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ABSTRACT 
Croatia is  still  defined as the land of sun and sea,  which ultimately  means uniformity  in  
touristic  offer  and limitations  in  its  further  development.  However,  the  opportunity  for  a  
change  in  the  way  of  conducting  business,  related  to  a  mass  apartmanization  and  the  
uniformed offer of the accommodation, has been recognized by small and family hotels. In the  
last few years, small and family hotels have significantly improved the quality of its services. 
This paper analyzes and evaluates the development of tourism in the Republic of Croatia  
from 1990 to today, with a special emphasis on the economic functions of tourism, especially  
the influence of development of tourism in the overall economic development of the Republic  
of Croatia.
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1 INTRODUCTION 
Understanding of the system correlation between tourism and the economy is not accidental, 
but arises from the fact that Croatia is a touristic country, and is considered to be one of the 
most  desirable  tourist  destinations,  which  is  why  the  successful  development  of  tourism 
certainly contributes to the successful development of the Croatian economy as a whole.
However, we must keep in mind that a contemporary tourism development is threatened with 
permanent change of market demand and that the users of tourist services are becoming more 
demanding on a daily basis, which is why the offer in the sector of tourism should be enriched 
and adjusted to the maximum to all kinds of tourist demand.

Due  to  intensifying  competition  on  the  international  tourism market,  business  within  the 
industry of tourism is becoming very complex.  Nevertheless, according to the financial and 
physical indicators of the arrival of guests, Croatian tourism confirms its strength year after 
year. This is especially true of small and family-run hotels which are a vital element of the 
tourism offer in our country. Due to changes in the market, where the various forms of mass 
tourism market are increasingly turning to individuals and smaller groups, small family hotels 
have become the most important pillar in the development of new forms of the tourism .  The 
current circumstances and new imposing trends are putting a major strain on their success, 
they which  makes  entrepreneurs  and management  striving  to  find new ways  in  a  market 
struggle.
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Croatia  is  still  defined as the land of sun and sea,  which ultimately means uniformity in 
touristic  offer  and  limitations  in  its  further  development.  However,  the  opportunity  for  a 
change  in  the  way  of  conducting  business,  related  to  a  mass  apartmanization  and  the 
uniformed offer of the accommodation, has been recognized by small and family hotels. In 
the last  few years,  small  and family hotels  have significantly  improved the quality  of its 
services.

The offer of small and family-run hotels today is very diverse, and enriched with additional 
facilities, including the authenticity and tradition of their settlements and towns. Small family 
hotels are additionally involved in the organization of events outside the main tourist season, 
which  helps  developing  congress  tourism.  They are  also  involved  in  the  organization  of 
various events throughout the year.

2 THEORETICAL  AND  ECONOMIC  ASPECTS   OF  CONCEPTUAL 
DETERMINATION OF TOURISM
At the beginning of this section it should be noted that there is no single theoretical-scientific 
definition of the term "tourism" to this date, which speaks volumes about the complexity of 
the tourism.  On the other hand that fact additionally increases researching interest  for the 
topic  and provides an opportunity to all  potential  researchers to contribute  and enrich the 
content  of  the  term  "tourism".  In  next  few  paragraphs  few  definitions  of  “tourism”  are 
presented; 

"Tourism is a set of relations and phenomena arising from travel and stay of visitors of a 
certain place, if this stay will not result in a permanent residence and if such area is not linked 
to any of their economic activity." (Krapr, 1963, p. 29) 

First official definition of tourism in Croatia is considered to be the definition published in the 
regulations for the improvement of places of tourist interest, regions and spas important for 
tourism in  the  Sava  Banovina,  dating  from the  year  1933:  "Tourism in  a  wider  sense is 
primarily economic handicraft which is aimed at creating favorable conditions for the travel 
and  stay  of  visitors  in  places  and  regions  which  for  its  natural  characteristics,  folklore, 
traditional costumes, religious cult, cultural objects and collections, or cultural significance or 
economic importance or sporting events provide a particular interest and appeal." (Antunac, 
1978, doctoral dissertation).

