
 

9th International Conference  

on  

Business and Information 

ICBI - 2018 

 

 

 

‘Enriching multidisciplinary research potentials of international 

collaboration towards sustainable development’ 
 

 

 

Proceedings 

 

 

 

 

 
Editors: 

Dr. P. N. D. Fernando 

Prof. (Dr.) A. C. De Alwis 

Prof. (Dr.) Hareesh N. Ramanathan 

Tharindu Dananjaya Weerasinghe 

Dr. George C. Mathew 



 

ii 

 
 

 

 

© 2018 - Faculty of Commerce and Management Studies 

 

9th International Conference on Business & Information 

‘Enriching multidisciplinary research potentials of international collaboration 

towards sustainable development’ 

 

Proceedings 
 

Responsibility of the content of the manuscripts included in this publication 

remains with the respective author/s. 

 

Web: www.kln.ac.lk/fcms/icbi2018 

E-Mail: icbi@kln.ac.lk 

Telephone: +94112903502 

Fax: +94112917708 

 

ISSN 2465-6399  

 

Faculty of Commerce and Management Studies 

University of Kelaniya, Sri Lanka 

 

 

 

Production Credits: Mr. E. A. Y. D. Perera (Department of Human Resource 

Management, University of Kelaniya) 

Cover Design: Mr. Dinuka Kannangara (Department of Commerce and Financial 

Management, University of Kelaniya) 



 

iii 

MESSAGE FROM THE CONFERENCE CO-CHAIR 

We have a great pleasure in associating with the Faculty of 

Commerce and Management Studies, University of Kelaniya, 

Sri Lanka in co-hosting ICBI 2018. The theme of the 

conference is ‘Enriching multidisciplinary research 

potentials of international collaboration towards 

sustainable development’.  

The relationship between India and Sri Lanka is evident even 

during the prehistoric times. Both countries share great legacy 

of intellectual, cultural, religious and linguistic interactions. 

Trade and investment have grown and there is a cooperation in the fields of 

development, education, culture and defense. Both countries share a broad 

understanding on major issues of international interest. 

South Asia’s economic dynamism provides a cutting edge in the ability of countries 

to transform and build a sustainable future for all people living in the area. 

Sustainability in this region actually should focus on diversification and 

competitiveness. Countries looking for sustainable development should be 

emphasizing more on improving basic transport infrastructure, drinking water, 

electricity, sanitation and the desire to bridge the gap between what is currently 

available and what is expected. The demographic dividend should be productively 

capitalized by providing universal health amenities, education and vocational skill 

development training for all. Greater efforts may be taken to enhance agricultural 

productivity in order to address food security issues. Financial inclusion, social 

security and promoting women entrepreneurship would go a long way towards 

creating a more balanced development era. The need for creating a sustainable 

environment by adopting the ‘3-R’ of Reduce; Reuse; Recycle and sustainable solid 

waste management which needs to be adopted as a part of sustainable consumption.  

Hence, this conference is focusing on different parameters under the broad areas of 

Marketing, Accounting & Finance, Human Resource Management, Management, 

Economics, Entrepreneurship and ICT. We believe that, the deliberations taking place 

based on the manuscripts prepared by scholars would lead to a greater thought and 

could develop a new culture towards sustainable development. 

 

Prof. (Dr.) Hareesh N. Ramanathan 

Conference Co-chair - ICBI 2018 

Department of Management Studies 

Toc H Institute of Science and Technology, India  
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MESSAGE FROM THE CONFERENCE CO-CHAIR 

On behalf of the Faculty of Commerce and Management 

Studies, University Kelaniya, Sri Lanka, it is my great 

pleasure to welcome all the distinguished presenters, 

delegates, invited speakers and participants to the 

International Conference on Business and Information – 

2018 for the ninth consecutive year.  

The Faculty of Commerce and Management Studies, 

University of Kelaniya marks a special momentous in its 

history in research and publication by organizing the ICBI-2018 at Toc H Institute of 

Science and Technology, India, as the Indo-Sri Lanka First Ever Co–Host 

Management Research Collaboration. 

I trust with an innovative theme as ‘Enriching multidisciplinary research potentials of 

international collaboration for sustainable Development’, ICBI-2018 attempts to fill 

the gap which has been long awaiting in the industry.   

