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ABSTRACT 

Modern tourism trends form the way people vacation and travel and impose the necessity of 

researching, planning, forming, and managing the tourism product of a certain area. Križnica 

as a protected area of nature can offer a high-quality tourist product adapted to the niche 

segments of tourism consumers, especially to the segment of eco-tourists and adventure 

tourists. Therefore, the goal of this paper is to determine the characteristics of the tourist 

product of the Križnica area as one the crucial elements of the marketing mix which has to, 

without doubt, be properly managed in order to preserve the natural resource base of an area 

on one hand, and on the other hand in order to achieve an appropriate position in the 

competitive tourism market. The methods of documentation analysis and interviews were used 

for collecting the primary data. The contribution of the paper will be shown in defining the 

characteristic elements of Križnica’s tourism product, as well as in suggesting how to improve 

not only that tourist product but also the overall tourist offer of the area of Križnica.    
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1. INTRODUCTION 

The universal global trends have a significant impact on the development of tourism, and they 

are manifested through a more intensive application of technological achievements in the travel 

industry, greater availability of potential destinations and harsher market competence as well 

as through changes in potential tourists’ behaviours, through the growth of demand of new 

tourist products and/or experiences and new picturesque destinations. The contemporary tourist 

feels the need to be included in all the spheres of his vacation – from organizing the vacation 

itself, to the accommodation as well as additional activities. However, the tourists also feel the 

need to learn, experience and remember. Taking that into consideration, new tourism products 

should not be based solely on tourist attractions or resources, but they need to encompass an 

additional value for the consumer with the emphasis on authenticity, originality and a unique 

experience. The stakeholders of the tourist offer have to be prepared and open for innovations 

in accordance with the trends, as well as the needs, wishes and motives of the target consumer. 

In accordance with the mentioned claims, the goal of this paper is to comment on the 

opportunities for the development of new tourism products as well as on the promotion of the 

existing ones on the example of Križnica as a protected nature area, taking into consideration 

the tourist attraction base of the mentioned area as well as the trends present in the tourist 

market.  

 

2. DEVELOPMENT OF THE TOURIST PRODUCT OF KRIŽNICA  

Križnica is a protected landscape located in the area of Pitomača Municipality with a settlement 

of the same name. It is bounded by the Croatian-Hungarian border as well as by the Drava 

River. In this area, the Drava makes meanders in large curves in a small area which cannot be 

seen anywhere from Austria to the estuary of the Drava into the Danube.  
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This is one of the most developed meanders of the Drava River, easily recognizable by its 

flower shape which stands as a symbol of this part of the river flow. Križnica is characterized 

by a diversity and abundance of sandbank birds (common tern, little ringed plover), birds of 

steep river banks (common kingfisher, sand martin), swamp birds (mallards, mute swans, black 

storks) and other species (http://virovitica-nature.hr/zasticene-vrijednosti/kriznica/). In 

addition, Križnica also forms a part of the Regional park Mura – Drava as well as a part of the 

Transboundary Biosphere Reserve of Mura – Drava – Danube established by the UNESCO in 

2012, which adds an additional tourist value to the mentioned area.  

 

2.1. Research methodology  

The goal of this research is to determine the fundamental tourist resources of Križnica, to 

determine the current level of supply and demand as well as to determine the stimulating and 

limiting factors for the development of tourism of this area in order to propose the suggestions 

for the development of the current tourist supply based on the conducted analyses. In addition 

to the analysis of the secondary data and in order to achieve the goals set in this paper, it was 

necessary to conduct a research with the goal of collecting the primary data. The primary data 

used in this paper form an integral part of the author’s primary research which was a part of the 

final thesis named “Tourism Product of Križnica: Marketing Approach1. The primary data was 

collected through an interview with the manager of the tourist board of Pitomača Municipality. 

The interview was conducted on 25/04/2018. The topics of the interview were: tourist 

demographics, duration of tourist stays, vacation motives (events, natural beauties or others), 

most significant tourist resources but also the potential resources of that area.   

