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Abstract Type: Original research 

 

Introduction. Dental tourism is based on the provision of dental 

services outside the home country at more favorable prices, but with 

added value in the form of tourist offers and arrangements. Croatia 

has become a destination of affordable and at the same time quality 

dental tourism due to low prices, high quality, and natural beauties. 

In addition to dental services, most clinics offer their transportation 

and accommodation. Dental tourists want to combine dental services 

with vacation, which makes Croatia a desirable destination precisely 

because of the natural beauty and abundance of the rich content. For 

this reason, a large number of Croatian dentists have recognized 

dental tourism as an additional source of income or as their main 

business orientation. Although clinics operating within dental 

tourism are located throughout Croatia, the largest number is situated 

in Zagreb, Rijeka, and Split. Patients mostly come from developed 

countries such as Italy, Austria, Germany, UK, Ireland, Japan, 

Canada, and the USA, where dental procedures are not as affordable. 

Dental tourism in Croatia had an exponential growth until March 

2020, when, for the first time, it faced a global problem and challenge 

in the form of the COVID-19 pandemic.  

Objective. The aim of this paper is to examine how much the new 

situation has slowed down the work, what are the consequences, and 

whether Croatia has the potential for further development of dental 
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tourism. 

Materials and Methods. The research was conducted using an 

online survey questionnaire whose completion was voluntary and 

anonymous. The questionnaire consists of 17 questions, nine about 

the situation before the COVID-19 pandemic and eight about the 

situation during the COVID-19 pandemic (March 2020 to June 

2021). The survey questionnaire was distributed in May 2021 to the 

owners of clinics or contact persons employed in dental tourism 

throughout Croatia by e-mail. A total of 150 potential respondents 

were contacted. The obtained results were processed using Microsoft 

Excel 2010. 

Results. The survey questionnaire was completed by 36 participants 

which offers a response rate of 24%. Dental tourism has been a part 

of business for more than 15 years for the largest number of 

respondents (33.3%), while it is only in its infancy with 2.8%. As 

expected, the largest number, (30.6%) of clinics are located in Zagreb 

and its surroundings, while the smallest number is in continental 

Croatia, only 11.1%. The country that has recognized the quality and 

richness of the offer of dental tourism in Croatia is certainly Italy. 

Italians are the leading foreign patients in as many as 52.8% of 

clinics. Internet advertising as the leading marketing channel in the 

promotion of clinics in foreign markets is used by 38.9% of 

respondents, followed by advertising on social networks with 27.8%, 

while none of the respondents has a tendency to advertise on 

television. When it comes to the extent of work that refers 

exclusively to the segment of dental tourism, 36.1% of respondents 

claim that it has decreased by 80 to 90%, while 5.6% witness a 

complete collapse of the business. The decline in business has led to 

rigorous measures, certainly dominated by layoffs. In spite of the 

given clause, 75% of respondents managed to keep all jobs, while 

83.3% of them remained at the same number of dentists as before the 

pandemic. In order to better cope with the economic crisis due to the 

COVID-19 pandemic, the owners of clinics had to make certain 
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changes in their previous operations. The changes were primarily 

related to savings, which meant a reduction in employee salaries and 

delays in employee education and investment. Also, Croatian 

patients were moved to the center, and market activities and prices 

of dental services were adjusted to the needs of the domestic market. 

41.7% of respondents expect that the current situation could be 

returned to the level before the pandemic in the next 12 months, but 

5.6% of them believe that it will never happen. 

Conclusions. Based on the conducted research, Croatia has the 

necessary preconditions for further development of dental tourism. 

The COVID-19 pandemic has significantly impacted and decreased 

the lucrativeness of dental tourism, leading clinics that solely depend 

on foreign patients close to bankruptcy. Finally, successful dental 

tourism in general consist of: high-quality dentistry, favorable 

pricing and a rich tourist offer; alongside inclusion of domestic 

patients in the core of business to ensure sustainability. 
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