The goal of ICBI-2018 is to bring leading academia, researchers and scholars to 

exchange and share their experience and research results on all domains of 

management to a common platform which attempts to screen out research areas which 

capitalizes on the strength of academics and to harmonize with the practitioners. The 

successful blend of various researches carried out in different industries will allow the 

industry to view contemporary business world and its practices.   

Through your participation, the goal of ICBI-2018 could be accomplished, and our 

organizing committee of ICBI - 2018 has worked hard in putting together an excellent 

programme to meet your expectations. 

I appreciate and compliment your participation in this conference, and very pleased 

to have you here in India. I wish all of you a fruitful learning experience and a 

meaningful conference.   

 

 

 
Prof. (Dr.) A. Chamaru De Alwis  

Conference Co-chair - ICBI 2018 

Faculty of Commerce and Management Studies 

University of Kelaniya, Sri Lanka  
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MESSAGE FROM THE CONFERENCE CHAIR / DEAN OF THE 

FACULTY 

It is with great pleasure and pride that I pen down this 

message for the conference proceedings published in the 

9th International Conference on Business and Information 

(ICBI-2018) co-hosted by University of Kelaniya, Sri 

Lanka and Toc H Institute of Science and Technology, 

Arakkunnam, Kerala, India.  This year’s conference is 

organized under the theme, ‘Enriching multidisciplinary 

research potentials of international collaboration towards 

sustainable development’. This year, ICBI-2018 takes the prominence with its joint 

conduct out of the country, India for the first time after organizing eight conferences 

in Sri Lanka, consecutively. 

As the Dean of the Faculty and the Chair of the Conference I take this opportunity to 

express my sincere thanks to the members of the academics including committee 

members, reviewers, and members of the panel of judges at Faculty of Commerce and 

Management Studies, University of Kelaniya, Sri Lanka and Toc H Institute of 

Science and Technology, Arakkunnam, Kerala, India for their involvement and 

dedication in organizing this conference, as if not for their untiring efforts, this would 

not come true. I firmly believe that this event is a success because of the institutional 

support and continuous encouragement extended by the Vice Chancellor of University 

of Kelaniya, Professor D. M. Semasinghe.   Sincere words of special thanks goes to 

Prof. Chamaru De Alwis, Mr. Tharindu Weerasinghe and Mr. Ruwan Wijesinghe for 

their excellent work rendered in coordinating all the activities leading to the ninth 

successful annual research conference.   

In conclusion, I wish all the very best to scholars who will be presenting and sharing 

their new knowledge at the 9th International Conference on Business and Information. 

 

 

 

 

Dr. P. N. D. Fernando 

Conference Chair - ICBI 2018 

Faculty of Commerce and Management Studies 

University of Kelaniya, Sri Lanka 
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MESSAGE FROM THE VICE CHANCELLOR 

In this knowledge era, research has become one of the 

main feature of the university education system. In the 

process of moving towards a research university, the 9th 

International Conference on Business and Information 

2018 (ICBI) with the theme of ‘Enriching 

multidisciplinary research potentials of international 

collaboration towards sustainable development’ has 

leaped a greater step by extending the conference in 

collaboration with India as the Indo-Sri Lanka first ever 

co-host research collaboration, which is a greater achievement. Further, the present 

conference takes an in-depth look at many issues raised in multidisciplinary areas in 

the contemporary world that generate obstacles and opportunities for the business 

world. This conference would embark a sound platform for initiating foreign 

collaborations with international universities & institutes to interchange knowledge 

and research skills.  

It is a great pleasure to welcome all delegates and participants to this conference, for 

coming from near and afar. I would like to congratulate all the presenters and best of 

luck with your presentations and publications. I would like to thank the Faculty of 

Commerce and Management Studies, University of Kelaniya and Toc H Institute of 

Science and Technology, India for their commitments and superb drive in organizing 

this conference. I am sure that this occasion will be able to build a platform towards 

strengthening our relationships in knowledge sharing, while at the same time 

providing the necessary thrust in joint research collaborations. It is my desire that this 

conference will be a foundation for the growth of new insights towards a better 

tomorrow.  

I congratulate and wish for a fruitful ICBI-2018. 

 

 

Professor (Dr.) D. M. Semasinghe 

The Vice Chancellor 

University of Kelaniya 

Sri Lanka 
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KEYNOTE ABSTRACT 
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Sustainability, a daunting task! 

‘Sustainable Development’ is one of the most litigious as well as the most 

controversial topic today. It is an issue of development and protection of environment. 