 

2.2. Key features of the tourism product of Križnica  

In order to systematize the data and to enable the optimal use of the data for the purpose of 

planning the development of tourism in the area of Križnica, the authors have used Kušen’s 

(2002) methodology of classification of tourist resources and attractions for developing the 

attraction base. In order to determine the crucial tourist resources which will serve as a basis 

for commenting on the development of the tourism product of Križnica, the authors have 

undertaken an analysis of fundamental, direct and indirect tourist resources. The data was 

collected by means of record analysis of the records available on internet pages of Pitomača 

Municipality and the Tourist Board of Pitomača, as well as by means of analysis of development 

documents such as “Plan for tourism development of Pitomača Municipality until 2020.” Table 

1. shows the fundamental tourist resources of Križnica along with the belonging motives and 

levels of significance of the resource/attraction. The mentioned tourist resources/attractions 

form the main destinations resources and serve as the starting point for planning the future 

development of the tourism of the mentioned area.  

 

 

 

 

 

 

Table following on the next page 

 

 

 

 

 
 

1 The final thesis was written under the mentorship of Irena Bosnić, PhD, senior lecturer and defended on 27/09/2018 
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Table 1: Fundamental tourist resources of Križnica 

 

RESOURCE/ATTRACTION 

 

MOTIVES 

IMPORTANCE 

M N R L 

The river Drava and Drava's meanders  Fishing, bathing, relaxation, 

rowing, nature watching, 

education 

  +  

Križnica bridge  Nature watching, hiking, 

adrenaline, adventure  

   + 

Ferryboat Ferrying, transport     + 

Forests  Hiking, nature watching, 

hunting, education, relaxation  

   + 

Sandy beaches  Relaxation, bathing, 

sunbathing  

   + 

Protected bird species  Birdwatching, education, photo 

safari  

 +   

Gastronomy  Fish specialties     + 

Jelkuš Nature watching, education    + 

Širinski island   Bird watching, education, 

relaxation  

   + 

Old Drava, Graba and Crni jarak Fishing, nature watching    +  

Made by authors according to Bakan, Bosnić, 2014 and 

https://www.arhiva.pitomaca.hr/images/2016/Dodaci/Strategija_razvoja_Opcine_Pitomaca_

2015-2020.pdf 

 

The most significant resource of Križnica area is the Drava River and its coast with sandy 

beaches and natural habitats of numerous protected bird species. A distinctive gastronomic offer 

was developed based on the richness of the area's fish reserves, which complements the current 

tourist offer of the area based on the natural beauties of the Drava. Beside the fundamental 

tourist resources, it is important to understand the attraction motives that play a key role in the 

implementation of tourist market segmentation, i.e. the segmentation of tourist demand. 

Relaxation, nature watching, bird watching, photo safari, education, bathing, rowing and tasting 

of fish specialties are highlighted as main attraction motives for visiting Križnica. The analysis 

of fundamental tourist resources has also encompassed the analysis of the importance of the 

resource/attraction on an international, national, regional and local scale. Most fundamental 

resources are currently of local importance. Protected bird species are an exception for which 

it can be said to be important on the national scale as well, along with a growing interest of 

foreign tourists for the activity of bird watching in the area of Križnica. The remainder of tourist 

resources shown in Table 2 are of key importance for the differentiation of the tourist 

destination and they contribute to the creation of a special experience for the tourist. In addition 

to the natural beauties themselves, the gastronomic offer, tourist infrastructure and 

particularities of the area form the basis for the creation of attractive tourist factors.  

 

 

 

 

 

 

Table following on the next page 
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Table 2: Other direct tourism resources 

OTHER DIRECT TOURISM 

RESOURCES 

DESCRIPTION 

Restaurant “Dravska Iža” 

(family farm “Ruža”) 

Offers traditional cuisine and accommodation for 28 

people, as well as a swimming pool  

„Ribička klet“ ranch Rengel Gastronomic and wine offer, traditional setup, swimming 

pool  

Weekend houses and country 

estates in Križnica  

80% of facilities are of excursion-country characteristics, 

which creates significant opportunities for the creation of 

accommodation capacities in the future  

Tourist Board of Pitomača 

Municipality  

In charge of Križnica region and the area’s tourist offer  

Brown signalization  Signalization of important regions in the area  

Picnic area on the coast by the 

ferry  

Picnic and gastronomy in nature, volleyball court  

Information desk of the Tourist 

Board of Pitomača Municipality  

The information desk in the centre of Pitomača offers 

relevant information on the municipality’s tourist offer  

Canoeing trail  Canoeing trail between Brodić and Križnica. It enrichens 

the tourist offer and supplements the story of adventure 

activities which are sought to be enhanced in that area.  