 "One cannot ignore the fact that interest  in tourism arises from its economic importance, 
especially in the current phase of economic expansion, the economic factor is an indicator of 
psychological,  sociological,  the cultural,  geographical and technological  views on tourism. 
This basic truth must be kept in mind." (Svetlačić, 1995, P.135-136).
  
"The very concept of tourism is usually defined as a set of relations and phenomena related to 
the activities of persons traveling and staying in places outside their permanent residence, up 
to a year, for leisure activities, business and other reasons." (Vukonić,B., Čavlek.N.,(2001), 
P.408).

"One of the main features of the modern tourist market is intensifying competition among the 
tourist  destinations.  In  order  to  be  competitive  in  the  global  tourism  market,  a  tourist 
destination must be innovative, and to achieve the necessary innovation, it must continually 



seek new sources of comparative advantages. Those kinds of competitive advantages may, in 
the form of new tourism products and services, provide a stable and long-term sustainable 
growth and development for a tourist destination. "(Krešić, 2007, P.1-100).

The above definitions imply that the researchers interpreted the "term" tourism "with regard 
to the purpose and a goal in which the term is used, but it should also be noted that each of 
these guidelines should be put in the context of time and space in which it had been made. 
However,  we  can  also  conclude  that  tourism  is  a  complex  phenomenon  that  contains 
everything that is associated with the travel and stay of people in the other place, which is 
why  tourism  should  be  seen  as  a  social  phenomenon  with  a  significant  role  in  the 
development of social relations, but also emphasizing the economic importance of tourism 
and its role and contribution to the economic development of each national economy.

2.1. Economic functions of tourism
Although tourism by itself does not produce any tangible product, it is an undeniable fact, 
however, that tourism has such an economic strength that is capable of reviving effect on 
production and trade in many fields of activity. There is a direct effect on many people (those 
who come into direct contact with tourists) and there are also a lot of people who feel this 
effect indirectly. For that reason the singular form in those names is not accurate, because it is 
unambiguous, because of the effect of tourist consumption affects a large number of different 
economic  activities.  Only  with  such  explanations  we  can  use  the  usual  terms  such  as 
conversion,  because  until  now  it  was  not  possible  to  find  a  scientifically  unambiguous 
common terms.  As  a  consumer,  a  tourist  is  a  factor  of  distribution  and redistribution  of 
national  income  (through  part  of  the  personal  income).  The  consumption  of  tourists 
encourages spillover of income in large amounts on the national and international scale. By 
spillover of the income, tourism has the function of establishing economic balance between 
regions, and countries, with different economic potential and level of economic development. 
Through  tourism  spillover  is  generally  moving  towards  economically  undeveloped  and 
underdeveloped areas. Tourist spending becomes economic force that strengthens increases 
and  accelerates  production.  Since  tourists  largely  require  services,  they  create  a  strong 
possibility of employment of the new and diverse workforce. In addition to increasing the 
demand quantitatively, such tourists are looking for quality and better service, and its costs 
above average. From there arises the possibility that in the resorts for the same product and 
for the same services a higher prices can be achieved than in the non-touristic places. This is 
only one kind, or type of rent. Tourism, however, also enables the achievement of other forms 
of  rent,  which  still  needs  to  be  further  explored.  Tourist  consumption  is  functionally 
associated  with  personal  income,  and  the  personal  income  with  the  national  income. 
Managing  a  certain  amount  of  personal  income  is  only  one  of  the  prerequisites  for  an 
individual involved in the tourist trade. There is, however, a number of other factors of which 
depends on whether the individual is really involved in the tourist trade, which makes the 
totality of habits  of the tourists.  The study of the structure and size of the budget  of the 
tourists  is very important,  because in this  way the average daily consumption and overall 
tourist  spending  can  be  determined,  as  well  as  parts  of  the  consumption  regarding  the 
economic activities that directly provide services to tourists. It is important to establish the 
size of tourist spending in each of these economic activities which "supply" activities that 
directly absorb the tourist spending.

