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ABSTRACT 

Active participation in different aspects of social and economic development in contemporary 

society should not only be a matter of one's own choice, but a duty and responsibility of all 

stakeholders and members of the society. However, young people, as important actors in 

community development, often do not understand their responsibilities and the impact they can 

achieve with their ideas, energy and proactivity. Moreover, they often do not know how to 

engage. On the other hand, those who do, usually do it through student volunteering, since 

volunteering is recognized as most frequent form of civic engagement. Students’ volunteering 

does not merely represent response to the different social needs and problems, but it also 

develops skills, competencies and self-awareness of the individual who volunteers. The latter 

represents a tacit but important motivational factor for volunteering.  

In Croatia, the majority of students have no experience in volunteering and are not interested 

in it. The primary goal of this paper is to explore the interest and motivation of Croatian students 

for volunteering as well as to analyze the perceived benefits that volunteering brings to both 

students and their communities. The second goal was to identify major differences between 

students who do volunteer and those who do not. 

Methodological approach in the paper is based on questionnaire research and obtained results 

serve as a basis for specific policy development, infrastructure support development and 

volunteering programs development which will have positive impact on students' engagement 

in voluntary activities. 
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1. INTRODUCTION 
 

Economic and social development of any country does not depend solely on competencies, 

volition or political commitment of existing leaders of the country. Contemporary social 

problems increasingly outgrow knowledge, capabilities and capacities of the institutions 

responsible for their settlement. Therefore, there is increasing attention brought to development 

of the civil society, active citizenship and socially responsible individuals that can provide 

required innovative solutions to identified social problems. Taking responsibility and control 

over their own lives, individuals directly or indirectly change their living environment and 

create positive changes for all the members of the local community or even the whole society. 

Encouraging the development of active individuals contributes to increased social 

responsibility, trust and belonging community that pays attention and cares for its members.  

Therefore, active participation in social development shouldn’t be only an issue of ones’ own 

choice, but also an obligation and responsibility of all members of the society. Human potential 

is becoming increasingly important premise of development. Thus, encouraging social 

responsibility and awareness of citizens should become priorities of local, national and 

international communities. Due to their hustle and innovativeness, young people are typical 

representatives of population with highest potential to bring in positive social changes.  

 

In Croatia, a country that is ranked second in EU by youth unemployment, it is very important 

to motivate and engage young people in recognizing the potential of their social engagement. 

One of the ways surely is the development of students’ volunteering, which doesn’t only 

represent the response to identified needs, problems and social changes, but also impacts the 

self-actualization of volunteer. Volunteering represents an important alternative to paid job 

since it provides experience, knowledge and skills that can increase students’ employability and 

influence their career development in general.  Volunteering in Croatia develops alongside with 

civil society development, i.e. the citizen reactions to different social problems that cannot be 

efficiently solved by public or private sector. Different civil organizations that aim to generate 

social benefits by solving local or national community problems is a major source of 

volunteering activities.  

 

Although various researches carried out by different volunteer centers in Croatia during last 

decade indicate positive citizens’ attitudes toward volunteering, the actual data on volunteering 

activities in Croatia are still hard to capture.  

 

2. BENEFITS OF VOLUNTEERING 
 

Volunteering is usually perceived as a social and communal activity that enhances social 

capital,  strengthens the community and helps in delivering services that otherwise would have 

been more expensive or underprovided (Putnam, 2000).  

 

According to that definition, one can distinguish three types of value that volunteering creates: 

economic, private and social. 
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2.1. Economic benefits 

Many aspects of the welfare state and community development in contemporary society are 

depending on voluntary activities. The economic assessment of volunteering is usually 

calculated through quantifying the market replacement cost of volunteers. However, 

statisticians often ignore the economic impact of volunteering. It is not captured by GDP 

statistics because usually no monetary transaction takes place. In Great Britain, for example, 

formal volunteering produces about £24 billion of economic output for Britain, which is 

equivalent to 1.5% of GDP. Volunteering produces twice as much value as the agriculture sector 

and about the same amount as the telecom sector (Haladane 2014).  