Educational trails in Križnica 

along the river Drava  

Educational trail “LIFE Old Drava” which includes an 

interpretation of flora and fauna of the area 

Tourist infrastructure  College for Management in Tourism and Informatics in 

Virovitica and vocational schools in the area  

Wine offer  Bilogora slopes abounding in wines of recognizable 

quality located near Križnica and are significant for the 

tourism of the overall area which is based on the 

hedonistic way of life  

Paintball polygon  Special experience with addition of adrenaline and 

adventure  

Made by authors according to Bakan, Bosnić, 2014 and 

https://www.arhiva.pitomaca.hr/images/2016/Dodaci/Strategija_razvoja_Opcine_Pitomaca_

2015-2020.pdf 

 

The analysis of the remainder of special tourist resources has shown that the existing hospitality 

venues, weekend houses, country estates, picnic areas and educational trails are of a special 

significance and contribution to the experience of the tourist offer of the area. Moreover, the 

tourist infrastructure that stands as the key factor for connecting the natural beauties, additional 

contents and the gastronomic offer into integral products offered to tourists also presents an 

indispensable part of the analysis of tourist resources. Indirect tourist resources related to 

environmental protection, geographical and traffic position, utility infrastructure, climate and 

political stability and safety, which are listed and described in the table, are also highlighted in 

support of the whole system. 

 

 

 

 

Table following on the next page 
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Table 3: Indirect tourist resources 

INDIRECT TOURIST RESOURCES DESCRIPTION 

Protected environment Križnica is a part of the regional park Mura 

– Drava and the Transboundary Biosphere 

Reserve of Mura – Drava – Danube  

Geographical and traffic position  It is located 5 km away from Podravina main 

road, on the border with the Republic of 

Hungary  

Utility infrastructure  There is plumbing and electrical 

infrastructure  

Political stability and safety  Croatia guarantees a high level of safety as a 

member of the European Union and NATO 

Climate  The climate is suitable for year-round 

tourism  

Made by authors according to Bakan, Bosnić, 2014 and 

https://www.arhiva.pitomaca.hr/images/2016/Dodaci/Strategija_razvoja_Opcine_Pitomaca_

2015-2020.pdf 

 

The current tourist offer of Križnica is more of an excursion character and is based on natural 

beauties, outdoor activities (biking, boat riding, kayaking, walks in the nature and alike), on 

gastronomic offer and events such as the Canoeing Adventure Race, the European Amazon 

Day, the “Dani Pečenjakov” event and the bike tour “Bajsom i žlicom”. Tourists generally come 

to Križnica for one-day trips or for a two-day vacation during the weekend. Local guests – 

mostly bikers, families with children, pensioners and hunting and fishing groups make up the 

majority of stays. The season is most pronounced in spring and summer. Taking into 

consideration the mentioned facts, as well as the analysis of the attraction base and the analysis 

of the key features of the existing tourist supply and demand, it can be concluded that 

ecotourism and adventure tourism (especially cyclo-tourism, kayaking and canoeing), along 

with an educational component, stand as optimal forms of tourism in the mentioned area 

(Halužan Bistrović, 2018, p.34). Therefore, this paper offers a proposition for the development 

of the ecotourism product of Križnica and the product of adventure tourism. The starting point 

for the proposal for the future product development comes from the analysis of the attraction 

base, the analysis of the current state of the tourism product and the analysis of current trends 

in the tourism market. 