The efforts towards sustainable development can help the earth to keep in balance. In 

order to accomplish the requirements, people exploit the environmental factors to a 

greater extent, consequently environment loses its usual ability for self-stabilization. 

To meet the increasing demands of time, human beings intentionally take advantage 

of the natural surroundings to perk up their quality of life. A sustainable development 

should ensure that the economic, social and environmental systems are providing a 

healthy, productive, meaningful life for all. Unfortunately, human activities have 

some depressing impacts on the environment. Hence, in one way, the developmental 

activities are untenable for overall flora and fauna. But we cannot stop these activities. 

For the development of the nation, these activities are essential. Development is 

closely linked to use of the natural resource. The absence of a suitable approach for 

ensuring complete management of this over the long term could make sustainable 

development a complicated aspiration to accomplish. In this twenty first century, 

nobody prefers progress stagnation. On the other hand, excessive exploitation of the 

environment leads to disasters. In order to achieve a more satisfactory relationship 

between society and its environment, measures should be taken to minimize potential 

conflicts. This can be illustrated like this; natural resource provides the materials for 

production which influence jobs and stockholder profits. Jobs affect the poverty rate 

and the poverty rate is related to standard of living. Air quality, water quality and 

materials used for production have an impact on health. It will also influence 

stockholder profits because it requires an extra expense, which reduces profits. Health 

problems have an effect on worker productivity and contribute to the rising costs 

because it requires an additional investment for better air quality or less exposure to 

toxic materials. Sustainability requires this type of inclusive view of the world. This 

signifies the role of management in attaining the daunting task of sustainability.  
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Methodological Specificities and Possibilities of Application of Tourism 

Market Research via Internet  

 

Berislav Andrlic1, Vitaliy Serzhanov2 and Mario Hak3 

 

Abstract 

Today's market conditions have imposed a growing part of business with the support of 

information systems. Timely information becomes an increasingly important resource that 

gives the company a competitive edge. As the information market is subject to constant 

changes, the success of an individual tourism subject is based on continuous monitoring of 

these changes and fast adaptation to them. Accelerated technological and technical 

development has certainly improved some business processes, but has also conditioned some 

modification of marketing research techniques in tourism. Methods used in paper to investigate 

this problem are analysis, synthesis, comparasion and deduction. Data collection is made 

through Internet databases and also on the field in sample of tourist subjects 

Authors analyzed consumer behaviour of participants on the online tourist market in order to 

make marketing decisions more efficiently using numerous market research techniques. With 

the development of new technologies and the Internet, there has been a modification of 

traditional methods in modern methods that make up the e-marketing information system 

(CRM; ERP, MIS), which is main focus of this paper. 

Keywords: E-marketing, Information Technology, Business Process, Tourism 

1. Introduction 

The rapid development of technology and technology brings significant changes to 

the touristr market. The touristic activity is experiencing significant changes over the 

last few years because the market is under the influence of global trends. In the above 

mentioned sector, the Internet has changed the classical methods and business 

concepts, as well as in all other industries, and is used as a communication, transaction 

and distribution channel. Due to the dependence of supply and information exchange 

in the production and distribution chain, tourist catering has proved to be suitable for 

                                                           
1 College Professor, Vice Dean for Development, Polytechnic in Pozega, Croatia 

(bandrlic@vup.hr) 
2 Professor, Dean, Faculty of Economics Uzhorod, Ukraine (vitaliy.serzhanov@gmail.com) 
3 College Professor, Head of Department, Tax Office in Pozega, Croatia 

(hak.mario@gmail.com) 
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the rapid adoption of new technologies. The Internet represents a competitive 

advantage of an economic entity, and tourism catering in the European Union is a 

precursor to the use of e-marketing strategies in front of other business activities. 

Continuous exploration and monitoring of these factors is significant, as they are also 

important for shaping marketing techniques. Changing economic conditions, new 

behaviors of consumers and especially new technologies will likely cause the 

emergence of new or growth of existing tourism markets. In developed economies, 

attention is being paid to studying the role of new technologies in the field of tourism, 

so this is the reason of exploring this theme. Scientific methods used in paper are 

analysis, synthesis, comparasion and deduction. Data collection is made through 

Internet databases and also on the field in sample of tourist subjects (n=20).  

