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ABSTRACT: 

 

The subject of this paper is to identify the attractiveness of the most famous manifestation of 

the historic type, Renaissance Festival, which takes place in the city of Koprivnica, Republic 

of Croatia. The paper defines manifestation tourism as a selective form of tourism and its 

influence on the development on local tourism. The aim of the paper is to explore the history 

of tourism development in the city of Koprivnica, the beginning of the Renaissance Festival, 

the organization of the Renaissance Festival as a tourist-visitor's manifestation as well as the 

importance of the festival through the label Superbrands Croatia. The objectives of the 

research are to determine the specifics of the organisation Renaissance Festival, the 

promotional tools of Renaissance Festival a well as awareness and perception of visitors 

about the Festival. The methods used in this paper are desk research based on domestic and 

foreign literature, professional and scientific papers as well as historical methods, methods of 

analysis and synthesis and quantitative and qualitative method. The quantitative method was 

conducted by distributing the survey questionnaire to the respondents in the continental part 
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of the Republic of Croatia. Qualitative method was conducted by interviewing responsible 

authorities at the Ministry of Tourism, Koprivnica Tourist Board and organizers of the 

Festival. The research results show the trend of increased number of visitors, increased 

popularity of the Renaissance Festival, and an increase in interest in manifestation tourism.  

 

KEY WORDS: manifestation tourism, Koprivnica, Renaissance festival, promotion, 

attractiveness 

 

 

 

1. INTRODUCTION 

 

Manifestation tourism is a specific, selective type of tourism. It belongs to cultural tourism 

with the aim of enchancing and developing cultural, educational and communication 

segments of tourists and visitors. It also influences and develops the scientific and practical 

aspect of people's life (Geić, 2011). The Renaissance festival is one of the most famous 

brands in Koprivnica. It is a historic spectacle that includes late-medieval facts and originality 

of Koprivnica, Podravina and Croatia. It represents a period of 656 years when Koprivnica 

became a free royal town. The settlement dates from the 13th century and is mentioned in the 

lists of Croatian-Hungarian king Andrew II. Arpadovic from 1207, 1209 and 1217. In the 13th 

century Koprivnica was named after the river Koprivnica. By the Statute of King Ludovik I. 

Anzuvinac dated 4 November 1356. Based on the legal privileges written in Zagreb Gradec, 

Koprivnica became a free and royal city (Feletar, 1997).  

 

The root of the word Koprivnica cames from the word "kopriva" (which means nettle). It is 

the trademark of the city and is associated with the name of the city, the story, the peculiarity 

and the differentiation. All these elements are unpretentious but they transform simple word 

into an attractive and unique tourist product to enjoy the visitors of Koprivnica. The nettle is 

fully expressed at the Renaissance Festival. Thus it has been used in the past years for the 

preparation of nettle beer produced by the medieval friars in the Renaissance brewery 

(Labazan, R. n.d.). 

 

The Renaissance festival is 12 years old, and the idea was born in the head of the Koprivnica 

Tourist Board and the organizer of the festival, Mr. Renato Labazan. Every year the festival 

has a major theme which is associated with all the events at the festival, and one of the 

important facts is that it is a festival that has managed to expel plastic from the whole 

program. 
 

Vukonić and Čavlek (2001) state that a tourist product can be called the common result of a 

single area supply. This is considered to be the totality of material and non-material elements 

that belong to the original and derived tourist offer of an area (space). The Renaissance 

Festival is a tourist product that for 12 consecutive years offers an original, contentious and 

quality tourist story that offers visitors entertainment, education, relaxation and enjoyment of 

http://www.renesansnifestival.hr/prica-o-koprivi-0-34.php
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gastronomic specialties. The festival is rich with interesting themes, so in 2012 the process of 

excavation and processing of iron ore was presented, in 2013 the topic was medieval potting, 

2014 culinary, 2015 knights fight, 2016 medieval music and in 2017 the main theme was 

tinsel and elixir. The event takes 4 days and brings together more than 1000 costumed 

participants and about 210 exhibitors who, with their products of wood, metal and clay, recall 

the Renaissance. Thus, the event has been held for the thirteenth year in a row and has 

become the largest and most complex manifestation of this type in this part of Europe 

(Turisticka zajednica grada Koprivnice, n.d.). 

