 |56 |46 | -17.90%
specialised stores
322 Manufacture of musical X 3 34 32 0.00%
nstruments
J6391 | News agency activities X 42 51 29 -31.00%
J5821 | Publishing of computer games X 9 9 12 33.30%
N7722 | Renting of video tapes and disks | X 24 19 10 -58.30%
G4763 Retail .sale. of music and video X 4 4 3 95.00%
recordings in specialised stores
Total 6,658 | 6,615 | 6,589 | -1.0%
Decrease from the previous year -0.6% | -0.4%
Decrease in comparison to year 0.6% | -1.0%

2014

Source: Authors’ work according to Eurostat publication (EC, 2020d, 2020f)

The table above reveals a downward trend in the total number of cultural enterprises in
Croatia 2014 - 2016, where 61% (11 out of 18) of analysed business activities have shown
negative trend in 2016 in comparison to 2014 (that was still a year of long lasting economic
crises in Croatia). By observing three years (2014 — 2016) the negative trend was slowing
down in 2016, but the total decrease in numbers of CCS enterprises in comparison to the base
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year (2014) was 1% (decrease for 69 enterprises). In comparison, the average number of
cultural enterprises in the EU-27 is 5% (Eurostat, 2020c). However, cultural enterprises
operating in architectural and specialised design activities and video and TV programme
production had a tendency of growth. The graph below presents the structure of enterprises by
area of activity in 2016 in CCS in 2016.

Graph 1: Structure of CCS enterprises in Croatia by area of activity in 2016 (%)
H Printing and reproduction of recorded media
H Architectural activities

H Specialised design activities

H Motion picture, video and television progranune
production,
sound recording and music publishing activities

H Translation and interpretation activities

H Others

Source: Authors’ work according to Eurostat publication (EC, 2020d, 2020f)

As shown in the previous graph, most of the enterprises in the cultural sector were active in
“Printing and reproduction of recorded media” (20%), “Architectural activities” (19%) and
“Specialised design activities” (14%) where, as shown by Table 1, only “Printing and
production of recorded media” achieved negative results of the companies active in 2016 in
comparison to 2014.

By observing the structure of the active enterprises in Croatia in all industry sectors, the
overwhelming majority (99.7%) were small and medium-sized companies (SME’s) (including
micro-sized enterprises) which are generating more than half of the value added (61.3%) of
non-financial business economy (DZS, 2018). Table 2 shows the total number of cultural
enterprises in relation to the total number of all enterprises in non-financial business in
Croatia (i.e. national economy excluding financial and insurance activities).

Table 2: Number of cultural enterprises in Croatia in relation to the total number of
enterprises 2014 - 2016

2014 2015 2016

Total number of enterprises 147,337 146,637 147,481
Change in comparison to 2014 (%) -0.48% 0.58%
Number of cultural enterprises 6,658 6,615 6,589
Change in comparison to 2014 (%) -0.65% -0.39%
The share.of cultural enterprises in total number 4.52% 4.51% 4.47%
of enterprises (%)

Change in comparison to 2014 (%) -0.01% -0.05%

Source: Authors’ work according to Eurostat publication (EC, 2020c)
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The table above shows the decrease in the number of cultural enterprises in Croatia in the
period 2014 - 2016. But, by observing only the number of cultural enterprises the impact on
the total economy of Croatia cannot be seen, so the results of the analysis of value added at
factor cost was presented. The value added is showing how activities of CCS are contributing
to general wealth.

According to Eurostat (2020a), measured by its share in non-financial economy, the value
added at factor cost of cultural enterprises in 2015 - 2016 was EUR 527.5 million and EUR
546.3 million, that is growth of 4%, i.e. growth from 80 thous. EUR to 83 thous EUR per
enterprise per year. The value added of total business economy in Croatia 2015 - 2016 was
approximately EUR 21.2 billion and 22.1 billion, respectively in which CCS achieved an
equivalent to 2.49% and 2.48%, respectively.