A comprehensive economic trend driven by tourist traffic reflects the state finances through 
increased revenue from taxes,  fees and the like.  Catering and hotel  industry are the most 



important economic activities relevant to tourism. Their economic situation is unstable, and 
therefore the interest of the state is to help to maintain their economic balance." (Svetlačić, 
1995, p.65-67).        

3 INTERDEPENDENCE  OF  MACRO  AND  MICRO  LEVEL  IN  THE 
DEVELOPMENT OF TOURISM
The economy of any county, including Croatia, consists of regional units whose sum, together 
with the government units, form the overall economy. Regional tourist policy encompasses its 
diversification in the sector of tourism, contributions, distribution and allocative function of 
the market and the competitiveness development.

Table 1: Interdependence of micro and macro levels of management in tourism (Shaw, G., 
Williams, A.M., 2014, p.80).
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National economy

World Tourism 
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The world 
economic body
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The limiting factor for the growth and development of tourism in the Mediterranean countries 
is mass tourism, and many other symptoms, for example lagging on responding to the modern 
tourist needs. Holidays in the Mediterranean are usually connected with: natural beauty as a 
primary tourist attraction, and the sun, and the sea which attracts a lot of tourists, but still with 
limited growth potential. On the other hand, since we are expecting the younger population of 
tourists  from different  countries,  most  of the tourist  regions of Croatia  strive to raise  the 
quality of services with orientation to authentic offer of the region combined with modern 
content.
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Graph 1: Croatia to competing countries from 1990 to 2020; international tourist arrivals in 
the millions. (Gržinić, 2006, p.138)

According  to  the  information  provided  in  Graph 1,  all  the  Mediterranean  countries  have 
pursued and achieved the estimated growth. Spain and Italy have the largest number of tourist 
arrivals in the period from 1990 to 2020. They are followed by Greece and Turkey, countries 
which are experiencing the intensification of tourist arrivals in the period from 2002 to 2020.

Most of  the Mediterranean countries  are  losing visitors  because of  Turkey which attracts 
many tourists as a new destination.  When it comes to the number of tourists coming to this 
country, with an annual growth rate of 23%, it is highly expected that this destination could 
catch up with Spain, even overtake the position of Spain, and become a leading destination 
for holidays in Europe. Most European tourists come from Britain and Germany. Nearly a 
fifth  of  those  tourists  visited  Greece  in  2003,  but  Turkey  used  very  shrewd  campaigns 
(primarily  low prices)  and  in  the  following years  attracted  them to  visit  Turkey instead. 
However, in 2011 and 2012, due to financial, but also political problems, Greece lost its place 
in the tourist market.

The  advantage  of  Croatia  lies  in  the  fact  that  for  most  European tourists,  with  the  same 
number of days, accommodation category and expenses outside the accommodation, Croatia 
still  offers  cheaper  holidays  than in  those countries  where the cost  of tourist  services  are 
calculated in US dollars. Another advantage is that they can come to Croatia by car. On the 
other hand, unfortunately, Croatia was absent from tourist markets of Europe for almost 13 or 



14 years, and the younger generation of tourists hadn't had the opportunity to get acquainted 
such an interesting destination.

4 ANALYSIS  AND  EVALUATION  OF  DEVELOPMENT  OF  TOURISM  IN 
CROATIA SINCE 1990
"The key“ organizations to promote the development of tourism in Croatia are: the Ministry 
of Tourism, Croatian National Tourist Board with the tourist boards system at the regional 
level, which is regulated by legislation (Law on Tourism Associations,  1991). Ministry of 
Tourism,  which has changed names and departments  as the supreme government  body is 
responsible for:

• Tourism policy of the country as part of the general economic policies
• Investments in tourism
• Tourism landscaping policy 
• Encouraging the development of specific forms of tourism
• International cooperation in tourism
• The monitoring and analysis of business tourism economy, and quality of the tourism 

product and others. " (Čavlek, Bartoluci, Prebežac, 2011, p. 429)

Because of the war in Croatia, the period from 1991 to 1995, was very unfavorable for the 
development of the economy in general, and particularly unfavorable for the development of 
the tourism. In spite of these difficulties, however, in this period comes the legal framework 
of the tourism sector was established:

• Law on Catering
• Law on Tourism
• Law on Tourism Boards
• The process of establishment of the Croatian Tourist Board

After  the War,  the process  of  reconstruction  of  tourism facilities  began.  The goal  of this 
process was raising the tourism to a higher level of quality. Croatian tourism is, in fact, going 
through a negative period until the year 2000 due to the post-war suspicious privatization, and 
the lack of growth of the entire Croatian economy.