 

2.3. Proposal for the future development of the tourism product of Križnica  

The expectations of tourists and potential visitors of tourist destinations are growing. Nowadays 

tourism is not only relaxation, but it also mostly incorporates an educational component, the 

integration of the tourist with the local inhabitants as well as the additional content offer and 

unique experiences within the destination. Diversity, contrast, abundance of content and 

innovative products based on authenticity and quality prevail when it comes to contemporary 

tourist’s needs. According to the concept of total products, the tourism product can be defined 

as “set of tangible, i.e. intangible attributes (material and immaterial) which meet a certain 

consumer’s need.” (McCarthy, 1971; referenced by Ružić, 2007, p. 150). A tourism product is 

all that can be offered in the market with the purpose of attracting attention, stimulating 

purchase, use or consumption, which can meet the desires and needs, and which includes 

physical objects, services, persons, places of organization and ideas (Kotler, 2006, p. 539). In 

order to develop a suitable tourism product which will entirely meet the needs of the tourist 

demand, the particularities of the targeted market segment have to be taken into consideration 

– the trends that influence the segment’s behaviours as well as the individual preferences of the 
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tourist. According to Kotler et.al. (2014, p.526; 2006, p. 540), there are five levels to consider 

when planning the tourism product (basic benefit, basic product, expected product, extended 

product, potential product), with each level adding value to the consumer and collectively 

representing a hierarchy of values for the consumer. It is crucial to plan each product level 

appropriately in order to create a whole that will offer tourists a quality tourism product and a 

unique experience. The stakeholders of the tourist offer strive to create a set of benefits in each 

level of tourism product that they believe will be most suitable for the targeted group of 

consumers. The competition is mainly conducted at the levels of expected and expanded 

product, where the stakeholders strive to create a unique product that will differentiate it from 

the competition by means of various additional contents. Consequently, the following chapter 

of the paper discusses possible levels of the tourism product of ecotourism and adventure 

tourism for which there is justified potential in the area of Križnica, which arises primarily from 

the attraction base of the area. 

 

2.3.1. Ecotourism product of Križnica  

“Parallel with the acceptance of the concept of sustainable tourism and responsible tourism, the 

term “eco-tourism” has emerged in tourism, which implies trips to natural areas while 

protecting the nature and taking care of the well-being of the local population, but also includes 

tourists staying in areas with a certain degree of protection. (e.g. national parks, nature parks, 

nature reserves, etc.)” (Vukonić, Čavlek, 2001, p. 84). The competitive advantages for the 

development of ecotourism in the area of Križnica stem from the particularities of natural and 

anthropogenic tourism resources. Križnica is a protected landscape and part of the Regional 

Park Mura – Drava, the ecological network NATURA 200 as well as the Transboundary 

Biosphere Reserve of Mura – Drava – Danube. It is particularly distinguished by the richness 

of the ornithofauna, the meanders of the Drava River (specific throughout the river to the 

estuary in the Danube), the preserved environment, but also the preserved rural environment 

and the traditional culture. When it comes to ecotourism and ecotourism offer in the Križnica 

area, it is important to mention the results of two LIFE projects implemented by the Public 

Institution for the Management of Protected Parts of Nature and the Ecological Network of 

Virovitica-Podravina County, whose main objective was to improve the ecosystem of the Drava 

River. The implemented projects have also indirectly contributed to the increase of the 

recreational value of the area, especially with the new educational trails in the Križnica area 

which can be reused for the purpose of developing a unique tourism product. An additional 

tourist value will be insured by the construction of the Križnica Visitor Center - Interpretation 

Center of the Biosphere Reserve of Mura – Drava – Danube, which will contain multimedia 

content aimed at interpreting the natural heritage in an educational and modern way. In addition 

to the construction of the center, there are plans of establishing new educational cycling paths, 

of equipping a research station and creating additional tourist facilities. In this context, and for 

the purpose of the further development of ecotourism in the area of Križnica, a product of 

ecotourism content is proposed, with an emphasis on learning about nature protection and 

natural habitats. Ecotourism contents would thus be supplemented with educational 

components through various workshops combined with the content of enjoying the intact 

protected nature. Consequently, we can define five levels of the ecotourism product of the 

Križnica area (Halužan Bistrović, 2018, p.37-38): 

1. The basic advantage includes the experience of a holiday-educational character in a 

protected area of nature. 
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2. The basic product consists of an accommodation in a unique diffusion2 hotel based on a full 

board stay and the stay in a preserved environment, programs of various workshops, 

opportunities for sightseeing tours. 

3. The expected product consists of comfortable rooms, quality gastronomic offer, quality 

service and pleasant environment.  

