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ABSTRACT 

Health tourism has deep roots both in the Republic of Croatia and in the world. It develops 

quickly and in a step with trends in the tourism market. It is divided into three categories: health 

tourism, medical tourism, and wellness tourism. Each subcategory is specific in its action and 

develops according to the needs of the tourist market. This paper examines the knowledge of 

aromatherapy and aroma cosmetics on the tourist market. It also examines the potential of 

natural cosmetics as a new tourism trend in the Republic of Croatia. The methods used are 

quantitative methods with survey research and methods of descriptors and analyses. The 

research paper aims to find out if there is a potential for natural cosmetics on the market, can 

natural cosmetics in the future replace the commercial, and learn the respondents' opinions 

and attitudes about natural cosmetics. The paper has obtained certain conclusions about the 

trend of natural cosmetics on the tourist market, important for further developing aromatherapy 

as an integral part of the tourism offer. 
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1. INTRODUCTION 

According to aromatherapy and Aroma cosmetics in Croatia, this research paper aims to 

identify the interest of tourists. The paper defines medical tourism and health tourism in a wider 

form, emphasizing natural healing factors, aromatherapy, aroma cosmetics, and new health 

tourism trends in the Republic of Croatia. Additionally, the trends of health tourism in Croatia 

are described in the paper due to the quantitative data analysis. In addition to the primary 

method, a descriptive method is used as well as analysis and synthesis. Primary research is the 

survey conducted to find out the opinion, attitudes, and use of natural cosmetics amongst 

tourists in Croatia. The survey aimed to determine if there is potential for natural cosmetics on 

the tourist market and whether there is a link between sustainable, health, and gastro tourism in 

practice. Research goals aim to find out if the respondents use natural cosmetics during their 

vacation, did the respondents try out a natural product, are they familiar with the Croatian 

producers of natural cosmetics, whether they met during their stay in a Hotel with natural 

cosmetics, and do they consider natural cosmetics to be replaced by a commercial or non-

natural one. Conducted research aims to give conclusions about the new health tourism trends, 

which include aromatherapy and aroma cosmetics. 
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2. HEALTH TOURISM 

All the more pronounced contemporary mass-tourism migrations to their characteristics touch 

numerous areas of social life. Among other things, we find significant interactions of tourist 

phenomena, health, and health culture in the empiric and receptive tourist areas, and a selective 

form of health tourism is also created. The health culture of modern society in the emissivity 

countries implies the existence of a complex system with several health institutions which, 

among other things, deal with the determination of the way of the use of free time or treatment 

through an active form of recreation, which is an increasingly significant part of tourist 

facilities. It is necessary to emphasize the fact that health is the oldest and strongest motif of 

tourist movements. Therefore, the overall tourist phenomenon, harmoniously with its functions 

in the physical and psychological recuperation of the organism, can, in a wider sense, be 

classified into one of the forms and forms of health tourism. In this context and everyday tourist 

practice, although different in some countries, health tourism as a selective form of tourism in 

the increasing expansion is located in a wide range of recreational aspects of wellness tourism 

to hospital tourism organized by catering companies or health institutions that provide health 

tourism services (Kušen, 2006). Developed European tourist countries, including the 

Mediterranean, have a richly almost two-century experience using natural factors, especially in 

the thermal, thalasotherapeutic, and balneotherapeutic centers intended for predominantly 

domestic clienteles the health and social insurance system, but more and more foreign demand. 

With a richer offer of spas and spas and certain health recreational facilities as a complement 

to the classic tourist offer of the hotel higher category, health tourism is becoming an 

increasingly important element of the entire Croatian tourism which could successfully compete 

with higher quality medical programs and contents on the World tourism market. Increasing 

the level of health culture and increased objective needs have conditioned the increasing 

development of health tourism worldwide, in which year after year, the increasing number of 

users (Geić, 2011). World Health Organization, 1948. She defined health in the following 

words: Health is the absence of sickness and exhaustion and general physical, mental and social 

well-being. In line with this definition of tourism, health tourism has evolved (Cerović, 2008). 

The basis of health tourism makes natural healing factors that can be marine, thermal, and 

climatic. Thermal or balneological factors include thermominatal water, peloids (medicinal 

mud), naphthalene, climate, plant cover, air quality, promenades, and solar radiation. Climate-

healing factors include changing climate, air quality, and solar radiation. In climotherapy, 

favorable effects have climatic conditions and elements characteristic for some areas. Seawater, 

algae, promenades, plant cover, sand, Solanese peloid, sea peloid, air quality, and air 

conditioning are included under marine healing factors. Natural healing factors are used through 

three forms of natural healing: Climattherapy, Thalassotherapy, and Balneotherapy. 

