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J A S N A  H O R V AT  ■  T H E  C E N T R A L  R O L E  O F 
L I T E R A R Y  T E X T S  I N  T H E  C O N C E N T R I C  C I R C L E S 
O F  T H E  C R E A T I V E  I N D U S T R Y

Technologies have always influenced literary expression, but it is only now 
that literature is trying to understand itself within an emerging indus-
try. This new industry refers to the creative industry that emerged at 

the beginning of the new millennium, whose activities are still being defined in 
legal, theoretical and cultural terms. Without extending the discussion about the 
phenomenon of the creative industry any further, it should be underlined that, 
in all the existing models of the creative industry, publishing is listed as one of its 
sectors. The fact that publishing is an activity in which literary texts are produced 
through the collaboration of writers, editors, linguists, and graphic designers is 
the reason why it is important to examine the role of literary texts in the creative 
industry. Literary texts are given a central role in expressions of authorship in the 
other media and are the starting point for cultural and creative projects.

In this, the author starts from Throsby’s concentric circles model (2008), and the 
thesis that core cultural expression rest on the literary text, as well as on music, and 
the performing and visual arts. The author uses the example of the novel Vilijun 
(2016) to demonstrate the transfusion of a literary text to the remaining eleven 
sectors of the creative industry, and the execution of a project of a global scale. The 
project, which started with a literary text, implies the “circulation” of the literary 
text as a source of authorial impetus for other forms of cultural and creative expres-
sions in all the sectors of the creative industry, and is the basis for the achievement 
of the goals, missions and visions of project activities. From the perspective of style, 
in the new era literary texts are given new forms of literary storytelling and imple-
ment a communication strategy that converges print with digital media.

Introduction

The influence of technology on literary expression is realized systematically: 
from the first inscriptions on clay tablets through Gutenberg’s invention of the 
printing press to the establishment of digital technologies and their use in the 
formation, storage and sharing of literary texts. “The area in which literature is 
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quoted and the way in which it is done are often very convincing testimonies of 
a particular culture and its values.” (Dubravka Oraić Tolić 2019: p. 83)

That literature is part of the newly established creative economy is also con-
firmed by publishing as an activity of designing, reproducing, and distribut-
ing books within which literary texts also find their place. The emergence of 
the creative industry and its institutionalization in the countries with developed 
economies results in the listing of publishing as one of the sectors of the creative 
industry. 1 The current state of the creative industry in the Republic of Croatia 
was researched in 2015 in the publication Mapping of the creative and cultural 
industries in the Republic of Croatia (Rašić Bakarić, Ivana; Bačić, Katarina; Božić, 
Ljiljana), and publishing is listed as one of the twelve sectors.

Scheme 1: Creative industry sectors in the Republic of Croatia

1 One possible definition states that “the creative industry implies copyrighted production covered by 
the projects generating (non-)material products and services intended for market exchange” (Horvat, 
Mijoč and Zrnić, 2018: pp. 14-15). Source: Andizet – Institut za znanstvena i umjetnička istraživanja u 
kreativnoj industriji [The Institute for Science and Art Research in the Creative Industry] (https://www.
youtube.com/watch?v=4xk3iKBq-Aw, retrieved 15 July 2019)
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Source: Horvat, Mijoč and Zrnić, 2018: p. 15, according to Mapiranje krea-
tivnih industrija [Mapping of the creative industries] (hkkkk.eu/dokumenti/ma-
piranje.pdf, retrieved 15 July 2019)

Scheme 1 outlines the proposal for the creative industry sectors (architec-
ture, audio-visual arts, heritage, design, music, performing arts, books/publish-
ing, media, advertising and marketing communications, applied arts, computer 
games/new media, visual arts), whereas the heritage sector (archives, libraries and 
museums) stands out for its organizational and managerial diversity compared to 
other sectors.

All sectors of the creative industry create three types of products/services (cul-
tural, creative, and cultural-creative) depending on the share of cultural content 
embedded in the product or service and depending on the type of activity the 
sectors are determined by.