2. Backgoround of the Study 

The concept of ERP (Enterprise Resource Planning) can be translated as a "resource 

planning process for an enterprise". Each of these terms individually or linked together 

has a somewhat different meaning than usual. The term economic entity in this name 

implies the integration of all data and system systems in the entity and integration at 

the level of multiple entities in the market. The term "resource" refers to all inputs 

needed to produce a product or to perform services such as: materials, tools, machines, 

technical and technological documentation, production and service capacities, 

resources etc. ERP's task is to provide sufficient quantity and satisfactory quality of 

these resources with lower costs. (Majdandzic, 2004).  

Without a good ERP system, it is difficult to promote the marketing business of a tour 

operator, so its existence and the precondition of marketing research implementation 

as the first phase of the marketing plan. Research shows that the level of 

implementation of ERP systems in tourist catering is insufficient, so it is necessary to 

consider the possibilities of its wider application in practice. (Atkinson, Brander 

Brown, 2001).  

The ERP system is an integral information system in which the transaction processing 

system, management   reporting system and communication system, collaboration and 
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individual work are integrated into one entity. This mutual linkage enables systematic 

business process monitoring. For example, an outdated tourist order is automatically   

forwarded to a sales service that sends a bill to the buyer. If parts of the information 

system are not connected, this is a complete tracking and business process 

management. Modern business practices require organizations to link their 

information systems to electronic exchange of information, exchange of transactions 

or even virtual organizations. 

The ERP system modules represent the key business functions of a particular entity 

whose efforts are being made to support and improve the application of ERP systems. 

All modules use the same database so that individual departments can share 

information and communicate with each other. The number of modules differs from 

manufacturer to manufacturer and all modules need not be installed at one time. It is 

possible to install them individually, and when it comes to the need for it, it is possible 

to implement an ERP system upgrade. 

 

Figure 01: ERP System in Tourism  

Source: Exoltorp (2018) 
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Figure 1 shows an ERP system consisting of five modules in tourism: 

 Manufacturing resource planning (MRP), 

 Customer relationship management (CRM) module, 

 Human Resources Management (HRM) Module, 

 Supply chain management (SCM), 

 Finance resource management (FRM). 

The application of ERP system implies numerous advantages and disadvantages that 

occur in its application in tourist catering. Benefits of using the ERP system are: 

 Integration - The basic advantage of an ERP system is one-time data entry at 

different locations, which is not the case if multiple different systems are 

used. With its use, data is entered only once, and immediately become 

visible in other application areas of business. Such a way of doing business 

enables users to save time and eliminate errors that could occur through 

multiple entries: 

a) Customizability - the option of upgrading the system, 

b) Less Costs - Due to the use of only one solution, maintenance is simpler 

and cheaper, 

c) The ability to connect with business information systems, 

d) Optimizing the room reservation process, 

e) Better information about customers and orders, 

f) Faster circulation of financial resources, 

g) Accelerate service processes, 

h) Determined User Rights - Each user can determine which information 

within the system can access. (Bosilj Vuksic, 2008) 

ERP system failures are: 

 High Initial Costs, 

 User training, 

Longevity of the introduction process, 

 Hidden costs (integration, testing, data conversion) 

 The return on invested funds is only visible after a few years, 
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 The complexity of the introduction, which is why business adaptation is 

needed.(Mirakul, 2018) 

When choosing an ERP system, it is necessary to take into consideration the following 

elements (Infotrend,2018): 

 Functionality of ERP - it is necessary to consider how many individual 

solutions meet the needs of the subject. Making decisions is not easy 

because ERP systems are increasingly differentiated by what processes they 

support so they can have, besides the usual business processes, some 

specific business processes depending on the branch of the economy they 

belong to, 

 The real needs of an economic entity - it is necessary to really look at the 

subject and determine its degree of maturity in relation to other subjects in 

the market, 

 The degree of business improvement - it is possible to introduce some 

changes in business processes. In doing so, care must be taken to ensure that 

the changes are not too large and that they are carefully planned to ensure 

that implementation of ERP would not make it even more difficult, 

 Manufacturer Quality - Before selecting a specific manufacturer, it is 

necessary to examine the references, the way of work, the development 

team's stability, the quality of support etc. In our market, besides domestic, 

there are also the global producers of these systems. It is a reputable 

company with very high quality systems. When selecting a global 

manufacturer, it is necessary to take into account the localization of the ERP 

system, ie, the translation into Croatian language, of compliance with 

Croatian legislation and the presence of the company on the Croatian market 

through its own business entity or through its domestic partner, 

 The quality of the implementer - apart from the sales contract itself, it is 

necessary to compile the implementation and maintenance contract as the 

implementor most often maintains the system, 
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 Maintenance Mode - a very important element in decision making because 