Climatotherapy uses healing climatic factors and procedures from which the following 

treatments have been developed: Aerotherapy, Helitherapy, Speleotherapy. Thalassotherapy 

uses medicinal marine factors and procedures, of which the following forms of treatment have 

been developed: algotherapy, Aromatherapy, Kinesiiterapia, Peloidotherapy. In Croatia, there 

is a long tradition of applying thalassotherapy to health purposes. Spas that use thalassotherapy 

can be found in Crikvenica, Opatija, Rovinj, and Veli Lošinj. Balneotherapy uses 

thermominatal water, peloids, and naphthalene through various procedures; the following forms 

of treatment developed: hydrotherapy, peloid therapy, and naftalantherapy. After three to 

twelve days of using natural healing factors, balneoreaction may occur. Balneoreaction is an 

indicator of the organism's reactivity on the application of natural healing factors and is a sign 

of their strengths (Health Tourism Development Action Plan, 2014). 
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2.1. The types of health tourism 

Strategy for development of Tourism of the Republic of Croatia until 2020. and national 

Strategy for Health Development of Croatia 2012.0-2020. Identify three forms of health 

tourism: wellness, health, and medical tourism. 

1) Wellness Tourism – implies the achievement of physical and spiritual balance, whereby we 

must distinguish medically from holistic wellness.  It takes place mainly in hotels and health 

resorts. Medical Wellness has organized the implementation of health-preventive and 

curative programs for disease prevention and preservation and improvement of health with 

a multi-discipline team that includes doctors and other professional staff (e.g., 

Physiotherapist, kinesiologist, nutritionist). The methods and procedures of medical 

wellness include methods of conventional, complementary, and traditional medicine. 

Holistic Wellness encompasses other, very colorful non-medical offers. 

2) Health Tourism – implies the professional and controlled use of natural healing factors and 

physical therapy procedures to preserve and improve health and improve life. Health 

tourism takes place in sanatorysites and special hospitals. The emphasis is on revitalizing 

psycho-physical abilities in climatic, marine, and thermal destinations/Spas through the 

Kure, special recovery programs, balanced nutrition, etc. 

3) Medical tourism – implies travel to other destinations for health care, including partial 

surgical procedures and dental, cosmetic, psychiatric, and alternative 

treatments/procedures, all with accompanying care and recovery services. Medical tourism 

takes place in medical clinics, clinics/polyclinics, and special hospitals. The primary 

motivation for travel to medical treatments is top-notch health service, often at lower costs 

and shorter time, and the inability to realize individual interventions/treatments in their own 

country. 

 

The offer of health tourism in Croatia today includes a complex set of wellness, health, and 

medical tourism providers, both in the private and public sectors. Almost all the offer of 

wellness, a small number of spas or thermal spas, and a significant part of medical tourism offer 

are privately owned, presenting a market-oriented, vibrant, and medium-sized entrepreneurship. 

Special hospitals, spas, and large hospital systems, which control most of the natural healing 

factors that are currently in use (e.g., thermal water, Naphthalene), are part of the public health 

system and are maximally targeted at the beneficiaries of the State Health Insurance Institute 

(Croatia) (strategy for the development of Tourism of the Croatian Republic to 2020, 2013). 

 

2.2. Trends in health tourism 

The aging population, the growth of living standards, and social values attach great importance 

to the healthy lifestyles of megatrends, which today characterize the developed world 

economies contributing, inter alia, to the strong growth of health tourism in Europe and North 

America. 

 

• The democratization of demand and diversification of products – a growth of new target 

groups (younger users and business clients). Development of new products (preventive 

health-tourism programs such as holistic programs for body and soul health, lifestyle 

programs, detox programs, and wellness programs in order to a healthier life. 

• Support Insurance companies for health prevention programs – health insurance will 

support preventive health programs. 

• The growing role and significance of medicine and further speciation, standardization, and 

regulation of medical services. 

• Branding – competition will impose the need for branding in the function of more 

recognisability. 
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• Technological innovation – continuous and rapid development of health technology. 

• Authenticity – a sense of place is a significant factor in the health-tourism offer, and the 

local identity, food, medicinal factors, and knowledge in their application will be more 

present in the treatments, on menus, and in the decoration of objects. 

• Environmental sensitivity – The offer of health tourism, as a product motivated by personal 

health, will necessarily need to take care of environmental health and, in this context, 

provides for a strong shift towards a comprehensive green practice, from the use of natural 

Ingredients in treatments and nutrition, through the use of natural materials, light or 

ventilation in the decoration of the premises to the environmentally responsible 

management of energy, water, and waste at the level of facilities and whole destinations. 

 

Market trends speak in support of further growth of health tourism and point to changes in its 

characteristics in a more pronounced medical basis and specialization, environmental 

sensitivity, and greater connection with authentic local ambiance (tourism Development 

strategy up to 2020, 2013). 

 

2.3. Key success factors in health tourism 

The characteristics of existing practices and market trends point to the following key factors of 

success in health tourism, which can be divided into four basic domains: 

1) Services – Level of prices, qualifications and experience of doctors and professional staff, 

the general attitude towards patient and companion, transparent information about the 

content of purchased services, the possibility of consultation, and detailed explanation of 

the procedure before arrival. 

2) Characteristics of the institution/center – the institution's reputation, high hygienic 

standards in the prevention of hospital infections, continuous modernization of equipment, 

calming and relaxing ambient space, involved elements of local identity, and 

environmentally responsible practice. 