Thus, the analysis showed that a smaller number of cultural enterprises in 2016 compared to
2015 generated a higher EUR amount of value added.

4.2. Cultural employment

The scope of cultural employment on the one hand includes employment in companies
practising activity in the cultural domain — economic activities (NACE Rev. 2°), and on the
other employment in cultural occupations (ISCO-08°). Cultural employment arises in 3 forms:
e The working population that both exercises a cultural occupation and works in the
cultural sector (e.g. a singer in a singing company).
e The working population that exercises a cultural occupation outside of the cultural
sector (e.g. a designer in the video game industry).
e The working population that exercises a non-cultural occupation in the cultural sector
(e.g. an accountant in a photographic studio).
The CCS labour market is defined as a high level of flexibility because it includes part-time,
self-employment and multiple job holding (Feist, 2002, 20-21; Pratt, 2017 in Cellini et al,,
2018, 9).
The following table presents cultural employment in EU-27 and Croatia (based on the total
number of employees) in the period 2014 - 2018 as a percentage of total employment.

Table 3: Cultural employment by sex 2014 - 2018

Level 2014 2015 2016 2017 2018
EU-27* (%) 3.6 3.6 3.6 3.7 3.7
Croatia (%) 3.8 34 3.1 3.5 3.3

Source: Authors’ work according to Eurostat publication (EC, 2020e)

According to the Eurostat statistic database, cultural employment in EU-27 recorded an
upward trend in the analysed period. In Croatia, the average share of cultural employment in
total employment through the observed period (2014 to 2018) was on the level of 3.4%. In the
year 2018 there were approximately 54,200 (3.4%) employees engaged in the cultural sector.
There were approximately 7.3 million people employed in a cultural activity or a cultural

5 NACE is derived from the French title “Nomenclature générale des Activités économiques dans les
Communautés Européennes” (Statistical classification of economic activities in the European Communities).

® The International standard classification of occupations, abbreviated as ISCO, is an international classification
under the responsibility of the International Labour Organization (ILO) for organising jobs into a clearly defined
set of groups according to the tasks and duties undertaken in the job.
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occupation in EU-27 in 2018, that is 3.7% of the total employment in the EU but the share of
this specific category is varying in dependence of the country. For example, Estonia as one of
the fastest growing economies has an above average share of employees in culture of 5.6%.
As well, it is significant to point out that out of all active enterprises in all industry sectors in
Croatia, the small and medium-sized companies (SME’s) (including micro-sized enterprises)
“are generating more than half of the value added (61.3%) of non-financial business
economy” (DZS, 2018, 1), therefore their significance for national economy is high.
Unfortunately, the number of enterprises in the CCS in Croatia, according to Eurostat, was
decreasing. For that reason, in the following chapter, the authors analysed the trends regarding
the total government expenditure on culture and creative industries with the purpose to
determine whether the policy makers recognized the importance of CCS.

4.3. Public expenditure on culture

Public cultural facilities (e.g. cinema, theatre, museum, library, gallery, cultural institution),
“cultural products, cultural activities and other related cultural services are very important
deliveries for government to meet the public’s basic cultural needs” (Tu et al., 2017, 709-
710). Even though expenditure on culture can come from different sources, most funding in
culture comes from public funds.

The Ministry of Culture of the Republic of Croatia regularly finances different programmes
within programme activities according to its five cultural fields; Investments, Cultural
Heritage, International Cultural Cooperation, Archive, Library and Museum System, and
Artistic Creativity in CCS. Since one of the main objectives and missions of the Ministry of
Culture is to support international cultural cooperation and promote and develop direct and
continuous cooperation and exchange between organisations in culture, the Ministry of
Culture strives to financially support the participation of cultural professionals and other
artists in many different multilateral programmes promoting the own culture, development of
intercultural dialogue and cultural diversity” (Psychogiopoulou, 2015).