the system will be used for many years, making it necessary to monitor all 

changes in the work of the subject or legislation and to adapt the work of the 

system, 

 Cost of Ownership - It is important that the cost of owning an ERP system 

be in relation to the benefits expected from its implementation. The cost of 

ownership consists of two components, which are the cost of procurement 

and deployment and the regular cost of the ERP. The cost of implementation 

is usually comprised of the purchase price of ERP licenses, deployment and 

the required equipment. Regular running costs include maintenance of ERP 

licenses, maintenance of equipment, regular maintenance services, and 

customization services for changes in business operations and legislation. 

 The ERP selection process is very complex and requires the possession of 

knowledge that most tourists are not present. For this reason, it is safest to 

engage a consultancy company that will professionally approach the 

preparation and implementation of ERP selection bidding. 

3. Literature Review 

Business on marketing principles and modern management achievements implies 

ongoing activity in obtaining a variety of information for decision making in tourist 

catering. The information is conceptually and hierarchically speaking, the wider term 

that is superordinate to the data. As one of the basic strengths of a modern-developed 

society, information has a feature that there is no other resource in economic 

development: it is unbearable, it does not diminish. Information has another specific 

feature: form information is not unambiguous - it can be seen, pronounced, written, 

displayed, felt. The analysis of marketing opportunities in which the exchange process 

takes place on the tourist market rests on market research. It is the essence and core 

of decision-making systems in marketing management. Any attempt to fully define 

the notion of market research must describe the task and purpose of the research that 

has been put forward. So, it is necessary to distinguish: 
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a) a cognitive (descriptive) task that identifies and understands the problem 

and existing, but relevant, facts and facts related to the problem; 

b) a discerning (diagnostic) task that involves gathering relevant data, 

considering them, processing and explaining it 

c) Predictive (predictive) task evaluating future trends and the consequences of 

action taken can be expected. (Previsic, Ozretic Dosen, 2004).  

Market research is a key element of marketing information. It connects the consumer, 

the client and the public with the entity through information - information used to 

identify and define market opportunities and problems; creating, improving and 

evaluating marketing activities; track marketing success and improve marketing 

understanding as a process. Market research determines the information needed to 

address these problems, determines data collection methods, manages and implements 

the data collection process, analyzes the results and communicates findings and their 

meaning. 

Marketing information is a crucial element of effective marketing, as a result of a 

specific trend in national and international marketing, transition from customer needs 

to their desires and transition from competition to competition of other nature. In 

marketing management, there was always a need for constant inflow of information. 

In the field of marketing relations, this need is particularly strong as managers who 

make market decisions feel the need for information on a daily basis. Numerous 

information is available in business decision making, but the following common 

features are expected of all: 

- Accuracy 

- Timeliness 

- reliability, to serve as a basis for decision-making and action. 

The development of modern telecommunication and digital technology, provides 

marketing, and so the market research as its component, many new opportunities. 

Technology has opened unprecedented opportunities for rapid collection of accurate 

and reliable information in recent years. A newer organizational form for data 
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collection is called the Marketing Information System (MIS). It represents an 

organized set of procedures and methods for continuously collecting, analyzing and 

interpreting data, evaluating, storing and disseminating information that is used for 

business decision-making. Definition refers to three groups of essential components 

of MIS: 

- people and data collection equipment 

- procedures for collecting, analyzing, evaluating and distributing 

collected data 

- quantity and value of information.(Ruzic, Tomcic, Turkalj, 2002) 

 

Figure 2: MIS system in tourism  

Source: Slideshare (2018) 

In collecting valid and reliable information, a number of activities are commonly 

referred to as the market research process. This process consists of a logical sequence 

of procedures that need to be implemented to ultimately provide reliable and valid 

information that helps in decision-making in market operations. Basically, the 

research process is based on a similar order in the performance of any other task, and 

starts with the question of what to do, why, how, when, where and who. For easier 
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visualization and simpler planning of activities, jobs are sorted into certain groups by 

virtue of the similarity principle.  

4. Methods and Findings 

In practice, authors used  many methods of primary research in tourism that can be 

conducted online (customer satisfaction survey, feedback research for new products 

on the market, etc.). The conduct of the primary online research starts with the analysis 

of the quality of the website, so authors of this research can ask some of the questions: 

- Are the website goals clear? 