3) Destination features – Desirable image of the destination, availability of destination 

including transport links and entrance to the country, proven and recognized medicinal 

properties of natural factors, availability of quality capacities and professional staff for 

recuperation after the procedure, the availability of quality and affordable accommodation 

for escorts, the availability of primary care institutions in the destination or the immediate 

vicinity, the availability of diverse cultural and entertaining and Sports and recreation 

facilities, environmentally responsible practice and communal décor of the destination, 

availability of free WIFI. 

4) Promotion and sales – efficient national promotion, attractive and informative Internet sites 

of destinations and health-tourism centers, the possibility of organizing and paying health 

and tourist part of the stay in one place (one-stop-shop). 

5) (Strategy for development of Tourism of the Republic of Croatia until 2020, 2013). 

 

3. AROMATHERAPY AND AROMACOSMETICS 

The beginnings of contemporary aromatherapy go up in the Thirties of the twentieth century. 

French chemist René-Maurice Gattefossé performed experiments with essential oils and 

discovered their enormous healing potential. From these beginnings, aromatherapy developed 

into today's generally recognized form of treatment. Aromatherapy is based on holistic 

principles, namely treating a whole person instead of just a series of symptoms. It is a very 

humane process based on contact, communication, and work with people instead of classical 

medicine.  Aromatherapy is a part of Phytotherapy, representing the controlled use of essential 

oils to preserve health and treatment and prevention of disease. It also finds its application in 

cosmetics in which essential oils are used in facial and body skincare preparations and as part 
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of a massage to improve skin condition. Aromatherapy was used by healers of China, Tibet, 

India, and the Middle East, and on it about 5000 years ago, almost completely founded the 

medicine of Old Egypt. Today, this type of therapy has found its place in medicine (prevention 

and rehabilitation), in cosmetics and psychology, in household use, in chemistry, Agronomicia, 

social activities, and the food industry. Essential oils are mixtures of volatile, biologically active 

compounds derived from plants by distillation or rectification. Components of essential oils 

affect tissues and organs as well as the hormonal and nervous systems. Essential oils, with their 

scent, affect both mood and emotion (Hoare, 2010). 

 

3.1. Application of essential oils in natural and Aroma cosmetics  

Aromacozithmetic represents natural cosmetics based on natural base oils with the addition of 

natural essential oils. The finished cosmetic products offered on the market are abundant in 

artificial ingredients, false scents, unnatural additives, and chemical compounds that cause 

allergic skin reactions. Aroma Cosmetics promotes blood flow, strengthens the skin's 

metabolism, promotes elasticity, regenerates, revitalizes, rejuvenates, provides breathability, 

and supplies the skin with food and oxygen. Essential oils must be high-quality and chemotype, 

and the medicinal oil is ecologically grown. Aroma Cosmetics do not contain parabens, 

synthetic fragrances, petroleum derivatives, and refined oils. We distinguish natural decorative 

cosmetics, cosmetics with clay (green and white), hypoallergenic cosmetics, natural creams, 

and oils with medicinal plants, natural perfumes. The most commonly used base oils used in 

the preparation of Aroma Cosmetics are argan oil, coconut oil, olive oil, jojoba oil, and castor 

oil. Natural Aroma Cosmetics should have one of the certificates for natural and organic 

cosmetics: 

• The NaTrue certificate is one of the strictest defined control mechanisms for natural 

cosmetics manufacturers. Products with this certificate contain minimally processed natural 

and organic ingredients, and manufacturers must respect the production process that 

minimally affects the environment. 

• BDIH is a German certificate of association of manufacturers and Sellers of pharmaceutical, 

health and cosmetic products and dietary supplements. 

• EcoCert is a French organic certification organization that ensures that products are non-

GMO, paraben, silicone, synthetic colors, and fragrances. The packaging must be 

biodegradable, and the products should not be tested on animals. 

 

The Trend of healthy food and healthy lifestyles is many practiced, and the advantage of natural 

aromatherapy and aroma cosmetics is that it can be adapted to the current and individual needs 

of each person (Buck, 2014). 

 

3.2. Example of health tourism in Croatia – Life Class Terme Sv. Martin 

Life Class Terme Sv. Martin is a continental Croatia destination for wellness, sport and active 

holidays, congresses, and team-building with a superb gastronomic experience and beautiful 

nature. The center of Terme Sv. Martin Resort is a complex of indoor pools with thermal water, 

a summer Aquapark, a Wellness Center, gastronomic checkpoints, and golf courses. It offers 

apartments Regina and the four-star Spa Golfer Hotel. There is a luxurious wellness center on 