 

The idea of the festival itself was created in the head of the tourist community's director who 

has adored history and geography since childhood. Coming to the post of Director 14 years 

ago, he thinks about how to turn a neglected ramparts into a tourist resource. The first steps in 

this were the restoration and revitalization of the old crafts that he directed toward the 

mediaeval theme. After two and a half years from his arrival as a director together with his 

team of collaborators he started to realize the Renaissance Festival. Director Labazan besides 

being the organizer of the festival, is also the author of manifestations, director, music editor 

and costume designer. In addition, it can be said that he is also a financial manager because he 

designs and realizes revenues and expenditures.The team consists of three judges who assist 

in the organization of the festival and who are also, with the director, the most responsible for 

the development of such a manifestation in this part of Europe. At the lower level there are 

another 20 people who are directly involved in the organization of the event.  

 

"The tourist offer is the opposite of tourism demand and is defined as part of the market that 

appears as a provider of goods and services, ie as the quantity of goods and services offered at 

certain prices in order to satisfy the needs of tourist service users" (Vukonić et al., 2001, 61). 

The main job of the tourist board is promotion, which is also the simplest job, but for them is 

the secondary activity. Promotion in tourism is defined as a sum of activities aimed at 

attracting tourists to a particular destination and their encouragement to buy certain products 

and services in a tourist destination during their voyage (Vukonić and Čavlek, 2001). 

 

The Renaissance Festival, as well as the Tourist Board of Koprivnica, are being promoted 

through social networks, jumbo posters, radio, television, newspapers, B2 posters, leaflets, 

catalogs, banners and city lights. The Renaissance Festival is the largest medieval 

manifestation of Europe by its content, participants and demanding organization itself. The 

festival has emerged in the city without tradition, there are no castles, stone fortifications or 

other medieval buildings, so it overtakes similar events in Croatia in all its elements.  

 

It is important to mention that in 2015 and 2016, according to the decision of the Croatian 

National Tourist Board, festival is included in the top events in the country. It is in the big 

competition of large and expensive music festivals and international sports events. Given that 

Koprivnica is a city with no fortresses or castles on which the festival will be based, it is said 

to be a unique project. In 11 years of existence thanks to the enthusiasm, imagination and 

organization of the Koprivnica Tourist Board, the festival has grown into a recognizable 

manifestation that in 2016 acquired the status of Superbrand (Superbrands, n.d.).  
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The Renaissance festival in some ways represents the brand of the town of Koprivnica and the 

very name of this tourist product creates a number of associations in the heads such as the 

past, medieval music, arches and arrows, lizards and the like. „Brand is considered a bid from 

a well-known source“ (Kotler et al., 2014, 11).  Also, the brand is considered the most 

enduring property of an enterprise, according to Kotler and associates (2014). The authors 

state that it has to be carefully managed so that they do not lose value. This means that 

empowering the market value of a brand requires that the brand/product is always moving 

forward, in the right direction with new offers and ways to present them on the market. On the 

example of the Renaissance Festival, it can be seen that the organizers invest a lot in this 

tourist product so that the festival is held for twelve years in a row. 