This facilitates a broader presentation of Croatian culture in other countries, as well as the
presentation of the culture and vice versa through the translation and publication of literary
works, presentation of films and art exhibitions, guest performances, dance and music
performances, and participations in book fairs and other international cultural events and
conferences. For the purpose of the analysis of the recognition of the importance of CCS for
the economy by the government, the results of the trend analysis of the total general
government expenditure on culture in Croatia 2014 - 2018 is shown in the table below
(including exclusively cultural services according to the COFOG) with the emphasis on the
International Cooperation shown by the table 4 and 5.

Table 4: Total general government expenditure on culture of the total state budget in Croatia
2014-2018 and the budget of the Ministry of Culture 2014-2018

2014 2015 2016 2017 2018

Total general expenditure on
culture — cultural services (% of | 1.6 1.4 1.3 1.4 1.5
the total state budget)

Budget of the Ministry of Culture

(000 HRK) 770,808 | 867,963 | 923,946 | 1,131,631 | 1,209,592

Annual increase in % - 12% 6% 22% 7%
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2014 2015 2016 2017 2018

Increase in comparison to base
year (2014) in %

Source: Authors’ work according to Eurostat (EC, 2020d) and the Ministry of culture of the Republic of Croatia
(2014-2018a)

- 12% 20% 47% 57%

The table above shows that expenditure on culture in Croatia on average accounted for 1.4%
of the total state budget in the five-year period. In comparison, the EU-27 average is 1,0%.
(EC, 2020d). But, there are rare positive examples such as funding culture of Latvia and
Iceland that is above the EU average: 2.9% and 2.6%, respectively. The budget of the
Ministry of Culture increased continually 2014 - 2018 for 57%.

In comparison with the above presented categories, the annual expenditures of the Ministry of
Culture on International Cultural Cooperation are about 15% of all programmes. The Ministry
finances programmes in two programme activities, International Cultural Cooperation and
Creative Europe programmes. Structure of financing of the programme International Cultural
Cooperation 2014 - 2018 is presented in the following table.

Table 5: Financing of the programme activity International Cultural Cooperation 2014 - 2018

Programme actwl.ty International 2014 2015 2016* 2017 2018
Cultural Cooperation

Approved funds (000 HRK) 6,992 6,368 6,735 7,869 10,236%*
Number of approved programmes 517 515 575 666 814

* Data are only available for the period ending 7 September 2016, whereas data for other years are available for
the period ending 31 December.
** There is a mismatch in the different official reports: The Annual Report and the Approved Projects report
Source: Authors’ work according to the Ministry of Culture (2014-2018b, 2020a)

The table above shows that the number of approved programmes and the amounts of
approved funds significantly increased in the five-year period. It may be concluded that the
funding for the programme activity International Cultural Cooperation is gradually increasing.
This programme finances activities in sub-programmes Archives, Music Performances,
Interdisciplinary Projects, Performance Arts, Theatre and Dancing Performances, Literature,
Libraries, Cultural Heritage, Cultural and Artistic Amateurism, International Events and
Conferences, Museums and Galleries, New Media, Residences and Visual Arts and other.
Most of the funds, around 40% of annual approved programmes, are allocated to the sub-
programme activity Performance Arts.

In addition to programme activity International Cultural Cooperation, the Ministry of Culture
finances the programme activity Creative Europe programmes, providing Croatian institutions
that have already obtained funds for their projects from the Creative Europe programme with
additional funding. Creative Europe is one of the EU’s programmes aimed at reinforcing
European CCS and protecting, developing and promoting European cultural diversity, among
other things. Creative Europe programme provides financial supports to small and medium-
sized enterprises (SME), micro-companies and organizations in CCS.