 

Although hard to measure, the economic spinoffs of volunteering, according to Zacharias 

(2015), are both tangible and intangible. They can be seen through placing value on people’s 

time, but also through developing or improving skills of volunteers that might lead to higher 

paid work in the future.  

 

According to Shin and Kleiner (2003), volunteering is making a significant contribution to 

organizational, economic and social efficiency of organizations that manage volunteers. As 

stated by these authors, volunteers are not simply unpaid working force, they do not merely 

save the money to organizations in which they volunteer. They actually help organization to 

streamline their financial resources toward maintaining their mission which leads to personal, 

organizational and community development.  

 

2.2. Private benefits 

Volunteering offers the opportunity for people - volunteers to increase their social engagement. 

The theory of social integration states that it may have a beneficial effect on health and well-

being on volunteers (House, Umberson, and Landis 1988; Musick and Wilson 2003). The same 

effect is visible in the beneficiary groups, so we see the same pattern as within the social benefit. 

Thoits and Hewitt (2001) research has found that volunteering improved all six aspects of 

personal well-being of volunteers which is measured by happiness, life satisfaction, self-

esteem, sense of control over time, physical health, and depression. Numerous research has 

suggested that volunteering does improve the physical and psychological well-being of elderly 

persons by maintaining self-esteem, life satisfaction, access to support systems, and activity 

level (Van Wiligen 2000). Moreover, volunteering creates the opportunity to develop “civic 

skills” (Verba, et al. 1995) and people who volunteer have higher odds of getting a job after 

being out of work. In addition, volunteering is associated with higher self-efficacy. Research 

has recognized the positive altruistic effects and intrinsic reward as a volunteers’ personal sense 

of worth and satisfaction from doing well for others and the community. 

 

Shin and Kleiner (2003) also emphasize that volunteering helps improve the self-efficacy and 

self-esteem, thus eliminating depression through boosting energy and more positive attitudes 

toward life.  

 

For student volunteers, which are in focus of this research, the most often found benefits are 

the following:2  

- a chance to apply academic knowledge to real-world examples, 

- development of new skills and honing the ones that one already has, 

                                                 
2 (http://www.idealist.org/info/Volunteer) 
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- connection with new networks in the community, and 

- exploring various career paths. 

Studies based in the United States have found that students who volunteer are more likely than 

non-volunteers to have leadership ability, social self-confidence, and skills in critical thinking 

and conflict resolution (Astin and Sax 1998). 

 

Mostyny (1983, cited in: Cox 2000) divides personal satisfaction derived from voluntary 

work into:  

- emotional benefits - ego boosting, sense of virtue, need to be noticed and appreciated; 

- therapeutic benefits - to combat loneliness, depression, to get out of the house and feel 

useful; 

- pride in achievement – personal satisfaction from seeing the results of ones’ efforts; 

- social benefits - meeting new people, feeling part of the community; 

- intellectual benefits - developing skills, expanding awareness and abilities (career 

enhancement and qualifications). 

 

2.3. Social benefits 

The UN definition of volunteering includes “…benefit to others..” as one of the core 

characteristics of volunteering. Therefore, social benefits are usually the most emphasized ones 

in case of volunteering. Social benefits of volunteering include numerous "positive 

externalities": improved employment and income prospects, lower criminal activity, lower risk 

of mental-health problems, and so on. Volunteering plays a vital role in maintaining a 

democratic society because it helps build citizenships skills such as negotiation and public 

speaking (Ott and Dicke 2016). It also allows people to connect with each other and enhance 

their social networks; thus it strengthens communities as well. 

 

Shin and Kleiner (2003) state that volunteering promotes community and social cohesion. 