 

Table 1. Comparison of arrivals and overnight stays in Koprivnica and its surroundings 

Year Arrivals Nights 

2012. 6 647 12 838 

2013. 6 045 8 046 

2014. 7 049 10 724 

2015. 9 311 11 540 

2016. 9 359 18 281 

 

Source: http://www.dzs.hr/ 

 

From the table it is evident that the number of arrivals and overnight stays is increasing for 5 

years, which is one of the positive elements in the development of Koprivnica. This increase 

can be identified with the Renaissance Festival, which has a growing presence every year, and 

this visit greatly contributes to the development of Koprivnica and its surroundings and is 

considered a positive element in their development. From all of the above it can be concluded 

that the Renaissance Festival is more recognizable year by year in Croatia, but also 

throughout Europe. The proof is that people from neighboring countries and even from 

Slovakia, Poland, the Czech Republic and Austria are increasingly visited. This is due to good 

promoters who are also participants of the Renaissance Festival who come to show their 

knightly skills and old crafts that prevailed in their regions in the Renaissance. 

 

 

2. RESEARCH METHODLOGOY AND RESULTS 

 

The main purpose of this research is to explore the attractiveness of the Renaissance Festival 

amongst its visitors. This research determines whether tourists visit the city of Koprivnica and 

the Renaissance Festival, are they familiar with the tourist offer of the city and the festival, 

http://www.dzs.hr/
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which is most appealing to the festival, which are the motives of visitors to visit  Koprivnica 

and the festival, in which accommodation facilities they are staying, whether they consider the 

Renaissance Festival as the most attractive manifestation in Croatia, the average age of 

visitors and from which area of Croatia comes the most visitors to Koprivnica and to the 

festival. 

 

2.1. Methodology and sampling 

 

The research was conducted in the period from 8 May to 21 May 2017 via an online survey 

questionnaire. The survey was filled by 273 respondents through an online survey sent to 

them via the Internet. For the purposes of this study, a suitable sample was used. The survey 

was sent to respondents via Facebook and by email. It consists of 15 questions, some of the 

questions are mandatory, and they are optional. The questionnaire consisted of 4 closed 

questions and 11 open questions. There are also 3 questions related to the sociodemographic 

status of respondents which are at the end of the questionnaire. The questionnaire is divided 

into three parts. The first part consists of filter-questions where respondents are told whether 

they have heard about the festival and whether they have visited it. There were 51 respondents 

who left the survey because they did not visit the festival and are not considered adequate for 

this research. In the second part of the questionnaire the questions are related to Koprivnica 

visitor's reasons and accommodation capacities, then questions related to the souvenirs, the 

information of the tourists about the Renaissance festival, the more accurate sources of 

information and the attractiveness of the manifestation content (knights' games, old trade fair, 

night attack or overall experience) . 

Among the issues is the frequency of visits to the Koprivnica-Križevci County, the 

satisfaction of the respondents with the tourist development of Koprivnica and its 

surroundings and the county, and the question of attractiveness of the festival in relation to 

other manifestations. These 3 questions have a linear scale of numbers 1 through 5 so that in 

front of number 1 it is indicated that the respondents are not satisfied with the tourist 

development of the County, Koprivnica and surrounding area, and besides number 5 it is 

indicated that the respondents are extremely satisfied with the development of the mentioned. 

Concerning the issues of attractiveness of the manifestation in relation to the other, in front of 

number 1 it is indicated that the Renaissance Festival is less attractive or less known, and 

besides number 5 it is the most attractive event. One of the questions in the second part of the 

questionnaire has an open question structure where respondents, if they consider the 

Renaissance Festival to be less attractive, enter another more attractive manifestation than the 

one mentioned above. The third part of the survey refers to sociodemographic questions about 

the respondents, their gender, and the place of permanent residence. 

 

2.3. Research results 

 

According to research results and questionnaire analysis, the Renaissance Festival is one of 

the most famous festivals of medieval themes in this area of Europe and the only such festival 

in Croatia. From the attached graph (Graph 1) it can be noticed that 273 respondents answered 

this question and 179 (66%) heard about the festival from their friends, relatives and others, 
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51 (30%) heard about the festival from the media, and the rest of the respondents – only 12 

(4%) did not even hear about the festival. 

 

Graph 1. Familiarity of respondents with the existence of the Renaissance Festival 

 

Source: author's interpretation 

 

The following graph shows the level of attendance of visitors at the Renaissance Festival.  