1,800 square meters within the hotel, with holistic programs, individual approaches, and 

modern equipment that provide unity of spirit and body. The mission of Terme Sv. Martin and 

the LifeClass are distinguished in healthy life, sport and recreation, and local gastronomy, 

which is also read in the slogan "The World of healthy Pleasures." The Wellness Centre offers 

various wellness programs: Anti-stress face, head and neck massage, Lymphium drainage with 

aromatherapy, hot volcanic stone massage, rhythmic massage Rudolf Steiner, Tui Na Chinese 

massage with acupressure, vedaroma massage.  
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The special offer is a Thai massage, aroma massage with lemongrass oil, and Thai massage 

with coconut oil. Medical Wellness offers two programs: Iqcure Better Life and spine health 

programs in cooperation with Lumbalis Polyclinic. Iqcure is a medical tourism concept that 

combines rest, health, and wellness. In just 45 minutes, there is a complete examination of the 

body and determines the therapy. Packages are divided into multiple categories: male health, 

female health, anti-stress package, relax package, vitality package, Basic package, 

rehabilitation package. The world of saunas offered by Terme Sv. Martin includes a Finnish 

sauna, a steam sauna, a bio sauna with aroma and chromotherapy, a Roman sauna, and an ice 

cave. Additional offer includes: Kneipp foot bath with heated benches, treatment of cold well 

is intended for cooling of the body after using the sauna, resting area on ergonomic deck chairs 

with chromotherapy (color therapy) Refresh Corner-fruit, teas, and water. Terme St. Martin's 

pools are a place where the mind, body, and spirit will find a balance through the healing of 

thermominatal water. The Temple of Life Complex contains a modern complex with elements 

of the philosophy of Dr. Rudolf Steiner (mind, body, and spirit). There is also an Ion bar in the 

thermal mineral baths where you can enjoy the ionized water with fresh fruit and healthy 

desserts such as modern and healthy Međimurska gibanica. Within the resort, there is a place 

that combines the flavors of tradition with modern flavors of innovative culinary traditions, 

called Le Batat. The restaurant offers a batata-based meal. The menu is complemented by dishes 

prepared from the meat of local origin and the famous Međimurska fish perch. The restaurant 

collaborates with the family farms of the Međimurski region in the supply of groceries. Suppose 

tourists want to meet Međimurje as a tourist destination of the LifeClass Terme Sv. Martin 

organizes excursions so that tourists can experience and get to know the splendor of the 

Međimurski region. Today, Međimurje represents the top destination of Continental Croatia 

because of its rich cultural, historical, traditional heritage, religious and historic architecture, 

while the biggest significance of tourism is the natural beauties and protected area of the 

regional Park Mura-Drava. Excursions include a visit to the upper Međimurje and familiarity 

with Wine road, visit the Hungarian Hill, visit the Wine House Hažić and try out domestic 

products (apple juice, apple juice, and armadia, apple chips, homemade sandwiches with a drop 

of wine), visit the deer Farm, Mlinarska House and Mlini on the Mura. The resort's Pinklec gift 

shop offers information about Međimurje as a tourist destination and local, healthy, and local 

souvenirs and products. The specialty of Međimurje is Međimurje evening, which is held every 

Friday at the restaurant Mira where Međimurje culture, history, and traditions are presented to 

the guests. The Beauty center is located in the hotel Spa Golfer and offers a wide range of 

cosmetic treatments such as anti-aging face treatment, ultimate face lifting, wine anti-Age Peel 

body Mask, body mask, and massage wine therapy. During cosmetic treatments, The Comfort 

Zone has used cosmetics. Comfort Zone products contain natural ingredients, and cosmetics 

are packaged in packages obtained from recycled material. The Life Class Terme Sv. Martin is 

an excellent indicator of the combination of health, sustainability, gastronomic, and eco-

tourism. Thanks to them, the upper Međimurje has become a top tourist destination 

(https://www.spa-sport.hr/hr/). 

 

3.3. Other examples of aroma tourism service and products 

1) Aroma Gelato – 100% natural ice cream without additives, color, and gluten is located in 

Aroma Boutique in Poreč. The offer includes 36 flavors of ice cream, which stand out: the 

taste of caramel with a flower of salt, lemon flavor with basil, orange flavor with ginger, 

mascarpone with dates and nuts (http://www.journal.hr/Lifestyle/aroma-gelato-open-doors-

first-aroma-Boutiquea-in-Croatia/  ). 

2) Festival of wild plants in Kršan – 9. The festival's edition was in the sign of plants for the 

spring detoxification of the organism (bear onion, dandelion, wild Radič). The festival 

presents local natural products from medicinal herbs, aroma preparations, and aroma 
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Cosmetics (http://www.istra.hr/hr/regije-i-mjesta/mjesta-i-gradovi/ltz-krsan/dogadjanja/ 

festival-Self-medicate plants). 

3) Sapunoteka is a family business that deals with the production of natural aromatic cosmetics 

based on olive oil. The ingredients used in natural cosmetics production are bred in their 

garden and use natural homemade essential oils. The packages are ecological, and the 

products have not been tested on animals (https://sapunoteka.com/). 

4) Spring workshops of natural cosmetics in Varaždin – City market Varaždin and secondary 

vocational school Varaždin 10. In March 2018. They organized a workshop on natural 

cosmetics. Visitors could learn about the production of natural cosmetics, basic oils, 

essential oils, and try their hand at making natural cosmetics (Http://www.varazdinske-

vijesti.hr/magazin/veliki-interes-zaradionicu-natural-cosmetics-on-Varazdinska-Trznica-

14392/). 

5) The Festival of salt in Nin-visitors discover the benefits of salt, its use in the service of 

beauty and skincare, and proper application in the kitchen (http://www.solananin.hr/ 

hr/Beginner/). 