Volunteering brings people together, regardless of their nationality and religious or other 

beliefs. Individuals from different background join together to improve their community by 

addressing various social problems and needs. Volunteering builds trust, the sense of belonging, 

responsibility and social understanding that are all necessary for leading positive social changes 

and social and economic development of each community.  

 

Ironmonger (2002) emphasizes that it is important to recognize the value of volunteering. Very 

often donated time for voluntary activities is even more valuable than the money – many people 

cannot donate money but they do donate their time.  

 

In case of students, the long term social benefit of volunteering might be identified by findings 

of Edwards, Mooney and Heald (2001) who state that students who volunteer in college often 

become community volunteers later in their life courses. 

 

Kenworthy-U'Ren (2000, cited in: Madsen and Turnbull, 2006) identified that students 

benefited from service learning experiences in three ways: 

-they actually apply classroom concept and skills, a further step toward retaining the knowledge 

and skills required to perform well in the future, 
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-they produce a tangible product that can be used by an organization, an affirmation of their 

successful application of what they have learned in the course, 

-they work with and learn from a community organization in this way learning about 

community issues while contributing positively to community groups around them.  

 

3. MOTIVATION FOR VOLUNTEERING 
 

Two classes of motivations dominate and are often found to coexist: altruistic or values-based 

motives and utilitarian motives (Cnaan and Goldberg-Glen 1991). Altruistic or values-based 

motivation to volunteer include religious beliefs, supporting an important cause, helping others, 

and so on. Utilitarian motives include enhancing human capital, for example, gaining work 

experience and job training, developing new skills, exploring career paths, enhancing résumés, 

or making contacts useful for paid employment. A third category of motivations also exists—

social motives—which include extending one’s social networks, volunteering because friends 

or colleagues do so, responding to social pressures to volunteer, and similar (Cappellarri and 

Turati 2004). Among students, additional contextual motivation factors may influence 

volunteering activities. For example, the signaling role volunteering plays in the labor market 

as well as in admission into institutions of higher education may also affect students’ motivation 

to volunteer. 

 

The intercultural comparison of students’ volunteering motives by Handy et al. (2009) showed 

that if one is primarily motivated to enhance his or her future career, it is likely that this 

individual lacks other motives and is thus less likely to volunteer. Indeed, résumé building 

motivation to volunteer may help increase one’s chances of volunteering, but it is neither 

necessary nor sufficient motivation to volunteer, as significant personal costs must be weighed 

against the probability that such activity would favorably influence an employer or university 

admission officer. Yet if one was also motivated to make friends (social motivation) and 

enjoyed helping others (an altruistic motivation), the benefits would increase so that the student 

is more likely to accept the costs of volunteering and hence participate (Handy et al. 2009).  

 

Unlike the generally accepted opinion that altruism is the main reason to engage in volunteering 

activities, volunteering brings positive effects to both, end users and volunteers themselves.  

Steedman and Rabinowicz (2006) state that the acquisition of job skills and an increase in 

employer support for volunteering are becoming increasingly important in young people’s 

decision to volunteer.  

 

Stukas et al. (2008) note that, although the motives for volunteering can be different from 

person to person, there are six primary motives for volunteering: to express important values, 

to better understand the world and people, for positive self-enhancement, for protective effect 

against guilt, self-doubt and other negative feelings, to fit into one’s social reference group, and 

to obtain career skills and opportunities. According to these authors, if even one of these factors 

can motivate a person, he/she will pursue a volunteer activity for that purpose.  

 

Volunteering is seen as particularly important activity for young people because it builds their 

knowledge, develops their skills and provides them with opportunity to gain some working 

experience. Students who volunteer are more employable, have greater self and social 

awareness which helps them to cope better with uncertain, dynamic and problematic situations.  
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According to a recent project conducted in Eastern Croatia3 70 % of employers stated that 

volunteering experience could help students to find a job easier. Employers have emphasized 

that volunteering can develop soft skills, that often cannot be developed through formal 

education. Those skills (as seen in table 1) employers do take into account in the employment 

process. 