Literary texts and the concentric circles of the creative industry

Circularity in the creative industry is a term taken from environmental man-
agement with the intention to multi-use one raw material, i.e. to circulate it 
through as many different activities. 

Circularity in the creative industry implies the circulation of an authorial idea 
through the creative industry sectors, i.e. the concentric circles of Throsby’s con-
centric circles model (Throsby 2008: p. 150).

Scheme 2: The concentric circles model of the creative industry
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In the centre of the Concentric circles model of the creative industry are the 
activities of the core cultural expression (literature, music, performing arts and 
visual arts) as those that produce the achievements of greatest artistic value. Mov-
ing the activities away from the centre of the model (away from the core cultural 
expression) results in reducing the share of cultural content, i.e. increasing the 
share of commercial content in cultural and creative products created by those 
activities. 

Throsby’s circular model can therefore be taken as a starting point for the fol-
lowing assumptions:

–  core cultural expression: 
o rests on the literary text (as well as on music, and the performing and 

visual arts)
o is the conceptual starting point for other creative industry sectors 
o by “circulating” in other creative industry sectors, realises “concentric”, 

i.e. “complete” products (like subjects/ideas, but realised through differ-
ent techniques and means of expression) 

These assumptions do not exhaust the space for the research of circularity in 
the creative industry but rather only outline the direction of its analysis. Further 
text shows the ways in which the creative industry, in its circularity and original 
concept, was questioned within the Vilijun project carried out by the Andizet 
Institute.

The Vilijun Project

The Vilijun Project is a result of a several-year activity of the Andizet Institute 
aimed at questioning theoretical knowledge from the creative industry field. The 
starting point of the Andizet Institute is: “culture is a capital resource that the 
local community uses and thus multiplies by creating its own branding based on 
cultural identity.” (www.andizet.hr, retrieved 15 July 2019) The project method-
ology is based on the definition of the creative industry (Horvat, Mijoč, Zrnić 
2018) and an overview of 12 sectors of the creative industry (Scheme 1) in which 
publishing is one of the twelve sectors, and text, music, visual and performing 
arts are considered to be the starting point of creative production (Scheme 2). 

The Vilijun Project is based on the literary text Vilijun published in 2016 by 
Naklada Ljevak as a product from the publishing sector, one of the 12 sectors of 
the creative industry. Through the work of the Andizet Institute this project has 
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been analysed and promoted many times,2 while its task is to achieve the set goal 
(to brand the Republic of Croatia and connect it with the People’s Republic of 
China), mission (to promote Croatian-Chinese cultural and economic coop-
eration on the Silk Road) and vision (to contribute to cultural and economic 
understanding and connection).

The novel Vilijun was presented in China on two occasions (at the Beijing 
International Book Fair 2016 and the EU-China International Literary Festival 
held in 2017 in Beijing and Chengdu), in Subotica (2017), in Vienna (2017), in 
the United States of America (Atlanta, 2019) and several times in the Republic 
of Croatia.

Circular results of the Vilijun Project 

The results of the Vilijun project are creative products created using a literary 
text innovated by embedding digital content via QR codes. As the goal of the 
Vilijun Project was the international promotion of cultural and economic coop-
eration between the Republic of Croatia and the People’s Republic of China and 
other countries located in the area of the ancient Silk Road, this chapter presents 
the results of the project. The current results of the Vilijun Project are listed in 
Table 1.

Table 1: Diversified products of the Vilijun Project

Creative indus-
try sector Project results / Product QR code

Architecture Buildings, roads, and other architectural monu-
ments along the Silk Road

(Historical heritage 
along the Silk Road)

Publishing
The novel Vilijun
Author Jasna Horvat, Naklada Ljevak (Zagreb, 
2016)

Design

Interior space design
(Kreativna riznica 2016 [Creative Treasury 
2016], Faculty of Economics in Osijek)
Production: the Andizet Institute

2 “In its sections, the novel Vilijun awakens the stations along the Silk Road and becomes a cultural 
identity card of Croatia and many other countries along the Silk Road. Through identification with 
Marco Polo, the first global traveller and ancient explorer, the reader is invited to use this toy book 
interactively and read it in many different ways and directions.” (Horvat, Mijoč and Zrnić 2018: p. 38) 