Programme activity International Cultural Cooperation results by Ministry of Culture (2019,
2020b) reveal an increase in the number of approved programmes and an increase in the
amount of approved funds by 14%, as shown in the table below.
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Table 6: Financing of programme activity Creative Europe programme — Sub-programme
Culture 2018-2019

2018 2019
Approved funds (000 HRK) 1,490 1,700
Number of approved programmes 58 63

Source: Authors’ work according to Ministry of Culture of Republic of the Croatia (2019, 2020b)

The Ministry’s report also states that the number of programmes approved in 2018 has
doubled in comparison with 2017, which also confirms the upward trend in the number of
approved programmes in recent years, and the fact that the Ministry of Culture has recognised
the importance of promoting international cultural cooperation, which contributes to CCS
development in Croatia.

5. Discussion

Even though CCS enterprises play an important role in the majority of European economies
and have achieved continual value-added growth and growth of employment in past years,
they also face major challenges. Competition has increased with the new social platforms, and
CCS organisations have to use the advantages of digital technologies to facilitate the
distribution of cultural and creative contents, and thus increase their competitiveness in the
global market. By adapting to digitalisation, beneficiaries in CCS can showcase their work
internationally by accepting cultural diversity through innovation and development of new
business models. In this connection, according to KEA (2019b, 60), it’s assumed that in the
near future (in the next 10 years) the European “CCS is likely to continue acting as a
significant driver of territorial attractiveness” and “remain strongly competitive”. Also, “for
the CCS will be created new incentives in the form of tax reductions, direct financial support
or creation of new jobs in the sector. This support from the EU will foster the development of
the CCS” KEA (2019b, 61).

The analysed information about the cultural entrepreneurship showed that the cultural
enterprises accounted for 6,589 or 4.45% of the number of total active enterprises (while on
the level of the EU-27 it is 5%). As well, the value added at cost factor of cultural enterprises
in Croatia was EUR 546 million, equivalent to 2.48 %’ (DZS, 2018). Although, according to
DZS (2018) there was a growing trend in the number and results of SME’s it seems that the
cultural sector did not fully follow those positive trends. This was confirmed by the downfall
of the number of cultural enterprises and the employment in CCS in comparison to the total
employment on the national level.

According to Sava et al. (2017, 83), in some European countries the employment in CCS
“depends on how rich is a country’s economy and this also impacts the fluctuation of the
cultural employment”.

Nevertheless, the CCS are still playing a significant role measured by the value added.

Here it was found that a smaller number of cultural enterprises in 2016 compared to 2015
generated a higher value added although its contribution to the value added of the total

7 Generally, value added at cost factor is the gross income from operating activities after adjusting for operating
subsidies and indirect taxes. It can be calculated as the total sum of items to be added (+) or subtracted (-):
turnover (+); capitalised production (+); other operating income (+); increases (+) or decreases (-) of stocks;
purchases of goods and services (-); other taxes on products which are linked to turnover but not deductible (-);
duties and taxes linked to production (-). Alternatively, it can be calculated from the gross operating surplus by
adding personnel costs (EC, 2019b, 101).
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national economy is not significant. Nevertheless, it can be seen that there is a growing trend
in state financing of cultural projects including international project cooperation financing that
confirms that policy makers are recognizing the CCS as an important factor.

According to IRMO (2014), “among sectors identified as important for the promotion of
access to culture and participation the following sectors have been identified - education,
tourism, minorities, media and information society, regional development, urban planning and
the protection of environment” IRMO (2014, 179). The New Agenda, backed with
appropriate funding will exploit synergies between culture and education and strengthen links
between culture and other policy areas. It will also help CCS overcome the challenges and
grasp the opportunities of the digital shift (EC, 2018b, 3). As Bakhshi (2019) stated there is
need of years of research directed towards policy agendas and impact of the CCS to achieve
the result that is measurable by quality and structure of the measures for supporting the CCS.
Billi et al. (2019) claim that there are three basic activities through which the policy makers

(the System) could use to increase the development of cultural innovation initiatives which is
broader than financial support measures (Billi et al., 2019, 37):