 

Table 1. Employers’ perception of volunteering contribution to soft skills development and 

importance of those skills for employment 

 

IMPACT OF 

VOLUNTEERING ON 

SKILLS 

DEVELOPMENT 

TOTAL  SKILLS IMPORTANT 

TO EMPLOYERS 
TOTAL 

No  %   No % 

Communication skills  139  16,16   Communication skills  168 17,02  

Team work 165  19,19   Team work 191 19,35 

Advocacy skills/decision 

making skills 
35  4,07  

 Advocacy skills/decision 

making skills 
48 4,86 

Social and civic skills 122  14,19   Social and civic skills 77 7,80 

Proactivity  77  8,95   Proactivity  149 15,10 

Problem solving skills  103  11,98   Problem solving skills  143 14,49 

Creativity   90  10,47   Creativity   125 12,66 

Self-confidence  127  14,77   Self-confidence  82 8,31 

Something else  2  0,23   Something else  4 0,41 

Source: adapted from the research on the evaluation of volunteer activities and impact of 

volunteering on competitiveness in labor market within project “I Worth for Two”  

 

These results are also supported by Zlatkowski (1996, cited in: Joseph et al., 2007). The author 

found that students who were engaged in their communities have enhanced development of 

skills that prepared them for real world experiences. Skills such effective teamwork, cross 

functional flexibility, increased interpersonal and communication skills and multicultural 

sensibility positively impact students confidence when pursuing future career. The very similar 

results were provided also by Joseph et al. (2007) with emphasis on development of sense of 

community awareness and social responsibility, critical thinking skills and job skills and 

marketability upon graduation. 

 

Volunteering can promote not only favorable attitudes, but also good citizenship practice. 

(Wilson & Musick 1999). Students who volunteer are more likely to stay proactive, socially 

                                                 
3 The project “I Worth for Two” whose holder is The PRONI Centre for Social Education, is financed by European 

Union through programme Erasmus+, Key Activity 3 (KA3) – Support for policy reforms – Structured Dialogue: 

Meetings between young people and decision-makers in the field of youth. More about the project available at: 

http://proni.hr/portfolio-items/vrijedim-za-dvoje/?lang=en (Accessed on May 10, 2017)  
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responsible and engaged in many different social events. Also, they will much less be engaged 

in different criminal and deviant activities (from skipping lectures to drug abuse).  

 

Besides positive effects that volunteering has on both students and their community there are 

some barriers that can be perceived as demotivational factors. Jones & Hill (2003) argue that 

the first barrier is considered to be a transition to college and a new community. The transition 

from high school to college includes learning to manage time, establish priorities, and find a 

way around a new environment which can be time consuming. Therefore, especially in the first 

year of study, volunteer work and other social activities are often ignored. 

 

Another obstacle is related to the size of universities and colleges. It is much easier to find 

information about the possibility of involvement in volunteer activities at smaller colleges. 

Even if there is a great need for volunteers, large universities usually do not feel the social 

responsibility and miss to support students who choose to volunteer. In addition, some students 

simply do not want any extra activities during their studies. Jonas & Hill (2003) believe that 

students can change their negative attitudes and develop internal motivation for volunteering, 

but they need a support from their closest environment (parents and friends), as well as 

university staff. It is necessary to create an environment that will encourage students and make 

them aware that volunteer engagement contributes significantly to improving the quality of life 

of their community. Students who feel that support tend to invest more time, energy and effort 

in volunteering activities, which usually makes them responsible and accountable throughout 

their professional career as well.  

 

4. VOLUNTEERING IN CROATIA 
 

There are still very little research on the state of volunteering in Croatia. Most studies are done 

regionally or locally, and are carried by the local volunteer centers. They are not conducted on 

regular basis and can hardly show the actual number of volunteers. There is also no general 

data available regarding education level, employment and financial status, but, according to 

Volunteer Centre Zagreb, studies have shown that highly educated persons volunteered more 

often for their own local community than lower or middle educated persons.  