 

Graph 2. Visitors' attendance at the Renaissance Festival 

 

Source: author's interpretation 

 

The festival's attendance grows year after year as the sources suggest that around 201,000 

visitors visited the festival in 2016. The graph shows that 273 respondents answered this 

question and that 81% of respondents visited the festival, while only 19% never visited the 

festival. Majority of visitors (82%), came from Koprivnica. Therefore, their reason for 

visiting the proximity of the event is to keep it in their destination. Then there are cultural 

reasons that link the theme of the event promoting the development of cultural tourism and 

7% of the respondents come to Koprivnica for that very purpose. Other reasons are 

represented to a lesser extent as the destination itself does not have a sufficiently developed 

tourist offer. Koprivnica has not many accommodation facilities to offer to visitors. Therefore, 
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most visitors use family accommodation, 54%, as one of the cheapest and best 

accommodations, while the remaining 46% use unaddressed forms of accommodation. In 

addition to the Renaissance Festival, the city of Koprivnica has numerous other brands such 

as visits to the Podravka food factory and bicycle monuments, offering the possibility to buy 

souvenirs such as Vegeta, small bicycle replicas and historical postcards showing the look of 

Koprivnica in the 20th century. During the Renaissance Festival, Koprivnica offers medieval 

moss and jewellery that are specific to the Middle Ages and are made of wood and clay. Thus, 

47.7% of the respondents stated that they are buying medieval beams while they visit the 

festival, while 16.2% are buying medieval jewellery. The rest of the respondents stated that 

they are buying postcards (2.7%), local souvenirs (41%) and other souvenirs of Koprivnica 

(12.6%) when visiting Koprivnica. 

The Koprivnica Tourist Board is promoting through various promotion channels, for example 

through promotional materials, social networks, oral recommendations, and the most 

prominent is geriatric marketing that is considered the cheapest way of promoting a 

manifestation. According to the graph 3, it is evident that the majority of respondents were 

informed about the event through social networks, namely 41.4%, while the rest of the 

respondents was informed about the manifestation by an oral recommendation (37.4%), 

through the media (5%), promotional materials (25.2%) and the smallest number of 

respondents was informed about the event through the travel agencies (5%) and other sources 

of information (0.9%). 

The Renaissance Festival offers many attractions to its visitors, but the most attractive content 

of the festival is the whole experience of medieval life (as per the responses of 59.5% 

participants).  The specific most attractive content of the festival is night attack on the city 

(31.5% responses), medieval entertainers (21.2% responses), old crafts fair (14.9% responses) 

and chivalry games (13.5% responses) while the smallest number of respondents selected 

medieval food and drinks (9.9%) and the rest of the content of the Renaissance Festival 

(0.9%) as showed on the following graph. 

 

Graph 3. Attractiveness of the Renaissance Festival Content 

 
Source: author's interpretation 
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Following graph shows the satisfaction of visitors with the development of Koprivnica and its 

surroundings.  

 

Graph 4. Satisfaction of respondents with the development of Koprivnica and its surroundings 

 

Source: author's interpretation 

 

On the scale from 1 to 5,  the highest number of respondents, namely 37.8%, claim that the 

city and the surrounding are rated as 4, while 3.2% of respondents consider that Koprivnica is 

not at all tourism-oriented, ie not at all satisfied with tourist development. Of the other 

respondents, 17.6% were very satisfied with the development and rated 5, while the other 

respondents gave an average rating for the development of the city and its surroundings. Of 

the total number of respondents, 31 respondents are extremely satisfied with the tourist 

development of the county, while 6 respondents are not satisfied with its development. The 

highest number of respondents give an average rating to the tourist development of the 

county, while the other respondents are satisfied with the tourist development of Koprivnica-

Križevci County. 