“(1) the social impact investments/finance can be a concrete incentive for cultural innovation

projects because it puts the focus on the social impact of investments in addition to the focus
on financial sustainability”
“(2) the potential of development of projects tied to the Manufacture 4.0 and to digital
handicraft, the radical transformation of production systems through the merging of
technologies and new customization opportunities” through development of co-working
innovation centres (according to the model of FabLabs in Italy)

“(3) The policies for Urban regeneration and revitalization of the outskirts can play a
fundamental role in promoting bottom-up initiatives” (utilization of unused public and private
heritage) (Billi et al., 2019, 37).
Farinha (2018) gives further recommendations to “establish more business-friendly
regulations and incentives for CCls business creation and development, including investments
from abroad. The tax system should be simplified, to allow easy start up — especially
regarding reduced obligations for entrepreneurs in ramp up years with reduced obligations for
entrepreneurs” (Farinha, 2018, 41). As well, there is possibility of introduction of different
models of distribution of financial support where institutions and enterprises in CCS could be
categorized by their success in achieving relevant criteria and strategic relevance of the
project and activities for the community. (Bestvina et.al.,, 2016) Klamer et. al. (2020) are
confirming that statements but, they are finding the challenge in generating more active
widespread private and corporate support in financing the CCS. All those measures could be a
part of a package of measures for support CSS in Croatia.

6. Conclusion

This research is focused on a broader understanding of the key topics within the CCS in
Croatia and the recognition of the international cultural cooperation by the state. Analyzing
CCS in Croatia through cultural employment, cultural enterprises and public expenditure on
culture in Croatia the authors noticed that the number of cultural enterprises and also the
employment in companies practising an activity in the culture show a negative trend in the
period 2014-2016. International cultural cooperation, generally, includes an exchange of
experiences, know-how, skills, information and similar cultural activities with partners
outside of national borders. The mobility of cultural subjects and artists and sharing of
cultural productions and works of art with partners from other countries expands new ideas,
creates new ways of communication and encourages innovation. The analysis of data in this
paper has shown that the Croatian Ministry of Culture continually increases the funding of
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culture and funding for international cultural cooperation programmes. In addition to
financing international cultural cooperations between Croatian organisations in CCS and the
rest of the world, the Ministry of Culture offers the Croatian programme of support of
applicants for the EU funds— Creative Europe Programmes. Therefore, Croatian organisations
active in CCS are having the opportunity of funding the creation, co-production and
distribution of cultural and creative products and services with other European countries, to
make them available to a broader audience. As of the value and the number of budget funded
projects in the analysed period show a growing trend, the basic research statement about the
importance of the CCS and their recognition by the policy makers was confirmed.

Next step of the CCS support is the development of measures and a regulatory frame that
would be constituent parts of the development model. Here, the best model for cultural-based
development in Croatia would be creating a clear cultural framework policy and cross-
collaboration between the government, organizations in CCS and other interrelated sectors of
the economy as suggested in the frame of this paper.

Research limitations: There are several limitations to the authors’ research to consider. The
primary limitation is differences in methodology where in some reports culture is observed
with recreation and religion. As the result of the Brexit there is, in some cases, different
methodology used about the CCS contribution on the level of EU, where information on EU-
27 were presented where possible. In those case the information about cultural services were
analysed. As well, there is a lack of data through a longer period, which limits the possibility
of conducting analysis of trends and more complex statistical analysis. In addition, the authors
noticed different values of financial supports for same programmes in two official reports
related to international cultural cooperation. Nevertheless, this did not have a substantial
impact on the final interpretation and conclusions.

Recommendations for further research: future research should further analyse the level of
recognition of the CCS by the policy makers (government) by conducting comprehensive
desk research on the available data on government measures and their impact and comparison
to other EU countries. As well, in-depth interviews with policy makers and actors in CCS
could reveal the reasons for the decrease in employment and number of enterprises in the CCS
in Croatia.
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