6) Aromaputation – Aroma Tours site offers travel introductions to tourist destinations such as 

visiting lavender fields in France, a visit to Tuscany (https://aroma-tours.com/). 

7) The Congress of Medicinal and aromatic plants of the countries of southeast Europe 

(AMAPSEC) – Congress brought together scientists from southeast Europe dealing with 

Ethnobotanics, phytochemical and cultivating medicinal, aromatic plants 

(http://www.hbod.hr/hr/10th CMAPSEEC) 

 

4. HEALTH TOURISM DESTINATION BRANDS IN CROATIA 

Health tourism in Croatia has a natural predisposition, long tradition, and excellent 

infrastructure. Croatia has confirmed the destination of health for centuries through education, 

expertise, and experience in addition to being natural and geographically destined. Natural 

predispositions such as pleasant climate, mild climates, and natural factors, as well as the 

proximity of European destinations, have turned Croatia's path in health tourism back to the 

19th century. Century. The Slogan of the Croatian Tourist Board in the field of health tourism 

is: "Do not fulfill your life for days, fill your days with life" (Croatian tourist Board -  

https://htz.hr/hr-HR). 

 

4.1. Istria – "Life on the Move." 

Istria is a mosaic made of the rich and varied offer in which everyone will create a "stay by 

their own" as a great combination of rest, active life, and relaxation. In the northwestern part of 

Istria's peninsula, Istarske Toplice, created at the source of the healing water of St. Stephen, 

whose sulphonic, optimally radioactive hot water filled with minerals springs in the Motovun 

forests. Istrian hotels have a developed wellness offer offering individual programs adapted to 

everyone's needs (Croatian tourist Board -  https://htz.hr/hr-HR). 

 

4.2. Kvarner – "Region of Health" 

Kvarner has long been strongly connected with health tourism, whose scientific certificates go 

far into the 19th century. Century. It was already quite clear: this region was destined as a 

destination of health. . The region is with a long tourist tradition. The longest has the city of 

Opatija, whose tourist history began in 1844. The first hotel was open in 1885. Moreover, in 

the same year at the first Congress of Balneologists, it was decided to become a climatic spa, 

1889. By the imperial apparition and officially became. Thalasotherapia Opatija has even half 

a century of experience working with Cardiologic, Rheumic, physiatric and dermatological 

patients and ranks among the top institutions for treatment and rehabilitation. Opatija has also 

developed a wellness offer appropriate to today's standards with numerous treatments that 
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prevent the disease, contribute to the health and good looks. . Near Opatija there is Lovran with 

a famous institution for the treatment of orthopedic diseases. Lovran is famous for its laurel, by 

which it was given a name. Laurel has a great function in aromatherapy because of its healing 

properties. The island of Krk, known as the Golden Island, is a developed and appreciated 

tourist destination connected to the mainland by a bridge today. Along with climatic and other 

benefits and a rich history that has provided the name of Croatian culture's cradle, Krk is also 

known for its healing mud in Klimno Cove. With its famous centers, Mali Losinj and Veli 

Losinj, the island of Losinj is called the island of Vitality and is known in Croatian and wider 

frameworks for the rounded concept of health offer of health institutions, hotel houses, local 

entrepreneurs, but also as rarely where all residents. After all, the Lošinj tourist concept won 

the UNWTO Award as the best European and third project in the World competition. The 

natural predisposition of Lošinj was added to the modern health service in which the health 

resort Veli Lošinj is the front. There are respiratory and asthma treatment programs, allergy 

treatment programs, and psoriasis and classical rehabilitation programs for diseases of the 

locomotive system and neurological diseases. The health tourism on the island also benefits 

from top quality hotel services, systematic environmental concerns, and staff expertise and 

innovation. The additional strength of this concept is given by the fact that, with professional 

health care professionals, the hotel is involved, wellness experts, but also local population that 

indigenous gastronomic offer and offer adapted to modern nutritionist trends, by making 

cosmetic preparations based on aromatic plants of this region complement the offer of this 

unique island of health and vitality, in the year 1906. A health commission is established, and 

Crikvenica has officially proclaimed a climatic health resort and sea bathing area. Every next 

year there is a new chapter in the development of health tourism on this Riviera, which, along 

with Crikvenica, is made up of Selce, Dramalj, and others, and all together give a new 

contribution to the successes in prevention and treatment of diseases of the airways, sports 

injuries and improving the fitness of athletes, preparations and disposal of divers, etc. Thus, in 

Thalastherapia Crikvenica, a special hospital for medical rehabilitation is treated and 

rehabilitated by patients with respiratory diseases and rheumatism. Polyclinic Terme Selce 

specializes in diagnostics, physical therapy and rehabilitation, sports medicine, and special 

programs of Healthy Living  (Croatian tourist Board  -  https://htz.hr/hr-HR). 

 

4.3. Zadar – "Gifts of nature." 

The city of Zadar, the center of the subregion, was proclaimed the best European destination. 