Since the year of 2000, the Republic of Croatia achieved significant growth in tourism, and 
was not left behind foreign tourist destinations until few years ago. B. Vukonić evaluates the 
situation in this way: "In a global assessment of the entire period of development of Croatian 
tourism it seems to be justified to claim that in the initial stages of development, Croatia had 
not lingered for global development trends, as it happened in subsequent periods. Although 
the whole process of the development clearly notes undoubted progress from year to year, 



which  had  been  indicated  by  almost  all  indicators,  Croatia  is  still  lagging  behind  in 
comparison to the Mediterranean, Europe and most of the world." (Vukonić, 2005, p. 204). 
The  tourist  market  nowadays  constantly  increases  the  number  of  potential  new  tourist 
destinations,  and  offers  a  varied  and  rich  offer  in  existing  tourist  destinations,  which 
encourages strengthening of the competitiveness of all segments of tourism.

"Competition of tourist  destinations  in international  markets  is  increasing every year,  and 
there is a fight for costumers between a growing numbers of destinations. Since the process of 
adapting our tourism offer to the requirements of foreign tourist demand has been stopped by 
the war in Croatia.  Croatia  now faces a period of rapid adaptation and innovation of our 
tourism  product  to  new requirements  of  the  demand.   In  the  meantime  the  demand  has 
changed and a lot, and even traditional tourism trends are changing faster."(Bartoluci, Čavlek, 
2000, 12(2)). 

"Staying in the sun by the sea” (eng.Sun, Sea, Sand), SSS is a type of tourism that dominates 
the world tourist destinations even today, but at the end of the last century began the so-called 
process of diversification of the tourism product. At that time starts a development of new 
types of tourism in accordance with the increasingly demanding needs of the consumer, ie, in 
accordance with increasingly demanding conditions of the tourism market.  Croatia is also 
trying to follow such trends. New types and forms of tourism appear:

• Nautical tourism
• Rural tourism
• Health tourism
• Transit tourism
• Other forms

Although the dominant motive for a holiday is the sun, sea, beautiful beaches, there is an 
increasing  demand  for  a  challenging,  eventful  stay  which  is  usually  associated  with  the 
possibility for active holidays,  especially in the trend marked walking routes, all  kinds of 
water sports and golf." (Čavlek, 1997, 16(2)).  In Čavlek and M. Bartoluci point out that the 
sport has become a very important segment of development in tourism, and that the desires of 
today's  modern  tourists  are  more  oriented  toward  a  vacation  of  a  more  substantial  kind. 
(Bartoluci,Čavlek, 2007). 

Although Croatia is trying to keep up with global travel trends, the dominant form of tourism 
in Croatia is still leisure tourism. Such kind of tourism is the most common due to the natural 
beauty of our coastline on the Adriatic Sea, and a high degree of coastline indented, with 
more than a thousand islands.

From the data presented in Table 2, in 2008 there were 11,261,000 arrivals of the tourists, 
including 1.846 million domestic tourists and 9,415 million of foreign tourists. There was a 
57.103 million overnight stays. There were 6.478 million overnight stays by domestic tourists 



and 50.625 million overnight stays by foreign tourists. In 2008, in comparison to the previous 
year, a growth of 1% in the number of arrivals is noted and an increase of 8% in the number 
of overnight stays. There is a large rise of Croatian tourism in 2008 comparing to data from 
2000. There is a noticeable growth in the number of arrivals compared to the year 2000, and it 
is 58%, and the number of overnight stays is 46%. These data show that Croatia has made a 
significant increase in financial  terms,  which leads us to the conclusion that the offer and 
diversify managed to raise the level of quality of tourist offer, and the level of quality of  the 
promotion  of  Croatian  tourism.  From the  table  below we can  see  that  Croatia  is  mainly 
oriented to foreign guests who in 2008 accounted for 84% of total arrivals and 89% of total 
overnight stays.