4. The expanded product would include additional services and benefits offered to consumers 

such as birdwatching, paintball, nature biking and walking trails, visits to local events, trips 

to the countryside, learning about environmental principles and how to act in protected 

nature areas.  

5. A potential product would consist of unexpected benefits and/or unforeseen activities, such 

as active participation in wildlife protection content for consumers, who would make an 

ultimate contribution to the nature preservation by sacrificing their time. This can be 

organized as a certain “tour” that would last for several weeks throughout the year, during 

which it would be possible to see various stages of the development of flora and fauna and 

participate in developmental protection and conservation projects. “Survival in the 

wilderness” would be a very interesting potential product as an educational workshop with 

field application of a certain duration, several times a year, in different seasons and weather 

conditions.  

 

2.3.2. Adventure-educational tourism product of Križnica  

The growth of the adventure tourism market has a significant impact on destinations and travel 

industry. Many tourists are looking for excitement while traveling, they want something new 

and unusual, i.e. an adventure experience that emphasizes the natural and cultural assets that 

make the destination different from other destinations (Bosnić 2015, p. 108). Therefore, there 

is a growth in the number of adrenaline parks, paintball clubs, kayaking and trekking trails, 

various quad and bike rides and the contents alike. The attractions of Križnica such as the Drava 

River offer the possibility of various activities that meet the motives, needs and the curiosity of 

potential adventure tourists. In addition to the natural resources, additional contents such as 

canoeing and biking trails and paintball courts are also available in the area. Future plans 

include a project of an adrenaline park whose implementation would further expand the 

adventure tourism offer and emphasize this area as an area suitable for adventure tourists. 

Therefore, the adventure-educational product is proposed as an additional significant tourism 

product of Križnica. In addition to cycling through the forest and/or along the river, it could, 

for example, offer an educational sphere in terms of learning about protected areas and animals 

which can be found in the area of Križnica (Halužan Bistrović, 2018, p. 39). The adventure-

educational tourism of Križnica can also be defined on five levels (Halužan Bistrović, 2018, p. 

39-40):   

1. The basic advantage is the experience of a holiday-adventure-educational character in a 

protected nature area.  

2. The basic product consists of accommodation in huts, camps or tree houses and programs 

of adventure tourist activities.  

3. The expected product includes a suitable and comfortable accommodation, quality 

gastronomic offer, quality of the service, the equipment necessary for the adventure 

activities included in the offer, and a comfortable and natural environment. 

 
2 Since 80% of residential facilities are of an excursion character, such as weekend houses and country estates, it is possible to 

include the potential accommodation capacities into the tourist supply. This can be accomplished through collaboration with 

the owners of the mentioned facilities by creating a diffuse hotel that allows guests to stay in separate accommodation units 

(rooms, apartments or houses scattered throughout the area) with a shared hotel reception area where all accommodation units 

are managed from a single point (Gašpert, 2017). 
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4. The expanded product would include additional activities such as paintball, canoeing and 

kayaking on the Drava River, a photo safari, themed cycling tours, participation in local 

events and themed excursions to the surrounding area.  

5. A potential product could include specific activities such as survival in the wilderness as 

part of an adventure tourism offer. 

 

3. CONCLUSION 

Križnica is an area of protected nature of exceptional value with the potential of creating 

specific tourist contents which would meet the needs of modern tourists. The key advantages 

of this area are certainly the nature and the preserved environment, favourable location and 

climate, the proximity to the Drava River and the attractions connected to it, as well as the 

abundance of educational and cycling trails. The seclusion of Križnica from the mainland 

presents an additional value and particularity of the area, while the forest of Križnica and the 

protected bird and fish species offer possibilities for developing tourism products based on 

education and photo safari, as well as on birdwatching and nature. Consequently, two possible 

tourism products were proposed and described in this paper: an ecotourism product and an 

adventure-educational one. The mentioned products are in accordance with the trends and 

needs, desires and motives of the targeted consumers, and they are based on the tourist attraction 

base of the region. They contain an additional value for the consumer with an emphasis on 

authenticity, originality and unique experience. The proposed products would considerably 

improve the existing tourist offer of the area and impact the growth in the number of visitors, 

but they would also increase the recognizability of the area, expand the knowledge about 

protected areas of nature, the coexistence with nature as well as the knowledge of sustainable 

development. 
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