 

However, all organizers of any kind of volunteer activities (from helping poor by collecting 

food and clothes to organizing different kind of humanitarian events) are obliged to submit an 

Annual Report on Services Performed or Activities of Volunteer Organizers4. The report is 

submitted via the Volunteer Organizer reports application. According to this report in 2015, in 

Croatia, the number of submitted reports on the services performed or volunteer activities has 

increased by 32% compared to the previous year and this increase can be expressed by the 

following numbers: 

Number of volunteers: 52 208 

Number of received reports on organized volunteering: 1 367 

Volunteer hours: 2 943 902 

Volunteering costs: 12.289.283 kn, i.e. 1.658.350 Euro. 

 

These numbers, however, depend solely on responsibility of organizers to submit the exact data. 

                                                 
4 http://www.mspm.hr/izvjesca-o-obavljenim-uslugama-ili-aktivnostima-organizatora-volontiranja/1769 

[Accessed: 10th April 2017] 
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5. RESEARCH 
 

The aim of this research is to identify general attitudes and motivations of Croatian students for 

volunteering, as well as their experiences. Identification of significant differences between 

those who do engage in volunteering and those who don’t, might help in creating strategies and 

programs to change non-volunteers to volunteers and contribute to the civil society 

development as well as to contribute to existing social and economic problems’ solutions. 

 

5.1. Research design 

The research was conducted on convenient sample of students from five public faculties of 

economics and business administration in Croatia: Osijek, Pula, Rijeka, Split and Zagreb. The 

major reason for choosing this type of faculty is that the curriculum in all of them includes some 

courses that cover the nonprofit and voluntary activities and civil society development, so they 

are introduced to the sector and often offered possibilities to actively engage in such activities, 

which is frequently not the case with other faculties. 

 

The survey was administrated as a paper-pencil questionnaire and assisted by trained instructors 

at all faculties. Students of all five years of study were surveyed. Participation was voluntary 

and anonymous, and no incentives were offered to the participants. The survey instrument was 

administered to 500 students of whom 11 did not complete the questionnaire. Subsequently, 

useable data were obtained from a sample of 489 students. 

 

The questionnaire consists of four groups of questions. The first group of questions is on general 

attitudes toward volunteering, the second is on motivation for volunteering, i.e. non-

volunteering and the third on volunteering behavior. The last group of questions covers socio-

demographic data. The data were analyzed with SPSS 24.0. 
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5.2. Sample description 

The major characteristics of the sample are given in Table 2. 

 

Table 2. Sample description 

  FREQUENCIES PERCENTAGE 

GENDER male 152 31.1 

female 337 68.9 

YEAR OF STUDY 1st 76 15.5 

2nd 180 36.8 

3rd 114 23.3 

4th 82 16.8 

5th 37 7.6 

LOCATION Osijek 105 21.5 

Pula 94 19.2 

Rijeka 95 19.4 

Split 83 17.0 

Zagreb 112 22.9 

HOUSEHOLD 

INCOME 

Below average (650 

Euro or less) 

110 24.6 

Average (651 – 1300 

Euro) 

187 41.7 

Above average (over 

1300 Euro) 

151 33.7 

VOLUNTEERING 

EXPERIENCE 

Yes 215 44.0 

No 274 56.0 

TOTAL  489 100 

 

 

 

5.3. Results and discussion 

The analysis of attitudes towards volunteering shows that general attitudes of Croatian student 

toward volunteering is positive: on 5 point Likert scale the average was 3.92. The highest 

positive attitudes were recorded in statements of volunteering being interesting because of the 

opportunity to meet interesting people (4.52), which can be related to social motives for 

volunteering. Further on, volunteering is perceived as a good way to spend free time (4.14) and 

that more attention should be payed to volunteering in Croatia (4.07). The least level of 

agreement was found in the following statements: lot of free time as necessary to be able to 

volunteer (3.51), and volunteers having higher level of satisfaction with themselves than non-

volunteers (3.61). 