Table 2: Arrivals and overnight stays 1975-2014 (000), Central Bureau of Statistics, Ministry 
of Tourism of the Republic of Croatia

Arrivals Overnight stays

Year Total Domestic 
guests

Foreign 
guests

Total Domestic 
guests

Foreign 
guests

1975. 6.454 1.229 5.225 42.411 6.375 36.036
1980. 7.929 1.486 6.443 53.600 7.750 45.850
1985. 10.125 1.790 8.335 67.665 8.790 58.875
1990. 8.497 1.448 7.049 52.523 6.747 45.776
1995. 2.610 1.125 1.485 13.151 4.388 8.763
2000. 7.137 1.305 5.832 39.183 5.138 34.045
2005. 9.995 1.528 8.467 51.421 5.434 45.987
2006. 10.385 1.726 8.659 53.007 5.985 47.022
2007. 11.162 1.856 9.306 56.005 6.431 49.574
2008. 11.261 1.846 9.415 57.103 6.478 50.625
2009. 10.934 1.599 9.335 56.299 5.799 50.500
2010. 10.604 1.493 9.111 56.416 5.424 50.992
2011. 11.456 1.529 9.927 60.354 5.603 54.751
2012. 11.835 1.466 10.369 62.743 5.221 57.522
2013. 12.443 1.485 10.958 64.818 5.138 59.680
2014. 13.128 1.505 11.623 66.484 5.160 61.324

B.  Pirjevec  points  out  the  following:  "The foreign tourist  consumer  brings  to  the  chosen 
tourist  destination  funds  in  personal  consumption,  or  part  of  the  funds  intended  for  the 
personal consumption as a tourist, noting that his income was earned in his home country. 
This has been an outflow of the money supply, with immediate inflow, and the direct increase 
of the national product and hospitable tourist destination, after the spending of the tourist." 
(Pirjavec, 1998, p.112). We can see easily notice how the War made the number of tourists 
decrease, but in the postwar period it continued to grow. Although the habits and possibilities 
of modern tourists altered significantly, Croatia is trying to follow global tourism trends and 
developments  and  seems  to  be  successful  at  it.  Tourist  arrivals  and  overnight  stays  by 
accommodation facilities are shown in the tables below.



According to the type of accommodation presented in Table 3, in 2008 the total number of 
arrivals recorded the highest turnover in hotels (4,157,000), followed by private households 
(2,533,000) and camps (1,942,000) and resorts (599 thousand). According to the data hotels 
generate 37% of total arrivals, accommodation achieves 22%, then 17% of camps and resorts 
5%. It is obvious that the accommodation has a very high percentage of arrivals compared to 
the hotels, even though hotels provide greater opportunities for satisfying the needs of guests 
due to the hotel facilities, management and organization.

Table  3:  Tourist  arrivals  by  types  of  accommodation  facilities  (000),  Central  Bureau  of 
Statistics, Ministry of Tourism of the Republic of Croatia