 

Graph 5. Satisfaction of respondents in the development of the Koprivnica-Križevci County 

 

 

Source:  

 

From the graph 6, it can be concluded that the Renaissance Festival is one of the most 
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attractive manifestations in Croatia, since most of the respondents rated it 4 and 5. 

 

 

Graph 6: Attractiveness of the Festival in relation to other manifestations in Croatia 

 

Source: author's interpretation 

 

Table 2 shows the attractiveness of other manifestations in relation to the Renaissance 

Festival. According to the results, 182 respondents rated the festival as an attractive event in 

Croatia, while the rest considered the manifestation as less attractive and more attractive than 

the one mentioned above. From the table it can be seen that manifestations such as Krizevci 

Spravisce, Špancirfest and Picokijada are more attractive than the Renaissance Festival in the 

opinion of the respondents. Other manifestations were mentioned, but fewer respondents 

mentioned them as more attractive. 

 

Table 2. Attractiveness of other manifestations in relation to the Renaissance Festival 

 

The name of the event  Number of the respondents 

Križevačko spravišće  3 

Picokijada  3 

Špancirfest  3 

Days of open square in Zagreb  1 

Gričevanje in Zagreb  1 

Museum night  1 

Cash and Carry in Zagreb  1 

Grillfest in Koprivnica  1 

Book night  1 

Galovic autumn in Koprivnica  1 

Music festival  2 

Motovun film festival  2 

Dubrovnik summer festival  1 

Advent in Zagreb  1 

Sinjska alka event  1 

Source: author's interpretation 
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Regarding the sex of respondents participating in the survey, women accounted for 84.2%, 

while male share was 15.8%. Questionnaire was filled by a majority younger age group of 19 

to 30 years. This is understandable because the survey conducted online. It is well-known that 

younger populations dominate on social networks. 

 

Most of the respondents (according to suitable sample) were permanent residents, while the 

rest of the respondents came from neighboring villages and places near Koprivnica, and 

several respondents state that they are permanently residing in Germany. 

 

2.5. Limitations of research 

 

The research was carried out on a suitable sample and thus did not cover the entire population 

of the Renaissance Festival. The research limitation was that research was conducted among 

the population younger than 35 who used social networks and electronic mail. The 

predominantly social network is used by the younger population, and the festival is visited by 

people of all ages, from the youngest to the oldest. The largest limitation of the survey 

resulted in the inclusion of visitor population in the northwestern Croatia. It is known that the 

Renaissance Festival, according to the data from the Tourist Board of Koprivnica, visits 

tourists from different parts of Croatia. 

 

3. CONCLUSION 

 

The Renaissance Festival is one of the most famous manifestations of this type in Croatia, but 

also wider. It belongs to top events in the Republic of Croatia. The proof of this is that in 2016 

he was awarded the Superbrand title in the category of events. At the beginning, the festival 

was only a mere story of organizers, but year after year it became the most famous event in 

Croatia. The event organizer, which is also the director of the Koprivnica Tourist Board is  

responsible for the event. There is also a team of three people who assist in the organization of 

the festival and who, together with the director, are most valued for the development of such a 

manifestation in this part of Europe. At the lower level there are another 20 people who are 

directly involved in the organization of the event.The research has led to a conclusion on how 

much the respondents are familiar with the festival. The survey conducted and the 

interpretation of the results showed useful information.  The theoretical review of literature 

emphasizes important segments used in the planning and realization of a manifestation such 

as the Renaissance Festival. More than 80% of respondents visited the Renaissance Festival 

and most of them have a permanent stay in Koprivnica. At the most attractive content of the 

festival, respondents state the overall experience of medieval life. Similarly, most respondents 

rated the festival as one of the most attractive events in Croatia. Due to the above-mentioned 

limitations of research it can be concluded that surveys would be of better quality if visitors to 

Croatia and not just Northwest Croatia would be included in the survey. It is considered that 

further research should be carried out to involve respondents throughout Croatia and gain a 

clearer perception of visitors to the Renaissance Festival. 
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