Every walk through the old town is a walk through history, which is spoken by every street and 

every square of the old town, whose symbol is the Church of St. Donata and the city square 

Forum.  Biograd na Moru, once the coronation city of Croatian kings, is a prominent specialized 

institution for Orthopaedistas with an 80-year tradition, known for its innovative interventions 

and physical therapy programs. After intensive activities, relaxation offers wellness centers of 

hotels in Zadar, Biograd na Moru, Starigrad Paklenica, Island of Pag, or Petrcane, all with the 

desire to be a destination tourist holiday, healthy life, and vitality. When it comes to the nature 

associated with health, the first association to this town is Nin, whose natural features have 

created a stratified story of health, inspiration, and new life energy. This is where the largest 

Croatian locality of medicinal mud is located, whose efficiency in history and even today is 

confirmed by numerous analyses, but also those most convincing testimonies – tens of 

thousands of people who have felt the effectiveness of this "open-air Clinic" in curing 

rheumatic, dermatologic and other diseases. For the regeneration of the organism, it is beneficial 

to walk the shallow, sandy Nin lagoon, allowing the body to "absorb" all the healing sea water's 

benefits of the specific composition and salinity. Nin was proclaimed a European destination 

of excellence, it is known as the oldest Croatian royal town, the cradle of the Croatian state, and 

in it is the smallest cathedral in the world and the Coronation Church of St. Nikola.  
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The memorable experience is also the hand picking of salt in NIN in the traditional way, as salt 

was produced in Roman times. In the sign of salt and the healing mud treatment, there is another 

detachment of the Zadar region – the island of Pag  (Croatian tourist Board  -  https://htz.hr/hr-

HR). 

 

4.4. Šibenik – "Ready for joy, stress-resistant" 

Šibenik is a subregion of active life, a man's coexistence with beautiful nature, and a rich offer 

of highly refined dental tourism. Local hotels have a rich wellness offer adapted to the needs 

and expectations of modern tourists and remedy the health problems of modern times. 

Primosten's small town is known for its beautiful beaches, olive groves, vineyards, and aromatic 

herbs (Croatian tourist Board -  https://htz.hr/hr-HR). 

 

4.5. Split – "scents, colors, and flavors that heal" 

The scent of lavender, the taste of olive oil, Adriatic fish, and freshly harvested vegetables as 

the basis of the Mediterranean diet, which the World Health Organization proclaimed the 

healthiest food, the stone towns of a special atmosphere and the relaxed way of life contribute 

to good mood and health. The islands, coastal, and inland have their own special story. Nearest 

Brač with beautiful tourist destinations and famous Bol beach Zlatni rat, mundane Hvar with 

UNESCO-protected old Town, which attracts history, beauty, and contents, then Vis, Lastovo 

– all have their own story and are full of contents throughout the year and full of healing colors, 

flavors, and scents. Not far from Split, there is a Makarska Riviera, which is a famous 

destination for tourists thanks to its beauty and tourist infrastructure. In Makarska, there is a 

center for rehabilitation and Physical medicine in which the natural healing factors of the sea 

and the coast, e.g., Clean air, seawater, algae, solar radiation, Mediterranean vegetation, used 

in the treatment of diseases of the spine, rheumatic diseases, neurological conditions and 

diseases, orthopedic diseases and deformations and in the rehabilitation of athletes. Health 

institutions and dental clinics provide superior health care. Many great hotels offer content 

tailored to modern tourists' needs in the wellness center, swimming pools, and superb market 

needs and lifestyle  (Croatian tourist Board  -  https://htz.hr/hr-HR). 

 

4.6. Dubrovnik – "The beauty and joy of life" 

Dubrovnik, the center of the most southern Dalmatian region and its most famous 

representative, is one of the world's most beautiful cities. This region is also rich in natural 

factors that help restore health or preserve it. Great hotels, winners of many prestigious quality 

awards, have excellent wellness with a rich offer of contemporary trends and individual needs 

and desires. Their world quality and content offers are based on the climate and health impacts 

of seawater and air, aromatic plants, and healthy Mediterranean food. The offer of health is 

known as the island of Korčula and the Peljesac Peninsula. The interior of the island is abundant 

with wild aromatic and healing herbs used in the treatment of various ailments. In the Bay of 

Kali, in the vicinity of Vela Luka, there are sources of medicinal mud and radioactive water 

with a winning combination in the treatment of chronic rheumatic, neurologic and 

gynecological problems  (Croatian tourist Board  -  https://htz.hr/hr-HR). 

 

4.7. City of Zagreb – "Healthy City, City of Health" 

The fact that the Zagreb Medical faculty was founded at the end of 1917 is about long tradition 

and expertise. In these hundreds of years, many medical professionals have been produced 

continuously to improve the profession and, as members of Croatian and international teams, 

expand the knowledge and methods of treatment and prevent diseases. Well-equipped Zagreb 

hospitals and polyclinics and top dental centers make Zagreb a real, rich, and complete 

destination of health  (Croatian tourist Board  -  https://htz.hr/hr-HR). 
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4.8. Lika-Karlovac "How Does silence sound?" 

There are many exciting and mysterious in Lika, a region whose clean air and water, long walks 

in the beautiful countryside, and the possibility of outdoor activities by themselves are already 

healthy. On the way from central Croatia to Lika, when entering it, there is the city of Karlovac. 