211

MOST  The Bridge 1-2  2020 

Music

Musical interpretation of the poem “Milijun” 
by Matija Dedić
(Šibenik, 2015) 
International congress Marko Polo i njegov utje-
caj na Put svile nekad i danas [Marco Polo and 
his influence on the Silk Road then and today], 
organized by the International Association The 
Roads of Marco Polo

Musical interpretation of the poem “Vila obla-
kinja” by Tamara Šarlija
(Kreativna riznica 2016 [Creative Treasury 
2016], Faculty of Economics in Osijek)
Production: the Andizet Institute

Performing arts

The Vilijun 
Happening is the 
winner of FUL 
KULTURNO 
2018 [Fully 
Culturally 2018] 
Award given 
by Superbran-
ds Croatia for 
best branded 
low-budget pro-
ject in culture

The Vilijun Happening 
(Osijek, Osijek Summer of Culture 2017)
Directed by: Robert Raponja  
Assistant Director: Ana Zrnić  
Visual identity: Jasmina Pacek 
Music: Tamara Šarlija
Choreographer: Maja Huber  
Projection of visuals: Dino Spaić and Ana Zrnić 
Sound directed by: Nikola Martić and Mario 
Miloloža 
Produced by: Jasmina Mesarić

Film
The film Vilijun
(Osijek, 2017)
Production: the Andizet Institute

Heritage (arc-
hives, libraries, 
museums)

Topotheque Vilijun,3 digital archives
Production: the Andizet Institute

3 Digital Archives of the European Union (http://vilijun.topotheque.eu, retrieved 18 July 2019)
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Photography On the cover of the novel Vilijun there is a pho-
tograph by Jeff Fuchs, a photographer awarded 
for his photographs taken on the Silk Road

Electronic 
media

Newspaper articles and TV and radio 
appearances4

available on the 
Internet

Advertising and 
marketing com-
munications

Advertising Award Ful kulturno [Fully Cultu-
rally] (2018)
Award given by Superbrands

EU – China International Literary Festival
Beijing (23 November 2017)
Chengdu (26 November 2017)

Facebook page

At Osijek Summer of Culture in 2017 the Andizet Institute premiered the Vili-
jun Happening, and one year later the Vilijun Happening won the Ful kulturno 
[Fully Culturally] Award given by Superbrands for best branded low-budget project 
in culture. This confirmed the successful branding of the Vilijun Project as a crea-
tive link between the Republic of Croatia and the People’s Republic of China.

As the analysis of the achieved cultural and creative products in the circular 
project Vilijun has shown, by strategic production management it is possible to 
produce diversified products from the domain of the creative industry that derive 
from the same literary text. 

4 The overview is available on the website www.Vilion.eu which is owned by the Andizet Institute.
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Discussion

Circularity in the creative industry is an upgrade of the creative industry phe-
nomenon, and it rests on the cooperation between the creative industry sectors. 
Starting from the assumption that the creative industry model is shaped as con-
centric circles (Throsby 2008) in the centre of which are core cultural expres-
sions (literary text, music, audio and visual arts), the potential of the literary 
text as the basis for the production of diversified cultural and creative products 
is questioned. The circularity of the creative project is achieved through strategic 
definition of goal, vision, and mission of the “circular project” and the involve-
ment of all (or as many as possible) the creative industry sectors. Circular creative 
products/services are of enhanced communicativeness, attractive for export and 
suitable for branding, while their artistic fabric is stronger the closer the products 
are to the core cultural expression. Given that a literary text is a representative of 
the core cultural expression, its future is closely linked to the diversified products 
that will emerge from the inspiration by a literary text. Likewise, by integrat-
ing digital content via QR codes into the print medium of published literary 
text, the convergence of digital with traditional, print media is achieved. By this 
convergence, the literary text realizes new stylistic possibilities, but equally, in all 
forms of storytelling, the literary text is a starting point to which the meaning, 
intentions and aspirations are not exhausted by the author, but on the contrary, 
expanded and upgraded.

Translated by: Renata Mikloška Čapo 
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