- Does the mission of the business entity communicate? 

- What is the effectiveness of offline promotion compared to the number of 

visitors? 

- What needs to be done to improve the quality of the web service? 

- Is the site user friendly? 

- How much did online contact sales increase? 

- How many visitors do you return to the site? 

- How much is online sales? 

- What is the quality of the site compared to the competition? (Harris, Dennis, 

2008). 

This research was conducted in May 2018 on sample of Croatian companirs in field 

of tourism.  In accordance with the questions, five specific measurement categories 

are also proposed after intervju with 20 managers in tourism companies in Croatia 

(n=20): 

- Promotion channel analysis includes information about the arrival of a 

consumer on a web site. The key questions are:  Which pages came from 

(refferal site)? What are the offline ads you saw? 

- Consumer behavior analysis on the web refers to the most visited columns 

and time spent on the site, which also suggests the opportunity to modify the 

structure and content of the site. 
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- Visitor satisfaction analysis evaluates the level of perception of quality 

online services, such as the number of e-mail queries responding. It is 

possible to use tools such as Gomez (www.gomez.com) for benchmarking 

with competing sites. (Harris, Dennis, 2008). 

- The analysis of earned online sales revenue measures the relationship 

between the number of users who left the site without the buying act itself 

compared to those who concluded the online exchange process. 

Methods that are commonly  conducted by online research in tourist-hammering 

activities are as follows: 

- Specialized software 

- Web registration 

- Question mark 

- Online Focus Group 

- Kiosk-Based Computer Interviewing 

- Internet panel 

- Cookies 

- Mystery shopping (George,2002). 

Specialized software tools are used to measure web site efficiency (web analytics). 

Such tools are available for use over the web in free (free) versions or with payment 

of fees. There are two basic technological approaches to data collection for web 

analytics. 

The first method, log file analysis, works so that data comes by reading the log files 

where the server records all the transactions. Tagging is another method that uses Java 

Script on each page that is being tracked to notify the third-party server when the page 

is loaded into the web browser. Examples of such software tools include Google 

Analytics and Hitbox. Google Analytics is a web analytics that provides a detailed 

view of website visit and its marketing effectiveness. The tool is free and very easy to 

use and has gained wide applicability in tourist-practice.  
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Figure 3: Google Analytics in tourism 

Source: Tourismschool (2018) 

The tool provides a list of numerous variables, number of unique visitors, returning 

visitors, the most popular columns on the page, length of page visits and each column, 

customer segmentation, etc. Another significant feature of this tool is the option of 

tracking results in relation to set marketing goals. This e-marketers give important 

results that they implement into new marketing strategies on the Internet or compares 

them to leading-edge (benchmarking).  

Authors analyzed examples of practices which show that systems are applied in 

leading global hotel groups such as: Starwood, Ashford Hospitality, Merriott 

Hospitality, Peabody Hotel Group, Interstate Hotels. From the Croatian market, the 

BIST (System of business intelligence in tourism) should be highlighted. It is an 

online management system for the Croatian tourism market that provides information 

on tourism development, market trends, accommodation capacities. BIST enables a 

quick analysis of the competitiveness of Croatian tourist destinations and other types 

of online analysis. Users can easily track trends related to the average length of stay, 

seasonality, market share, guest structure and the rate of utilization of any tourist 

destination at the local, regional or national level. 
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5. Conclusion 

Strategic and continuous exploration and monitoring of these factors is significant, as 

they are also important for shaping marketing techniques. The internet, as one of the 

most significant technological phenomena of today, provides the subjects of tourist 

catering with some completely new competitive opportunities, of which the most 

significant is the ability to provide current and always open access to information all 

over the world. Reccomendations of papers for subjects is to use more market 

researches via Internet because of their low price, efficiency and fast feedback. 

The Internet provides support to a variety of functions and processes in an enterprise 

to develop products and deliver services to consumers. Then, it is a powerful 

communication medium that can effectively connect supply and demand stakeholders 

to tourism. Consequently, new habits have changed in the behavior of consumer-

tourists, which is primarily marked by the use of the Internet as an information, 

communication and transaction channel. This category, looking prospectively, is on 

the wider world level in constant progression. Research into European and world 

practice in tourist market is evidently showing greater competition for business 

entities that are based on their current Internet technology. In developed economies, 

attention is being paid to studying the role of new technologies in the field of tourism, 

so further researches will be focused in this sector.  
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