This historic city's hallmark is four rivers that give it special energy and its symbol, but also the 

recreational zone  (Croatian tourist Board  -  https://htz.hr/hr-HR). 

 

4.9. Central Croatia – "Romance and Life Joy" 

Central Croatia makes a wide ring around Zagreb's city and the largest concentration of spas 

and other health facilities in the continental part of the country. For many, it is the most romantic 

part of the Croatian mainland with beautiful Baroque castles and green hills, and numerous 

thermal springs where the rich offer of health tourism has been developed in ancient history. 

The thermal springs in Tuhelj, Stubilna Toplice, Krapinske Toplice, Donja Stubica, Sv. Martin 

na Muri, Varazdinske Toplice, Daruvar, Topusko, and Ivanić Grad is a respectable offer of spas, 

medical tourism, and wellness. It was founded on the foundations of precious natural factors by 

which the local quality's thermal spas, staff expertise, and tradition are placed in the European 

top. Newly renovated and modern, adapted to modern and environmentally conscious 

consumers' demands, the central Croatian thermal spas offer many facilities for restoring health 

and vitality. With the staff's expertise, the services appropriate to the needs of modern guests 

of this spa, just like the network of hospitals and polyclinics, have superior technology and 

places where the path to health connects with the pleasure of staying. Some of these area centers 

are Krapina, Čakovec, Koprivnica, and the Baroque city of Varaždin. Krapinske Toplice is 

based on old thermal water sources known from Roman times as Aquae Vivae – Water of life. 

The Tuhelj thermal spas are formed at the very source of thermal water and the healing peloid 

mud that heals and relaxes. This tourist-recreation center with numerous swimming pools and 

an attractive water park, large contents of a rich wellness center, and accommodation facilities 

has everything for rest and relaxation. It is also visited by athletes who come there because of 

sports preparations under professional supervision. In Donja Stubica, there are Terme Jezerčica. 

Located at the very source of natural healing thermal water, they also have a modern wellness 

center and an aqua park with indoor and outdoor pools and attractions. On the northeastern edge 

of Hrvatsko Zagorje, there are Varaždinske Toplice, the oldest thermal spa in Croatia, which in 

its center is guarded by one of the most important continental archaeological complexes, the 

excavation of the Roman thermal baths, which is full of four and centuries served its purpose  

(Croatian tourist Board  -  https://htz.hr/hr-HR). 

 

4.10. Slavonia – "For a new friendship richer" 

The fields of grain, the Drava River, and the Danube, which come to tourists, healthy food and 

thermal water, horse stud, and hundreds of kilometers of bicycle trails, are the key to this 

healthy life. Slavonia is a region rich in thermal springs, the most famous of which are the 

Bizovačke Toplice, whose healing and Recreative offer is based on the rich source of thermal 

mineral water, which is unique in the world, and experts characterize it as the hottest iodic 

water-based, slicers in Europe. The treatment is carried out here by hydrotherapy in pools with 

thermominous water, hydroimnastics, underwater massages, galvanic baths, Kinesiiterapia, 

electrotherapy, and Thermoprocedures. Lipika thermal water has been in the health service for 

centuries. First of all, it should thank its constant temperature at the source, which is 60 °c, and 

the extraordinary balneological characteristics suitable for the treatment of many diseases and 

rehabilitation  (Croatian tourist Board  -  https://htz.hr/hr-HR). 
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5. RESEARCH RESULTS 

The research aimed to find out how many respondents are familiar with natural cosmetics, they 

use natural cosmetics during their travels, have they tried some of the products of natural 

cosmetics, whether they are interested in aroma workshops of natural cosmetics and whether 

natural cosmetics can replace commercial cosmetics in the future. The survey was conducted 

via an online survey on websites and Facebook groups from 1st  June to 1st August 2018. The 

survey included 263 respondents to different age groups. The following results were obtained 

from the research conducted: 

• Of the 263 respondents, 71% of subjects were female, and 29% of respondents were male 

• 41% of respondents who participated in the study were between 18 and 30 years old, 33% 

were between 31 and 40 years old, 12% were between 41 and 55 years old, 10% were under 

18 years of age, while 4% were older than 55 years. 

• 35% of respondents have completed high school, 34% have completed higher education, 

and 30% have completed higher school, while 1% have completed primary school. 

• 51% of respondents are in a relationship, 31% of respondents were married, 15% of 

respondents were free, while fewer subjects were separated or widowed. 

• 52% of respondents used natural cosmetics while traveling, while 48% did not use it.  

 

Chart 1: The awareness and use of natural cosmetics 

Source: authors’ own processing 

 

Chart 1 shows that 68% of respondents tried natural cosmetics, while 32% did not try it at all. 

 

 

 

 

 

 

 

 

Chart following on the next page 

 

 

 

 

 

68%

32%

Have you ever tried natural cosmetics?

Yes No
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Chart 2: Types of  natural cosmetics 

Author: author's own processing 

 

The following data is identified in the chart 2; the majority of respondents, 43%,  have tried 

natural soap, 22% tried herbal healing cream, 19% of respondents tried natural lip balm, 11% 

of them tried natural cream, while only a small number of respondents tried scented bath tiles 

and scented bath bombs/salts. 