Year Hotels

Tourist 
resorts 

and 
settleme

nts

Camps

Private 
rooms 

Househ
olds

Spa Resorts Hostels Nautical 
ports Other Total

1975. 2.923 367 1.031 923 20 484 190 516 6.454
1980. 3.386 457 1.567 1.067 16 516 221 699 7.929
1985. 4.179 700 2.113 1.409 35 682 229 778 10.125
1990. 4.204 684 1.456 823 38 532 147 613 8.497
1995. 1.397 263 365 108 15 45 24 221 2.438
2000. 2.812 614 1.521 1.214 30 65 55 517 309 7.137
2005. 3.702 666 1.934 1.982 22 88 89 773 739 9.995
2006. 3.848 671 1.856 2.181 28 94 102 725 880 10.385
2007. 4.106 634 1.949 2.495 39 92 116 811 920 11.162
2008. 4.157 559 1.942 2.587 36 83 118 808 1.208 11.261
2009. 3.952 436 2.038 2.606 29 71 123 664 1.016 10.935
2010. 4.158 434 2.062 2.683 28 55 134 x 1.050 10.604
2011. 4.538 421 2.231 2.935 27 52 146 x 1.106 11.456
2012. 4.665 420 2.342 3.032 27 41 164 x 1.144 11.835
2013. 4.839 413 2.394 3.226 31 33 233 x 1.242 12.441
2014. 5.052 420 2.384 3.595 34 19 285 x 1.339 13.128

It seems that in Croatia the trend of tourist staying in the family hotels and small hotels that 
have emerged from private family accommodation is getting stronger and stronger. Unlike the 
traditional hotel accommodation, these small hotels are providing guests with a personalized 
approach  and  the  authentic  atmosphere  of  the  region  in  which  the  customer  resides. 
According  to  the  table  below  tourists  prefer  accommodation  in  small  hotels  more  than 
anything else offered in the tourist season, which works favorably for the development of 
small  and  family-run  hotels.  According  to  the  data  below,  in  private  houses  there  were 
18,557,000 overnight stays, in hotels 15,221,000, 13,349,000 in the camps and in the resorts 
3,688 million.  From the  total  number  of  overnight  stays  accommodation  has  32% share, 
followed by hotels with 27%, and camps with 23% and Resorts with 6%. Of the total number 
of achieved overnight stays private accommodation reached 32%, followed by hotels with 
27%, and camps with 23% and Resorts with 6%



Table 4: Overnight stays of tourists by type of accommodation facilities (000), Central Bureau 
of Statistics, Ministry of Tourism

Year Hotels

Tourist 
resorts 

and 
settlem

ents

Camps
Private 
rooms Spa Resorts Hostels

Nautical 
ports Other Total

1975. 14.350 3.313 7.816 8.531 327 4.925 2.044 1.105 42.411
1980. 17.521 3.937 12.804 10.406 327 5.135 1.975 1.495 53.600
1985. 20.975 5.466 17.150 13.383 593 6.190 2.106 1.802 67.665
1990. 20.716 5.198 12.010 7.375 617 4.412 1.245 950 52.523
1995. 5.587 1.972 3.429 840 162 303 192 400 12.885
2000. 13.164 4.561 10.740 8.325 253 475 340 777 548 39.183
2005. 14.960 4.703 13.359 13.859 203 552 334 1.139 2.312 51.421
2006. 14.764 4.532 12.905 15.381 211 563 356 1.210 3.085 53.007
2007. 15.200 4.173 13.017 17.676 278 571 375 1.378 3.337 56.005
2008. 15.221 3.688 13.349 18.557 260 548 367 1.435 4.839 57.103
2009. 14.317 2.833 13.796 18.816 213 460 380 1.311 5.227 56.301
2010. 15.045 2.790 13.793 19.407 198 348 434 x 5.381 56.416
2011. 16.145 2.717 14.841 21.103 167 331 460 x 4.590 60.354
2012. 16.521 2.740 15.882 21.777 200 246 495 x 4.882 62.743
2013. 16.752 2.609 16.262 22.539 199 179 650 x 5.648 64.818
2014. 16.641 2.622 16.156 24.261 220 116 692 x 5.776 66.484

Tables show the increase in the number of arrivals and the number of overnight stays to all 
types of accommodation facilities. Especially interesting is the number of overnight stays in 
private accommodation. This increase is clearly palpable in relation to the year 2000 when the 
Croatian  tourism  had  finally  gotten  better  after  the  war.  In  the  segment  of  private 
accommodation number of overnight stays in 2008 compared to the year 2000 increased for 
10,232,000, while the number of arrivals was increased for 1.319 million. It is obvious that 
there has been a rise in the number of private accommodation from which small family hotels 
arose, and there was also a significant increase of the share of tourist traffic in this segment of 
tourism.