 

The students’ opinions of the state of volunteering in Croatia in general indicate that the social 

climate in Croatia has only limited positive impact on volunteering: the average grade on 5-

point Likert scale for the statement is 2.76, and only 20.3% of respondents agree or totally agree 

with the positive social climate impact on volunteering. Overall total state of volunteering in 

Croatia is graded 3.05, where the highest level of agreement was found in the statement that 

people in general are passive and have no ambition for any engagement, including volunteering 

(3.62). Altogether 56% of respondents agree with this statement. The lowest level of agreement 
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(2.51) was found in the statement that Croatian government has implemented sound policies 

and measures to promote volunteering. Altogether 47.3% of respondents disagrees with this 

statement. 

 

Analysis of students’ opinions on visibility and social value of volunteering shows that 

volunteering in Croatia is not perceived as potential source of self-development. This is the 

most important item in the evaluation, graded with 3.66 and altogether 59.5% of respondents 

agree with this statement. The majority of students (58.7%) thinks that volunteering is 

appropriately represented in mass media. However, mass media creates not only positive, but 

also negative publicity regarding volunteering, which can explain the high proportion (38.8%) 

of respondents claiming that there is no trust in volunteering. Moreover, 46.2% of respondents 

think that although children are exposed to volunteering throughout the education process, they 

are missing role models (actual involvement in volunteering), especially within their families. 

These results might be explained by research results of Wymer et al. (2008) that indicate high 

dependency of volunteering behavior on the observed volunteering of their primary referents 

(parents, siblings, close friends). 

 

Considering the actual volunteering behavior of Croatian students, there were 215 respondents 

(44%) that have been volunteering and 274 (56%) respondents with no volunteering experience. 

Those who have volunteered, have mostly been engaged through civil organizations, mainly 

within their faculties (118 respondents, i.e. 24.1%), engaged within local community voluntary 

activities (83 respondents, i.e. 17%) and volunteering for certain event (80 respondents, 

i.e.16.4%). As stated earlier, students rarely volunteer for political parties (13 respondents, i.e. 

2.7%) and in order to get employment (16 respondents, i.e.3.3%). Similar to findings of Gage 

III and Thapa (2012), there is high preference for human and educational service as type of 

service organization (Red Cross, different students’ organizations).  

 

Interestingly, almost half of students who do volunteer often do it in a few different areas, 

usually two to three. Out of 215 students who volunteer, there are 110 (51.2%) involved in only 

one activity, while others participate in usually 2 to 3 different volunteering activities. The latest 

research done in USA by the Bureau of Labor Statistics has shown the same tendency. Using 

USA as the country where people are most likely to volunteer their time, it is interesting to see 

that individuals with higher educational attainment were more likely to volunteer for multiple 

organizations than those with less education.5 This supports the findings of Gage III and Thapa 

(2012) who also found that more than half of students volunteered for two or more 

organizations. In our research, the vast majority of students who volunteer (142, i.e. 93.4%) 

have shared their positive experience with volunteering, 6 respondents (1.2%) had neutral 

experience and only 4 students (0.8%) had negative experience with volunteering. 

 

There is a significant decline in volunteering activities in the third year of study (F=2,860; 

p=,023). This can be perceived as negative long term trend, since it is less likely that those who 

cut volunteering during their studies will continue or take it up again once they are out of 

university. However, Wilson (2000) has found that the rate of volunteering tends to fall during 

transition from adolescence to young adulthood (i.e. studying period) when the structure of 

school related activities gives way to social freedom of single and childless life. According to 

his research, the peak of volunteering activities is in the middle age. 