 

Chart 3: Motivation to use natural cosmetics 

Author: author's own processing 

 

From Chart 3, the following data are visible: 

• 53% of the respondents find the motivation to use natural cosmetics in the product price, 

34% of respondents would be motivated by the product quality, 9% by the affordable and 

ecological packaging, and 4% of the respondents would be motivated by the design of the 

product. 

43%

11%

22%

3%
2%

19%

Natural soap Natural cream Herbal healing cream

Scented bath bombs Scented bath salts Natural lip balm

34%

4%53%

9%
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Chart 4: Interest in the workshops of making natural cosmetics 

Author: author's own processing 

 

The majority, 69% of respondents, are interested in natural cosmetics production workshops, 

while 31% are not interested. 

 

Chart 5: The future of sustainable tourism 

Author: authors’ own processing 

 

Most of the respondents, 79%, believe that sustainable tourism is the future and 21% of 

respondents consider it the opposite. Other significant research results are as follows: 

• 60% of respondents are not familiar with the Croatian producers of natural cosmetics, while 

40% are familiar. 

• 51% of respondents believe that natural cosmetics will not be a basic necessity in the future, 

while 49% consider them to be the opposite. 

• 64% of respondents during their stay in the hotel/hostel did not meet natural cosmetics, 

while 36% of respondents met. 

• 70% of respondents who visited the wellness centers did not come across natural cosmetics, 

while 30% did.  

• 82% of respondents did not meet natural cosmetics during their visits to beauty salons, while 

18% of respondents did. 

 

69%
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Interest in the workshop in making natural 
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Yes No
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6. DISCUSSION 

Respondents believe that natural cosmetics will not replace the commercial, and many, 

according to natural cosmetics, have certain prejudices. A small number of respondents believe 

that natural cosmetics will find their way into the market. Some of the respondents tried certain 

natural preparations, emphasizing that their commercial cosmetics are more acceptable for the 

price. The most tried natural product is a natural soap, followed by natural cream and cream 

from medicinal herbs and natural lip balm. These products are the most promoted in natural 

cosmetics, and these results are not surprising. Subjects are familiar with natural cosmetics 

manufacturers, but they have according to natural products certain prejudices. Those who do 

not use natural cosmetics have pleaded not to use it mainly because of the high price and 

ignorance of natural cosmetics. Respondents who use natural cosmetics agree that it is naturally 

healthier, believing that commercial cosmetics are more harmful because it contains parabens 

and heavy chemicals, they like to look natural and watch what they put on the skin. Natural 

cosmetics would be the subjects who have a positive opinion about it recommended to their 

friends and family. Only a small number of respondents who visited the hotel, wellness center, 

and beauty salon met with natural cosmetics. Respondents are interested in aroma workshops 

and believe that sustainable tourism is the future. The population should be more informed 

about natural cosmetics, through workshops of natural preparations and familiarity with the 

basic concepts to resolve prejudices on natural cosmetics. There is a need for greater promotion 

of natural products on the market with various campaigns, fairs, and exhibitions where natural 

cosmetics can be exhibited, and anyone could try different testers and get certain information. 

Wellness centers, hotels, and beauty salons in your offer should include more natural 

preparations. Natural cosmetics are slowly making their way into the market, but it is still not 

sufficiently promoted and included in the Republic of Croatia's health tourism. 

 

7. CONCLUSION 

Despite the growing popularity of health tourism, healthy lifestyle, healthy diet, natural 

cosmetics still does not find enough space in the tourist market. Health tourism is promoted 

through various segments and other forms of tourism, emphasizing gastronomic tourism and 

sustainable tourism. Perfect for its specific tourism forms focusing on health tourism is certainly 

the Life Class Terme St. Martin. Croatia attaches importance to health tourism through the 

promotion of certain regions and the well-being of each region. Besides health tourism, sports 

tourism, sustainable tourism, gastronomic tourism, and eco-tourism are promoted. 

Aromatherapy and Aromacosmetics are represented in some regions, but the market still does 

not find enough places. It is anticipated that it will be represented as a new tourist offer of the 

Republic of Croatia because Croatia is abundant with natural healing factors shortly. It takes 

more education, information, and promotion of the population about natural cosmetics and 

aromatherapy. The population should be more familiar with the basic concepts of base oils and 

essential oils in natural cosmetics, natural products, and its effects on the human body and 

present positive psychological effects. More attention should also be paid to the festival of 

natural medicinal herbs and workshops for making natural cosmetics. We can spot aromatic in 

several different areas: from natural preparations, health food, Festival of medicinal plants to 

festivals of certain aromas applied in the production of natural cosmetics. Health tourism in the 

future can certainly be a positive example of development, education, and the setting of new 

trends concerning the users of services appearing in health tourism. Thanks to the increasing 

demand for health tourism, all three categories of health tourism are being developed. In the 

future, attention should be paid to each of them, especially the wellness that has excellent effects 

on tourism and can be a driver of new trends. 
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