5  SUGGESTION  OF  MEASURES  FOR  MORE  EFFICIENT  TOURISM 
DEVELOPMENT IN CROATIA
The modern way of life, including everyday chores and personal interest, impose the need for 
some rest and recreation, in order to make the everyday life easier and more fulfilling. It is an 
undisputed  fact  that  the  high  technological  development  has  strongly  influenced  the 
development of tourism as a whole. The tourism of a modern civilization encompasses the 
broadest social classes and promotes a positive and productive behavior of consumers through 
a  variety  of  human  activities.  Performing  simplest  activities,  such  as  hobbies,  active 
participation in various cultural events helps creating new ideas and new value criteria and 



enriches the individual. The attention of a modern man is increasingly focused on tourism in 
order  to  reduce  a  daily  stress  or  to  satisfy  the  desire  for  adventure.  At  the  same  time 
entrepreneurs  are  trying  to  develop  an  offer  in  accordance  with  the  needs  of  tourism 
consumers. Although the period from 1990 to date clearly notes unambiguous growth and 
progress of Croatian tourism from year to year, the competition of tourist destinations in the 
global market is growing faster. In order to achieve better results in the tourist industry of 
Croatia, it is necessary to:

• Simplify and speed up the administrative  measures,  in  order to attract  foreign and 
domestic capital and to make the implementation of investment projects within the set 
time frame;

• Provide business loans with better government incentives to raise the quality of hotel 
and catering services;

• To develop  tourist  facilities  for  which  there  is  the  greatest  demand  on  the  global 
market;

• Invest in the training and education of touristic employees;
• To work on promoting tourism in various segments: through travel agencies offering 

various  tour  packages,  through  tour  operators  who  pre-leased  accommodation, 
transport  and  other  facilities;  through  the  websites  that  are  most  popular  at  the 
moment;

• Create unique image of the destination that will be distinctive, specific and original.

These measures will contribute not only to the development of tourism, but also the Croatian 
economy as a whole, given that tourism enables the valorization of free natural resources, 
such as climate, air, beautiful landscapes and the like, and thus acquires an economic value. In 
that way tourism elevates, and helps developing a market for local products and services and 
as a side-effect increases employment.

6    CONCLUSION
Business today makes a fundamental determinant of economic development in each national 
economy and Croatia  is  not  an  exception.  Innovations  are  becoming  more  complex  with 
regard  to  changes  in  the  political,  legal,  social  and  technological  segment.  The  change 
becomes law, and small companies present a challenge in the modern enterprise, on account 
of  their  flexibility  and innovation.  For  the successful  development  of  tourism in  Croatia, 
macroeconomic stability and economic success are the basic guidelines. Review and analysis 
of the data in this study indicate a permanent increase in the number of arrivals and overnight 
stays  in  Croatia,  which certainly would not happen without the introduction of additional 
investment  in  tourist  facilities,  and  the  introduction  of  new  tourist  facilities,  additional 
attractions and innovative design, not to forget the indigenous tourism product.

Challenges are constantly occurring on modern markets, and Croatia has to successfully face 
them, especially in a new, and more demanding conditions. Small family hotels are a novelty 
in the Croatian tourist offer. Croatia is traditionally a successful tourist destination, but I think 



that because of its geographical location, natural and cultural attractions, as well as available 
resources, our country should be able to achieve much better financial results. 

In order to become competitive in the international market, modern companies indicate the 
necessity of continuous finding of the new ways of competitive struggle. Since the modern 
market is extremely turbulent, flexibility of the business is crucial. Many tourist theoreticians 
and practitioners point out that the small family hotels, because of their flexibility of their 
business operations, are the key factor for the future of Croatian tourism. Small and family-
run  hotels  are  characterized  by  high  quality  services,  and  they  are  also  nurturing  the 
authenticity of their region. The ancient spirit of the place can be experienced in every hotel, 
through  a  differentiated  and  personalized  service  customized  by  the  requirements  of  its 
guests.
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