                                                 
5 https://www.bls.gov/news.release/volun.nr0.htm (Accessed on: May 15, 2017) 
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Despite of the positive attitude and experience toward volunteering this research has shown a 

tendency toward a short-term volunteering. Out of 215 students that are volunteers, 146 (67.9%) 

volunteer rarely (few times a year or less), 27 (12.6%) sometimes (once or few times a month) 

and 42 (19.5%) frequently (on weekly or even daily basis). These results respond to a research 

done from 2006-2008 among 4000 university students from Australia, Canada, New Zealand, 

United Kingdom and United States of America. Almost two-thirds of student volunteers 

(64.4%) were occasional, i.e. short term volunteers (Smith et al. 2010).  

 

The major motivation for volunteering for Croatian students is hard to recognize, since most of 

the respondents have named more than one motivation and they are often combined. In general 

207 responses could be grouped into altruistic motives and 159 into utilitarian motives. 

However, the most significant single motive was “to develop personal skills, gain experience 

and build and upgrade CV” which is a utilitarian motive that showed in 114 cases out of 366. 

This result is highly comparable with research results of Handy et al. (2009) and Hodgkinson 

and Weizman (1996) in the USA. In our research the least occurred motive was “to help people 

one is already familiar with” (49 cases).  

 

The analysis of non-volunteers’ characteristics shows that 15.3% (42 respondents) of students 

do not involve in volunteering activities because of time constraints, 13.1% (36 respondents) 

report insufficient or total lack of information about volunteering possibilities and 7.3% (20 

respondents) state that they have no motives to volunteer. Only 9 respondents (3.2%) state that 

they do not want to volunteer, and two of respondents would volunteer if they could get 

financial reward. Unlike volunteers, non-volunteers seem not to recognize personal benefits 

from volunteering – most of them state that the major motivation for them to start volunteering 

will be “to help others” (46 respondents, i.e. 18.6% of non-volunteers). 

 

ANOVA analysis was performed in order to identify significant differences between socio-

demographic characteristics of volunteers and non-volunteers. The results are shown in table 3. 

 

Table 3. Socio-demographic differences between volunteers and non-volunteers 

 

 

Sum of 

Squares df Mean Square F Sig. 

Household 

income 

 Between Groups 1,706 2 ,853 3,486 ,031 

  Within Groups 108,899 445 ,245   

  Total 110,605 447    

Study success Between Groups 1,978 2 ,989 4,040 ,018 

 Within Groups 102,574 419 ,245   

 Total 104,552 421    

 

The significant differences were found between volunteers and non-volunteers and family 

income and study success. Bonferroni test of  ,160 and negative correlation sign indicate the 

significant difference between students whose family income is above and below average, 

meaning that significantly more volunteers are from families with household income below 

average.  This result is contradictory with correlation between household income i.e. socio-

economic status and volunteering found in Wilson and Musick (1997) research which they have 

explained by social resources and social networks of people with higher socio-economic status.  
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ANOVA results considering study success which was measured by average grades as below 

average (2.0 – 3.0), average (3.01 - 3.5) and above average (3.51 - 5.0) indicate significant 

differences between group of below average and average students and the group of above 

average students. Significantly more volunteers are found in the group of above average 

students, which is accordant with respondents statements that it is not necessary to have a lot 

of free time to be able to volunteer. 

 

Gender shows no correlation with volunteering.  The non-significance of gender in volunteering 

behavior responds to Geiser, Okun and Grano (2014) research that also hasn’t identified gender 

differences in student samples in Italy and USA, although significant differences regarding 

gender were found in motivation to volunteer. The same was confirmed in research of Gaskin 

and Smith (1997), and Hall et al. (1998). 

 

Place of studying also shows no significant correlation with volunteering. However, the results 

were expected to be different here since Faculty of Economics in Osijek is the only one in the 

sample that provides programs as well as benefits for students who involve in voluntary 

activities. Sundeen and Raskoff research (1994) indicates that the chances that a student will 

volunteer increases if the school he/she attends encourages community service. Our research 

found no support for this. 

 

Another significant difference between volunteers and non-volunteers was found in attitudes 

toward volunteering, which is shown in table 4. 

 

Table 4. Differences between volunteers and non-volunteers with respect to attitudes toward 

volunteering 

 

 

Sum of 

Squares df Mean Square F Sig. 

Attitudes toward 

volunteering  

 Between Groups 3,098 2 1,549 6,407 ,002 

 Within Groups 116,282 481 ,242   

 Total 119,380 483    

 

The obtained result is logical and was expected: students who have negative or neutral attitudes 

toward volunteering, volunteer significantly less than those with positive attitudes. However, 

volunteers and non-volunteers do not differ with regard to negative, neutral or positive 

perception of volunteering situation in Croatia. 

 

6. CONCLUSION 
 

Despite the high potential of young people and particularly students for organizational renewal 

and organic growth of the voluntary sector, research indicates that their participation rates are 

low relative to other age groups, and the already low rates show signs of further decline. 

(Wymer et al., 2008). The significant research gap on the topic in Croatia was the major reason 

for this research. 
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Our research included a sample of 489 students of five faculties of economics in Croatia. The 

research goal was to identify general attitudes and motivations of Croatian students for 

volunteering, their volunteering experiences as well as to identify significant differences 

between those who do engage in volunteering and those who don’t. 

 

Croatian students in general share the positive attitude toward volunteering, although the social 

climate in the country does not positively impact engagement in voluntary activities. They 

perceive that Croatian people are passive and have no ambition to engage in such activities. 

Altogether 44% of students in the sample have participated in volunteering activities and almost 

all of them have very positive experience. In their opinion, volunteering has been sufficiently 

promoted in media, but there are not many real life examples and role models by “significant 

others” that might motivate their higher involvement in voluntary activities. 

 

Students who volunteer often do it in few different organizations, and mostly in civic 

organizations that are connected with their faculty or university. The significant preference for 

short-term volunteering and strong decline of volunteering activities in the third year of study 

were noted in this research. The motivation to volunteer is often a mix of utilitarian and 

altruistic motives, but the single most important is “to develop personal skills, gain experience 

and build and upgrade CV”. 

 

The significant differences were found between volunteers and non-volunteers and family 

income and study success. Significantly more volunteers are from families with household 

income below average and with higher study success. 

 

These results can be used as a basis for specific policy development, infrastructure support 

development and volunteering programs development: 

- The significance of university/faculty based volunteering activities was recognized and 

more organizations should promote their programs through these institutions; 

- Instead of volunteering idea promotion through media, more efforts should be made to 

involve local “significant others” in volunteering activities; 

- Policy creators’ and civic sectors’ impact on employers to clearly declare positive 

evaluation of volunteering activity in their employment procedures might strengthen the 

motivation of both volunteers and non-volunteers; 

- Short term volunteering activities are highly preferred among students, and that should 

be respected when creating volunteering programs. However, a significant effort should 

be made in promoting the benefits and significance of long term volunteering. Unlike 

short term volunteering by long term volunteering students can acquire the knowledge, 

skills and competences required by the employer.  

 

However, this research has some limitations. The first one is the sample, since it included only 

faculties of economics and business which, unlike many others in Croatia have both theoretical 

(in the curriculum) and practical (students’ organizations) coherence with volunteering.  If other 

types of faculties have been included in the sample, the results could have been different. 

Secondly, a part of the questionnaire was descriptive and analysis of key words indicate the 

need to transform some of the questions in order to obtain clearer evaluations, especially of 

motives and perceived benefits of volunteering. 
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The research implications and limitations combine to offer various avenues for further research. 

For example, the logical continuation of this research would be to include other types of higher 

education institutions, besides economics and business. Further on, a more in-depth study of 

interdependence between socio-economic status and volunteering should be performed since it 

is contradictory to other mentioned research. 
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